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Over 24 years, Australia's 
Macintosh Authority 


Since we started in 1985, Australian Macworld 
has been helping new Mac users get to grips with 
their computer systems, as well as teaching more 
experienced users tricks they didn’t know, and 
generally helping people make the absolute best of 
their investment in the Mac. 

Now covering areas as diverse as photography, 
movie-making and digital music (not to mention 
mobile phones), AMW has grown and matured with 
the market we serve. More than ever the Mac is a 
part of people’s lives, and the magazine is all about 
helping people get the most out of their Mac. 



ITS YOUR MAC. 

ITS YOUR WORLD. 


www.macworld.com.au 
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Most dramatic new version in a decade 
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Can you trust iTunes App Store reviews? 

JEFF BERTOLUCCI ! MAR 20. 2009 
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Browsing Apple's App Store in search of new 
applications for your iPhone or iPod Touch, you 
find an interesting-sounding program and start 
reading its user reviews. Many are overwhelmingly 
upbeat, their wording eerily similar.Browsing 
Apple's App Store in search of new applications 
for your iPhone or iPod Touch, you find an 
interesting-sounding program and start reading 
its user reviews. Many are overwhelmingly upbeat, 
their wording eerily similar. Are the reviews fake? 
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ColorEdge CG Wide range 
The professionals choice. 
Click here to learn why. 







Turbo.264 HD speeds conversion 

Elgato on Thursday announced 
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20- and 24-inch Aluminium iMacs 
Apple seems to be 


MacBookAir 


We want to know what you want, 

It’s your Mac, It’s your World... 


Security researchers hack Safari 

For the second year running, 
security researcher Charlie Miller 
has taken home the top prize at 

OAN MO REN | MAR 20. 2009 


Review: Google Earth 5 
If you've ever wanted to be 
Superman—soaring above our 
globe, diving deep in the ocean, 

SAT-AN AlOSRVAN I mar 16. 2009 


Latest News 


Latest Reviews 


A hacking tool gets 
Two well-known Mac 
hackers arc updating a 
widely used hacking 
toolkit, making it easier 
ROBERT MCM llan I t. . 
2009 


Mac Gems: Safari and 

Apple’s latest versions of 
Safari and iTunes (4 Beta 
and 8.1. respectively) 
offer many new 
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Designwyse has secured the last 
quantity of previous model Mac Pro’s. 
They’re fully optioned high end units 
with 8 Core 3.2 Ghz processors, hi-end 
graphics cards plus dual Superdrives. 
Crazy prices & limited stock, so hurry! 


ET 8 Core 3 2 Ghz - top of the line previous models. 
F- Comparable with new 8 Core 2.66 Ghz at $8,499 



Mac Pro 3.2 Ghz 8 Core 2GB Ram 


Mac Pro 3.2 Ghz, 8 Core, 2GB Ram, 500GB HD, Dual 
Superdrives, Hi-End 8800 Graphics Card. Was $6,790 # 
Discounted AppleCare 3yr Warranty - Add $350 

Now $4,695 me 




Mac Pro 3.2 Ghz 8 Core 6GB Ram 


MacPro 3.2 Ghz, 8 Core, 6GB Ram, 500GB HD, Dual 
Superdrives, Hi-End 8800 Graphics Card. Was $7,590* 
Discounted AppleCare 3yr Warranty - Add $350 

Now $4,995me 




Mac Pro 3.2 Ghz 8 Core 6GB, 20” Display 


MacPro 3.2 Ghz, 8 Core, 6GB Ram, 500GB HD, Dual SDs, 
Hi-End 8800 Graphics Card, Apple 20” Disp. Was $8,489* 
Discounted AppleCare 3yr Wty - Add $350 

Now $5,845me 


Even Less with a Trade-in 



Samsung 24” LCD Display - 3 yr Wty (1920 x 1200)...$599 


Apple 20” Cinema Display (1680 x 1050).$850 

Apple 30” Cinema Display (2560 x 1600).$2,695 


AppleCare Mac Pro Ext 3yr Wty (normally $395).$350 

4GB Mac Pro Ram Kit (2 x 2GB Lifetime Wty).$300 

Creative T40 2.0 - Excellent Speakers (Was $199).$95 


New Mac Pro - Models and Prices inc Gst 

Mac Pro 4-Core 2.66 Ghz, 3GB Ram, 640GB HD, S/drive, KB & Mouse.$4,499 

Mac Pro 8-Core 2.26 Ghz, 6GB Ram, 640GB HD, S/drive, KB & Mouse.$5,899 

Mac Pro 8-Core 2.66 Ghz, 6GB Ram, 640GB HD, S/drive, KB & Mouse.$8,499 

Mac Pro 8-Core 2.93 Ghz, 6GB Ram, 640GB HD, S/drive, KB & Mouse.$10,599 


Visa - No Surcharge Amex - Add 2% 
MCard - No Surcharge Diners - Add 2% 

Authorised Reseller 


All prices include Gst. All units include Apple Ext KB, Mouse & OSX. # Based on Apple’s previous webstore price. Prices subject to 
change without notice. E&OE. Available only while stocks last. Payment by Cash, Credit Card, Bank Transfer, or Finance. Full 1 yr Guar¬ 
antee can be extended to 3 years On-Site with AppleCare at prices shown above. Low priced delivery Australia Wide. 


Ph (03) 9554 6000 FreeCall 1800 334 684 


1 Fairbome Way Keysborough VIC sales@designwyse.com.au WWW.desigriWyse.C0m.au 


Designwyse 


Professional Computer Solutions 

























































Epson Large Format Printers 


New Generation! Class of 2009 



Epson Stylus Pro 7900 - 24” 

The Epson Stylus Pro 7900 - the new 
generation 24-inch large format printer 
featuring Epson’s Chrome HDR Ink 10 
Colour Inkset including orange and green. 
Reduced cost through high capacity inks 
and dramatically increased print speed. 

$6,950 Inc Gst RRP $7,694 



Epson Stylus Pro 9900 - 44” 

Pro 9900 is Epson’s 44-inch large format 
printer featuring Epson’s Chrome HDR Ink 
10 Colour Inkset including orange and 
green. Features reduced cost through high 
capacity inks and dramatically increased 
print speed. 

$11,950 Inc Gst RRP $13,195 


Epson Stylus Pro Models... 


New models 
that will rock 
your 

business! 


Brighter 

Cheaper 

Faster 

7900 & 9900 
UltraChrome 
HDR Ink 
10 Colour Inkset 
including orange 
and green 


Call our colour team 


for colour calibration 




Epson Stylus Pro 9880 

44" (1118mm) wide A0 B0+ 

RRP $8,795 Inc Gst 

$7,950 Inc Gst 


Epson Stylus Pro 
7880 

24” (610mm) wide A1 + 
RRP $5,054 Inc Gst 

$4,590 Inc Gst 


Epson Stylus Pro 
11880 

64” (1626mm) wide 
RRP $19,795 Inc Gst 

$17,950 Inc Gst 


Epson Stylus Pro 
4880 

17” (432mm) wide A2+ 
RRP $3294 Inc Gst 

$2,950 Inc Gst 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairbome Way Keysborough VIC sales@designwyse.com.au WWW.desigriWySe.C0m.au 


and proofing 
services 

EPSON 

EXCEED YOUR VISION 

All prices include Gst. Prices 
subject to change without 
notice. E&OE. Available only 
while stocks last. Payment by 
Cash, Credit Card, Bank 
Transfer, or Finance. Low priced 
delivery Australia Wide. 

Visa - No Surcharge 
MCard - No Surcharge 
Am ex - Add 2% 

Diners - Add 2% 


Designwyse 

Professional Computer Solutions 
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Photoshop User MaciOlIU -{SH*. LAYERS 
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Software 

Included 

$200 

k Value a 


•ROSOFT 


TtEADY 


"Remarkably Convenient" 
- Macworld 


Compact and versatile — powers right away via FireWire® 
or USB 2.0 interface, no external power required! 


All OWC & NewerTech configured external drive solutions 
come ready to Plug and Play with all interface connection 
cables, include full versions of Intech® HD Speedtools™, 
NovaStor NovaBACKUP, and Prosoft Data Backup 3, and 
are Leopard® Time Machine™ ready. 


Voyager q 

FW800/400+ 

USB2.0+eSATA 

only $ 94.99 


Voyager S2 

USB2.0+eSATA 

only $ 49.99 


SPECIAL! NewerTech Voyager Q + Hard Drive Bundle 

Everything you need in one package, immediately ready to: 

• Backup and store your data with confidence. 

• Consolidate your smaller drives. 

• Organize bodies of work on separate drives 
for long term storage. 


Size 

Speed 

FW800/400+USB 2.0+eSATA 

500GB 

7200RPM 

$149.99 

1.0TB 

7200RPM 

$179.99 


1.5TB 7200RPM 


$219.99 


Macitynet.it 

BEST OF EXPO 
MWSF 2009 


120GB 

5400 

8MB 

$74.99 

$94.99 

$112.99 

250GB 

5400 

8MB 

$81.99 

$99.97 

$119.99 

320GB 

5400 

8MB 

$89.99 

$109.99 

$129.99 

500GB 

5400 

8MB 

$129.99 

$149.99 

$169.99 


Fastest 7200RPM Bus-Powered Solutions On the Market 

250GB 7200 16MB $97.99 $117.99 $137.99 

320GB 7200 16MB $104.99 $127.99 $147.99 

500GB 7200 16MB $179.99 $199.99 $219.99 


Build your own drive! 

0GB 'Add your own hard drive’ 
kits available D 

$27.95 / 


To see a full selection of kits, visit: 
www.macsales.com/storage 


Drive Type 

Interfaces 

Price 

ATA/IDE 

FW800+USB 2.0 

$67.99 

SATA 

FW800/400+USB 2.0 

$87.99 


Boot And Swap Drives At Will 

www.macsales.com/voyager 

Data Access Now Made Simple! 


OWC® Mercury On-The-Go Pro™ Portable Solutions 


Available from 80GB to 500GB! 


Hard drive not included with Voyager. See 
Voyager Bundles for hard drive inclusion. 


/>> neajertechnalagyf 


Plug and Play, Hot Swap, and 
add a new drive at anytime. 
Offers flash memory card like 
ease of use, but with huge 
capacity gains. 


NewerTech® Voyager™ SATA I/ll 
hard drive docking solutions 
support all 2.5" and 3.5" hard 
drives up to 2.0TB! 


RPM 

USB 2.0 

FW400 

FW800/400 

Size Speed Cache 

Only 

+USB 2.0 

+USB 2.0 


Bus Powered Solutions 


www.macsales.com/firewire 


Fast, Reliable, Bus-Powered Plug and Play 


3 Year Solution Warranty 


..performs at some of the fastest speeds 
we've seen in a portable drive." 

- Macworld 


Experience the OWC difference 


- Free online installation videos. 

- Free lifetime U.S. based technical support. 

- Industry leading warranty terms. 


- Live Chat support...even on weekends. 

- Expert installation services with fast turnaround. 

- Award-winning support...BizRate Circle of Excellence 5 straight years. 



At OWC 
Our Customers 
Come 1st! 


QUALITY PRODUCTS 


COMPETITIVE PRICES 


EXPERT SUPPORT 


Visit: www.macsales.com Call: 815.338.8685 





























Customer Quote CORNER 

"We ordered your drive and our daughter 
got it in England in 2 days. Very 
reasonable shipping price 
and outstanding service!" 

-John D. 


NEW! 

March 2009 T 
Models’ 

. Memory 


Why Buy OWC Brand Memory? 

• Meets or exceeds manufacturer specifications. 

• Rigorously in-house lab tested to ensure superior quality, 
compatibility and reliability. 

• Backed by industry leading lifetime advanced replacement warranty... 
if you need your OWC memory replaced, we will ship to you same day. 

• More options & lower cost than factory. 

• Free "Do-It-Yourself" videos for easy installation. 

Find what you need to max your Mac's performance 
in 3 easy clicks with our on-line memory configurator! 

www.macsales.com/MyOWC 


HITACHI 


Quantum XJX ologic 


PARTNER PROGRAM 


Conservation & Recycling 
for a greener tomorrow 


Orders ship from USA with extremely competitive shipping rates. 
All prices quoted in US dollars. 


More Memory = Faster Mac 

www.macsales.com/memory 


Apple® Mac® Pro XEON™ - Max Any Model Up To 32GB! 


Memory for iMac®, MacBook®, 
MacBook Pro, Mac mini (Intel) 

2.0GB 4.0GB Kits 6.0GB Kits 

from from from 

$23.99 $47.95 $179.99 


NEW! Memory for March 2009 Quad-Core & 8-Core Models 


8GB Matched Set 16GB Matched Set 32GB Matched Set 

(2GB Modules x 4) (2GB Modules x 8) (4GB Modules x 8) 

$145.99 $289.99 from $1599.99 

Upgrade: =~-| | 

' • 1066MHz • Quad-Core 2.66GHz/2.93GHz; ! 

8-Core 2.26GHz/2.66GHz/2.93GHz ■ ■ ■TZ. 


Get the right memory for any 2006/2007/2008 Model 


4GB Kit 

(2GB Modules x 2) 

from $91.99 


32GB Kit 

(4GB Modules x 8) 

from $929.99 


Upgrade: 


667MHz & 
800MHz 


2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) all models 


*Up to 8GB for March 2009 Quad-Core Model 


We Have The Right Memory For Your Mac 

From 68020 to PPC to Intel®, from Classic to Pro — OWC has 
the right memory for all the latest Macs and nearly every Mac! 


"That's a great deal!" 

Dave Hamilton, Mac Observer 


Power Mac® G5 


PowerBook' 


All OWC memory meets or exceeds /' 
manufacturer specifications for f jf/j/p | 
maximum quality assurance, but m ^ / 
at the independent prices you can 
afford. Plus, you receive the industry-leading 
Lifetime Advance Replacement Warranty and 
award-winning US-based customer support. 


Your Online Mac Upgrade Center: Internal Hard Drives 

www.macsales.com/harddrive 

Laptop Hitachi®, Seagate®, Toshiba®, Western Digital' 

Drives 2.5" Serial ATA, IDE/ATA from 40GB to 500GB 


Desktop 

Drives 


Hitachi, Seagate, Western Digital 

3.5" Serial ATA, IDE/ATA from 80GB to 2.0TB 


jl 500GB 7200RPM 
i Seagate 9.5mm 

fo now $159.99 


1.0TB Hitachi 
7K1000.B3.5" 
SATAII 

now $89.99 


1.0TB Hitachi 
E7K10003.5" 
SATA II Enterprise 

now $154.99 


500GB 5400RPM 
Hitachi 9.5mm 

now $102.99 


Learn more about OWC's new 'Green* headquarters, 


JIcTg] \lRay Rail 


http://www.macsaies.com/LEED/ 


NewerTech and NewerTech arrow logo are registered trademarks and Voyager and the Newer Technology, Inc. logo are trademarks of Newer Technology, Inc. 


OWC and OWC logo are registered trademarks and Mercury On-The-Go Pro and Other World Computing are trademarks of Other World Computing. Other 


marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 


























Meet Bento. 

The new personal database from FileMaker that's as easy to use as a Mac. 



by FileMaker 

Bento 2 

Bringing it all together to get you organized. 





All together now. 




Bring together Address Book, iCal, Mail, and more! 

Now you can organize your important information-from contacts and calendars, to 
emails and events, to files and photos-all in one place. 



The perfect complement to your spreadsheet. 

If you're managing lists in Microsoft Excel or iWork Numbers, you can easily bring 
them into Bento to view your information in beautiful Bento forms, get easy iTunes- 
style searching, instant sorting, quick summary stats, and much more! 



Get organized with style. 

Even if you're brand new to the Mac community or to databases, it's never been easier 
to get organized thanks to ready-to-use templates and elegant themes designed by 
Mac artists. 


Buy Bento at a store near you, or visit www.filemaker.com.au/bentoMac to buy Online - Only AU$79 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are registered trademarks of 
FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 


FileMaker. 














Genius explained 

36-v 

015 AMW readers 

Got a beef? Spill it here 019 The month that was 


3€-N 


S-l 

026 Danny Gorog 

Half-baked idea has potential 



Wacom’s new tablet; iPhone 3.0 
intrigues but Jobs irrelevant; Freeview 
- clearing up some confusion. 


&-i 

028 Aussie, Aussie, Aussie 

We trawl the Oz iTunes Store, so you 
don’t have to. 


036 Keith White 


Keith’s farewell column 

3S-L 

038 Michael Jenkins 

Just clouding about business 

K-Y 

042 Martin Levins 

Trimming the fat 

8S-Q 

078 Back Page 

Button down the, er... buttons 


3€-2 

040 Gadget Central 

Gizmos? Yeah... we got gizmos. 

We got gadgets. We got trinkets. 
Gizmos, gadgets and trinkets, oh my! 

3S-8 

044 Macworld writers 

Apple’s new hardware, and what a 
lovely bunch of hardware it is, too. 
Benchmarked. If you need to com¬ 
pare Apples with Apples, this is the 
place to look. 


www.macworld.com.au 


AMW May 09 09 ◄ 
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055 GarageBand 
walkthrough 
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063 AMW lab: 
budget photo printers 


David Holloway reveals how he 
created the AMW podcast theme. 



Epson R290 
Canon CP770 

m 

HP D5460 

w 

Kodak ESP-3 
Brother MFC-250C 
Canon Pixma Pro9000 

m 


068 Olympus E-30 

m 

061 Canon PowershotGIO 
Pentax K-m 

071 Apple 17inMacBook Pro 

m* 

07 Apple 24in LED 
Cinema Display 

m 

072 Three El 80 Internet Key 

W 

iLynx hub 

07: Targus Bluetooth 
Presenter 

07* Logitech Squeezebox 
Boom 

Voila 
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All your favourites 

from the Mac family. 

Online now www.nextbyte.com.au/store 



The latest range of Mac computers, software, accessories and more. 

Everything you need to grow your Mac family. 



The ultimate Apple experience. 

VisitourOnlineStoreatwww.nextbyte.com.au/store or call 1300 361 119 



next byte 
















Chris Oaten 

maintains an | v |l|1IIIO 

unshakable faith '_' 

in Apple’s genius. 

No matter what 

anyone says. h e time has come to explain 

Even himself. I 

I that personal statement just to 

iJ the left of this column - the one 

about an unshakable faith and genius 

and all that. I’ve received a few emails 

about it, so just in case anyone else 

was wondering, let me explain what 

seems to some to be a contradiction 

in terms. 

On the one hand, being the editor of 
such an esteemed magazine as this 
one means I have to wear a special 
hat - the one with the press badge 
wedged into it that demands I should 
be impartial and report the facts with¬ 
out prejudice or bias. 

This is no easy task when it comes 
to Apple because the company gives 
away nothing. Defence contractors 
could learn something from Apple 
about keeping secrets. 

On the other hand, I’m a big 
fan of Apple. I have always loved 
the company’s business style 
and adored its products. Or most 
of them, anyway. Our tech guy 
unearthed an early iBook laptop 
the other day; the one with the 
unfortunate handle, and I’m not 
talking about the carrying device, 

I’m talking about its moniker - the 
“toilet-seat” laptop. 

There is no forgiveness left in heav¬ 
en or earth for that design, although 
I recall a lot of people thought it was 
pretty cool when it was released. Then 
again, a lot of people thought pet 
rocks were cool, too. 

For the most part, however, Apple’s 
products are bundled with oodles of 
wow factor, so there are times when 
I throw off the shackles of my editor¬ 
ship and embrace my fanboy side 
with reckless abandon. Today is one 
of those days. And I’m going to talk 
about Apple’s genius. 


their own terms. 


It came in a small package. Great 
things often do. I refer to the new 
iPod shuffle. And yes, this product is 
genius incarnate. 

Here’s why. The previous models 
had one major flaw. They had no 
display and, without a display, you 
couldn’t easily search for a song. 
Apple wanted you to ignore this short¬ 
coming and embrace life by shuffling 
through it. Many did, myself among 
them. I have two of the second-gen 
shuffles and love them. But it didn’t 
wash for a lot of potential buyers. 

So Apple addressed the prob¬ 
lem without giving in to demands 
for a display. Apple put a little man 
inside who talks to you. Squeeze 
the controller integrated into the 
earbud cable and he’ll tell you the 
track that’s playing. Squeeze it a little 
longer and he’ll cycle through the 
playlists. Pause the music before you 
squeeze and you can find your way 
around all the music on your shuffle 
in short order. 

I don’t think anybody saw this prod¬ 
uct coming. Apple just figured it out 
and made it happen. And not only did 
Apple release it to everyone’s surprise 
and with a little man inside (I wonder if 
he knows the guy who turns the fridge 
light off when you close the door?) 
they managed to make it half the size 
of the previous model while boasting 
double the capacity. Genius. 

If I can just get a third-party set 
of earbuds with over-the-ear hooks 
that prevent the buds from falling out 
while I’m kicking a heavy bag, I’ll have 
found iPod nirvana. 

I mention all of this because two 
things make me feel more confident 
about Apple releasing a "netbook” 
product, a device that continues to be 
on the wishlist for many Mac fans. 


The first was the shuffle. Genius in 
a half-shell. The second was a Sony 
Vaio TT-series sub-notebook, an 
impressive little machine with all the 
bells and whistles (even support for 
Blu-ray!) and a pretty price tag to 
match. Sony’s little wonder serves to 
remind that in a market saturated by 
low-cost offerings, there’s room for 
someone to do this kind of product 
their own way. 

And if Sony can do it, Apple can, 
and I’m sure Apple will throw in a 
dose of genius into the deal as well. 
The podcast returns. The revival of 
the podcast is overdue and I offer my 
apologies for that. 

Australian Macworld will .be offering 
a podcast on a fortnightly basis with a 
new episode now online. It’s a shorter 
format and I trust you’ll support us as 
we continue to hone it to your liking. 

The podcast is being produced by 
AMW contributor Keith White, who 
after many years is retiring his book 
review page. 

Please join me in congratulating 
Keith for a splendid innings at AMW 
and offering him your support in his 
new role. ^ 
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Authorised 

Vodafone 

Dealer vodafone 



NEW Vodafone Unlimited Cap for iPhone 3G 

FREE* 8GB + Unlimited + 2GB = $114 
iPhone 3G talk, txt & data a month for 

24 months 


more 


Unlimited standard calls, TXT, PXT and voicemail to any Australian network, anytime* 

*Terms & conditions apply. Approved customers only. Ask instore for full details. 


© oOG 


* m 
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EDUCATION TAX REFUND Up to $750 backt 

Up to $375 for each Primary school student. Up to $750 for each 
Secondary school student. With the Education Tax Refund, your child 
can learn on an Apple Mac everyday, laptop or desktop, while you 
enjoy a tax refund. To find out if you are eligible for the Education Tax 
Refund, visit www.australia.gov.au/educationtaxrefund** 



NEW SwitchEasy ThumbTack Mini Microphone 

Tiny recordable mini-mic. Plug and play with your 
Nano 4G or Touch 2G. Instore now $29.95 13682 


SAVE $50! Apple Pro Applications Expires 31/5/09 

MacWorld Special $268 NOW $218 Bring advert instore to qualify. 

Aperture 2, Final Cut Express 4, Logic Express 8 only. 


< * 

Aperture 2 
4 % 




Computers Now Apple On-Campus Reseller: For Apple student discounts via our On-campus stores!* 


Chadstone 

Shopping Centre 

t: 03 9568 8655 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 

Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

South Yarra 

409a Chapel Street 

t: 03 9827 5011 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Crows Nest 

222 Pacific Highway 

t: 02 9951 7979 

Malvern 

1420 High Street 

t: 03 9508 2600 

UNSW* 

Main Campus, Randwick 

t: 02 9385 2377 

Monash* 

Campus Centre, Clayton 

t: 03 9684 3655 

UTS* NEW 

235 Jones Street, Ultimo 

t: 02 9951 7940 

RMIT* 

Main Campus, Swanston St ■ 

t: 03 9654 8111 

All stores : sales@compnow.com.au 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


comp 

now 

compnow.com.au 


All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 
** Education Tax Refund refers to a tax offset that an eligible taxpayer may be entitled to receive for eligible education expenses under the Tax Laws Amendment (Education Refund) 
Act 2008. An eligible taxpayer may claim the tax offset in their tax return, which may or may not result in a tax refund. The content of this advert does not constitute tax advice and is 
for general information only. As tax legislation is complex, you should obtain you own advice about the effects of this Act on your own circumstances before purchasing any product 
in question. For further detail, visit www.australia.gov.au/educationtaxrefund. For the period 1 July 2008 to 30 June 2009, a taxpayer may be eligible for a tax offset that is the lesser 
of, one half of their combined education expenses for the relevant tax year and, $750 for each eligible secondary school student or $375 for each eligible primary school student. For 

more information, please visit www.australia.gov.au/educationtaxrefund 
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Exclusive to Platinum Partners 

Only at these resellers. 


Coffs Computing 
160a Pacific Highway 
Coffs Harbour NSW 2450 
Ph. 02 6651 5655 

Web. www.coffscomputing.com.au 
Ideal store 

Shop 4, 124 Forest Road 
Hurstville NSW 2220 
Ph. 02 9570 5411 
Web. www.idealstore.com.au 

Mac and Me 

Shop 3, 364 Barrenjoey Road 
Newport Beach NSW 2106 
Ph. 02 9999 4763 
Web. www.macandme.com.au/ 


Streetwise 

826 Glenferrie Road 

Hawthorn VIC 3122 

Ph. 03 9818 2100 

Web. www.streetwise.com.au 

iShop 

116a Grafton Street 
Cairns OLD 4870 
Ph. 07 4051 9966 
Web. www.ishopcairns.com 


LightForce - Byron Bay 
Unit 1,10 Brigatine Street 
Byron Bay NSW 2481 
Ph. 02 6685 8796 
Web. www.lightforce.com.au 

Palaeographies 
296 Glenhuntly Road 
Elsternwick VIC 3185 
Ph. 1800 289 622 
Web. www.buymac.com.au 


Mac Centre 

Shops 1 & 4, 241 Commonwealth Street 
(Cnr of Foveaux Street) Surry Hills NSW 2010 
Ph. 02 9281 4444 
Web. www.maccentre.com.au 


Talk to the Mac 
32 Grafton Street 
Cairns OLD 4870 
Ph. 07 4041 6000 
Web. www.talktothemac.com.au 


Terms & conditions: Valid only while stocks last. Purchase either a MacBook model number [MB881X/A, MB466X/A & MB467X/A], MacBook Pro model number [MB470X/A, MB471X/A, MB604X/A & MC026X/A] or MacBook Air model numbers 
[MB543X/A & MB940X/A] receive a bonus Microsoft Office 2008 for Mac - Student and Home Edition model number [GZA-00006] valued at $229.00 inc GST. Promotion only applies to notebook partcodes listed above and AppleCare Plan part code 
[MA515FE/A & MA519FE/A]. Only available from the stores listed above. Notebooks and AppleCare Plan must be purchased at the same time to be eligible for promotion. Limit one per customer only. Not available in conjunction with any other 
offer. EO&E. Platinum Partner Logo, copyright Simms International 2008. 
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Conexus letter of the month 


Your magazine, 
your forum. 



Each month Conexus is giving a 
prize to the Australian Macworld 
reader who submits what we 
deem to be the most interesting 
letter. This month, the prize is a 
copy of Parallels Desktop 4.0 for 
Mac, which offers its user the most 
complete Windows-on-Mac solution 
in the industry. 

Optimise your Windows-on-Mac 
experience with a turbo-charged 
virtualisation engine and the 
latest Mac hardware support. Use 
essential tools including a complete 
protection suite and Parallels’ 
trademark easy-to-use 
OS integration and instant data 
access technologies that make 
Windows programs run seamlessly, 
safer and more Mac-like. 

For those times when a Windows 
software solution is unavoidable, 
Parallels Desktop for Mac is the 
way to go. 


Letters should be e-mailed to 
amweditor@niche.com.au with a 
subject header of “Command - V” 
or by post to Australian Macworld 
Mailbox, 170 Dorcas Street, South 
Melbourne, Victoria 3205. Letters 
of fewer than 200 words are given 
preference. Comments posted 
to the forums on www.macworld. 
com.au are also eligible for the 
prize. We reserve the right to edit 
letters and probably will. To be 
eligible for the prize, you must in¬ 
clude your full name and address, 
including state or territory. 


I made the mistake of leafing through 
the Feb 09 AMW with a cup of coffee. I 
actually shot coffee out my nose when I 
read the article on page 26 titled “Macs 
beat all comers on reliability, support”. 

Let me explain. I switched from XP 
about six months ago and I switched 
absolutely. I have thrown out one Windows 
server, eBayed another, and since started 
my XP laptop twice to retrieve a file or 
two. So I am sold on OS X. Completely. 

I have used Apple’s telephone support for 
software support and it is great. I rarely 
have to wait, they know what they are 
taking about, and they speak a version of 
English that I can easily understand. This 
is not the problem. 

The one misgiving I have is the appalling 
hardware support from Apple. I am an IT 
consultant in the SAP arena, and I do a 
lot of house calls. I am the only person 
I know who uses Apple machines for 
work. My MacBook Pro 17in got dinged 
on the second day out. Quote to repair: 
$250 for the case plus two hours at more 
than $100 each. I lived with the ding, but 
it makes me wince every time I start the 
machine. 

More recently, the machine was dropped 
on one corner from a small height. The 
machine still works but now the case is 
seriously bent and it has to be replaced 
because the lid won’t shut. 

I rang the nearest of Apple’s cottage 
industry repair shops and they quoted 14 
days to repair due to high workload, during 
which time they would retain custody of 
the machine even though it is working fine, 


Tales from the vault 

Did I see an invitation to tell you about my 
first Mac? I remember it well (it is still sitting 
on a shelf at home). In 1982-83 I was 
on an RAAF posting to England, which 
involved post-graduate courses and some 
research. I used the mainframe computer 
at the research institute, and also used an 
Apple II. 

I was on the lookout for a word processor 
for personal use, and there were some on 
the market, but they required that I buy a 
TV to use as a display. I didn’t want that, as 


because that is the way the system works. 
My previous machines were from Dell. I 
bought them with three-year, next business 
day, onsite support, plus three-year 
accidental damage cover, all for an extra 
$500 added to a $4500 machine. 

During the seven years that I used the Dell 
machines, I never felt the need to have 
a spare, because it would be fixed with 
no inconvenience within half a day. With 
Apple, I have to have a spare machine, 
and for some software, a spare licence, 
too. For a non-fatal problem, I am looking 
at two weeks of machine downtime. 

And that is why, despite all the benefits 
that Apple offers, serious business people 
stick to Windows. I have demonstrated 
to friends and colleagues the manifold 
benefits of OS X. They agree that it is 
much better than Windows. They agree 
that they would like to use it themselves. 
But they buy Dell because for $500 over 
three years, they get industrial-grade 
hardware support. And they don’t need to 
buy a spare. 

What I want is a MacBook with Dell 
support. Apple will never crack the 
business market without it. 

Russell Day 
via email 

Agreed. Mostly. But especially with the 
requirement that a working machine be 
parked in a service bay awaiting a repair 
when it could be working for its owner while 
the job queue shortens. Can anyone in the 
service and repairs business tell us why this 
is so? — CO 


I felt it would adversely affect our children’s 
education. 

I returned to Australia, not having bought 
anything. In 1984, at a conference in 
Perth, there was an Apple booth in 
the commercial section, displaying a 
Macintosh. This machine blew away its 
competition. It had an integrated screen 
(no need to buy a TV), a whole 128k of 
RAM (more than twice its rivals), used a 
400k hard case floppy drive and a bunch 
of software including a word processor 
(Macwrite), and a graphics program 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter, send in your tips or queries via email to 
amweditor@niche.com.au with a subject header of "Command - V". Entries will be judged by staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne, Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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(Macpaint). There was also a wonderful 
printer, the Imagewriter, which could 
actually print pictures. No other consumer 
printer at that time could do that. 

I was convinced. I returned home from the 
conference, and bought it, and the printer, 
for a mere $3600 (in 1984 dollars!) 

I don’t know if many people remember 
this computer now, but it was so much 
superior to other computers of the time. 
The operating system, and an application 
or two, could fit onto the 400k floppy. My 
original operating system, I think, was 
OS 1.5. It is interesting to see how the 
genes of this system have passed down 
to subsequent machines, with much 
evolution along the way. The Apple at the 
top left corner of the screen, and some 
drop-down menus across the top. And, of 
course, the icon-based file system. 

Other software came along - Microsoft 
Multiplan was my first spreadsheet, Mac 
Draw was a useful program and there was 
a game program called Amazing, which 
generated 2-D and 3-D mazes, which 
entertained my children during long car 
trips from Sydney to Perth and back. 

When in Sydney I was a member of the 
aptly named SMUG (Sydney Macintosh 
Users Group) in the mid-1980s. 

I have had a range of Macs: a MacPIus, 
a lIVi, several Mac laptops and two 
generations of iMacs. I have been happy 
with all my Macs, and despite my years, 

I think I keep up with the technology 
reasonably well (I did my first computing 
programing course (Algol) at Sydney Uni 
in 1967). 

Our five grown-up kids are, of course, all 
computer savvy with Macs and the other 
ones, and have gone on to great things in 
their professional careers. 


I think early decisions, such as avoidance 
of TV when they were young, have 
contributed to this. I would like to think that 
the Mac also helped. 

Max Hubble 
via email 

Yes, I'm a sucker for yarns about people 
and their Mac history. Sosumi. Any readers 
out there with massive collections of old 
Macs in your shed? Please let me know 
about it. — CO 


AppleWorks. It works. 

Peter Schaper (AMW April 09) raises some 
interesting points about the now-defunct 
AppleWorks. With my Intel iMac, iLife 
was of course bundled but I am generally 
uninterested in it. 

Peter’s point about Macs becoming 
competitive price-wise due to the “free" 
applications is a good one, but many of 
these apps are not for me. My interest is 
mainly in Office-type apps. 

I haven’t used Microsoft Office for years 
and have not tried iWork, but I do have 
OpenOffice and NeoOffice, both of which 
are free, for which I am grateful. I assume 
they have similar functionality to the 
aforementioned software. 

When I said goodbye to my PowerPC G4 
eMac and welcomed the gorgeous 24in 
iMac, I copied AppleWorks over. To my 
surprise, it worked on the new platform. I’m 
sure that it lacks some of the features of 
the free applications I have mentioned, but 
at about 19MB as opposed to the 300MB- 
plus of Open and Neo, it will satisfy the 
needs of many users. Worth a thought. 

Dick Garner 

Maryborough,Queensland 



COMING TO AUSTRALIAN MACWORLD 


COMING TO DESKTOP 


Pro roundtable - Music. AMW speaks to a 
panel of professional musicians and audio 
gurus, answering reader questions gleaned 
from the forums and providing hints and tips 
to improve your musical projects. 

AMW Lab Test: Speakers. The options for 
getting sound out of your Mac may seem 
daunting AMW gives you the drum on sound. 


The annual “Green” issue. Exploring 
climate change issues and environmentally- 
friendly technology. The major feature will 
focus on being green through design, in 
which Desktop finds out what designers are 
doing to help the environment and delve 
further into this wonderful concept called 
"sustainable design". 
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My Mac Sydney 

20 Bronte Rd, 

Bondi Junction, NSW, 2022 
T. (02) 8383 1600 
F. (02) 9386 9381 
www.mymac.com.au 


My Mac Melbourne 

172 - 192 Flinders St 
Melbourne, VIC, 3000 
T. (03) 9662 9666 
F. (03) 9662 9855 
www.mymac.com.au 


FEATURED PRODUCTS 



iMac 

From $1,999.00 
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Mac Pro 

From $4,499.00 




Mac mini 

From $1,049.00 


iPod shuffle 

4GB Just $129.00 



MacBook 

From $1,649.00 


MacBook Air 

From $2,899.00 


MacBook Pro 

From $3,199.00 



iWork09 i Life 09 


Adobe CS4 Microsoft Office 


From $129.00 


From $129.00 


Call us for best price 


From $229.00 
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$3,949.00 inc tax 



iPhone 3G 

My Mac has partnered with Optus 
to provide you with the best iPhone 
consumer and 
business plans. 

Come and talk to our specialists to 
tailor an iPhone plan to best meet 
your requirements. 
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Call for entries now open! Now the stakes are even higher! Share in up to 

$ 50,000 in cash and prizes 

Photography, Illustration, Website Design, Design for Print, 
Packaging Design, Digital Media, Multimedia, Fashion & more! 

Head to the website now for more information or to enter 


www.createawards.com.au 
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Wacom's new tablet a stunner 



I t’s been a long time coming, with the last major 
update to Wacom’s pro tablet some years behind 
us, but at last the Intuos 4 pen tablet has made it 
to market. 

Australian Macworld enjoyed a sneak preview of the 
Intuos 4 back in February but couldn’t reveal details in 
print until now due to a media embargo. 

Even back then, using a pre-production model, it was 
clear that here was a tablet that should have graphic 
artists on their knees, begging their bosses to find room 
in their budget for an upgrade. They might even just go 
out and buy their own. 

But they shouldn’t need to. They should just make the 
argument that the Intuos 4 offers measurable productiv¬ 
ity improvements. This tablet not only looks great, it has 
features that speed the creative process. 

Among these features is the user-defined Touch Ring, 
which can control up to four different functions in any 
application. A button located in the centre of the ring 
toggles the ring between functions such as zoom, scroll, 
brush size adjustment, canvas rotation and layer selec¬ 
tion. An LED located along the perimeter of the Touch 
Ring indicates the current function. 

Wacom explained that the design of the Intuos 4 was 
“inspired by members of Wacom’s professional com¬ 
munity” leading to amazing new levels of performance, 
with the pen capable of capturing the slightest nuance of 
pen pressure against the tablet, as well as offering 2048 
levels of pressure sensitivity. 

The Intuos 4 Grip Pen features Wacom’s new propri¬ 
etary Tip Sensor technology, offering users near-zero 
starting pressure for the most natural feeling experience 
of any digital pen to date. 


“The lightest touch will activate the pen, emulating 
the same feel, response and results derived from work¬ 
ing with traditional art tools,” said Glenn Tsunekawa, 
Wacom’s Asia Pacific marketing manager. 

When AMW tried it, the sensitivity was so acute that 
the pen almost perfectly replicated the action of an 
airbrush. 

Specific workflow and productivity tools include the 
shortcut and modifier keys with multiple, customis¬ 
able and application-specific profiles as well as OLED 
(organic light emitting diode) displays beside the keys 
for quick reference. 

AMW will soon have an Intuos 4 review unit and we 
look forward to presenting a review in the June edition. 

Each Intuos 4 pen tablet includes the following 
bundled software: Adobe Photoshop Elements 6, Corel 
Painter Sketch Pad, Autodesk Sketchbook Express, Nik 
Color Efex Pro filters and Wacom Brushes. 

The Intuos 4 comes in four sizes - small ($378), 
medium ($598), large ($798) and extra large ($1328) 
- to meet different workflow and workspace require¬ 
ments. — Chris Oaten 
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Intrigue high for iPhone, CEO Jobs sidelined 


US company ChangeWave Research - voted the company 
most likely to ask you about every little (annoying) detail 
of your smartphone usage habits - has released the results 
of its latest consumer survey. 

ChangeWave talked to 4292 mobile phone owners in 
March, asking about their reaction to Palm’s announce¬ 
ment of its forthcoming Pre smart phone and the features 
that Apple showed off around the same time for its up¬ 
coming iPhone OS 3.0 release. 

While there was a slight dip in the percentage of con¬ 
sumers who said they were planning on buying a smart 
phone within the next 90 days (compared to a December 
2008 survey), the survey pulled the third-highest posi¬ 
tive response recorded by the company. 

Apple’s share of prospective smartphone buyers re¬ 
mained steady since the December 2008 survey, register¬ 
ing at 30 per cent, trailing Research In Motion’s 37 per 
cent. That marked a steep decline since the June 2008 
(pre-iPhone 3G launch) survey, which had Apple at 56 
per cent. However, it seems the announcement of iPhone 
3.0 features has helped Apple out, with 20 per cent of 
those surveyed saying that the iPhone 3.0 features made 
them more likely to buy an iPhone. 

That’s a pretty significant impact, given that the ma¬ 
jority of Apple’s iPhone 3.0 presentation focused on 
features available to developers and that the end-user 
features demonstrated at Apple’s launch event were not 
necessarily major, flashy improvements - as welcome as 
cut-and-paste support is. 

It implies that consumers realise that the strength of 
the iPhone is as a platform that has robust third-party 
application support. As the two-year anniversary of the 
original iPhone’s launch approaches, it appears that 
Apple is continuing to maintain the appeal of its mobile 
devices, even in the face of increased competition. 


ChangeWave also threw in a wild card question, asking 
consumers if, in the event that Steve Jobs resigned as 
Apple’s CEO, whether his departure would have any ef¬ 
fect on their purchasing decisions. 

A considerable majority - 80 per cent - said that it 
would have no effect whatsoever, while only nine percent 
said they would be less likely to buy Apple products. 

The latter number dropped five percent since the ques¬ 
tion was asked in September of 2008 (at which point 74 
per cent said that Jobs’s resignation would have no ef¬ 
fect). In January, Jobs announced that he would be taking 
a six-month leave from the company to deal with health 
issues. The survey results bode well for Apple and suggest 
that the public is confident that Tim Cook and the rest 
of the Apple executive team have been ably steering the 
company during Jobs’s self-enforced leave of absence. ^ 



Would the resignation of Steve Jobs affect your 
purchasing decisions about Apple products? 
Have your say at www.macworld.com.au/forums 


HQtjjnks 

www.webdu.com.au 

Web experts gather 

Web Down Under: The Web Technology Conference 
(webDU 2009) returns for its seventh year with five 
action-packed tracks focusing on user experience, 
web development, mobile apps, ColdFusion and the 
Flash platform. 

The event is being held at Star City Convention Centre, 
Sydney, from 21-22 May. 

The conference offers attendees the opportunity to 
obtain hands-on technical training, gain new skills, 
hear news and developments from the web industry, 


network with peers and industry leaders, and ultimate¬ 
ly become more successful in developing and deliver¬ 
ing web applications. 

This year, webDU has a stellar line-up of speakers from 
Microsoft, Google and Adobe along with the best local 
talent from Australia. There will also be international 
experts from Switzerland, India and Germany. 

If you’re involved in web development, or even if you 
just want to be involved or inspired, come and experi¬ 
ence the latest knowledge, tools and techniques. ^ 


www.macworld.com.au 


► 020 AMW May 09 





























Freeview launch gives pause 
for Mac TV watchers 


The 1 May launch of Australia’s Freeview service may 
signal a new era in free-to-air television, but those who 
prefer to watch their TV on their computers will need to 
make sure their tuning and EPG preferences are up to 
date to benefit from the service. 

Contrary to some media reports, Freeview does not 
introduce any new broadcast standards, and existing 
digital TV equipment will continue to function as it did 
before the launch. 

However, the March 26 introduction of Ten Network’s 
new One all-sports network - the first completely new 
channel under the new regime - meant that users of 
STBs, PVRs and computer-based TV tuners such as 
Elgato EyeTV and Equinux TubeStick should re-scan 
their channels and adjust scheduled recordings appro¬ 
priately, if they haven’t already done so. 

More channels will follow as rival networks clarify 
relevant business cases. SBS and ABC, for example, are 
both considering adding extra channels focused on chil¬ 
dren’s programming. 

Freeview is a marketing strategy to unify the growing 
number of digital free-to-air TV channels under a sin¬ 
gle banner that will eventually include up to 15 distinct 
channels. 

Freeview is certifying set-top boxes and personal video 
recorders as being compliant with its capabilities, which 
includes the first electronic program guide (EPG) backed 
by all five FTA networks - a competitor to the popular 
third-party IceTV EPG. 

It wasn’t clear at the time of writing how this will af¬ 
fect subscribers to the IceTV EPG but as soon as it does 
become clear AMW will share the news. 

With a formal testing and compliance program in place, 
Elgato, Equinux and other computer-based tuner makers 
will need to ensure they remain relevant to Australian 
users. Yet the companies are confident their products will 
pass muster. 

“We support the audio/video formats already and we 
expect to be able to supply EPG data through IceTV right 
from the start,” said an Elgato spokesperson. 

“We’re still looking into the possibility, requirements 
and the cost to get a Freeview certification.” 

Freeview mandates support for newer MPEG-4 video 
standards as well as the MPEG-2 currently used by all 
Australian networks. 

The group is also seeking to stem reductions in adver¬ 
tising revenue by preventing Freeview-branded devices 
from including ad-skipping features. This last feature 
could be problematic for computer-based recording, 
since Freeview-certified software would presumably 



need to disable the ability to export videos for editing, 
or even to skip through recordings. 

Equinux was also confident its products would make 
the jump into the Freeview era unscathed, pointing to 
the ability of one of its products, The Tube, to support 
new EPGs through dedicated software plug-ins. 

MPEG-4 support would also be relatively easy to add, 
a spokesperson said, since it could be implemented 
in software and most computers already support this 
encoding standard. Performance-wise, this isn’t as 
desirable as a dedicated hardware encoder but a soft¬ 
ware solution is a very flexible one. 

Freeview’s support for MPEG-4 was misinterpreted in 
a newspaper article as suggesting that current digital TV 
tuners, which only support existing MPEG-2 transmis¬ 
sions, would be unable to pick up Freeview’s channels 

- sending Freeview and government representatives 
scrambling to rebut the reports. 

MPEG-4 is used in some overseas digital TV 
deployments because it is more bandwidth-efficient. 
This feature has led many networks, including SBS, 
to anticipate its eventual use to broadcast more digital 
TV channels over the same amount of radiofrequency 
spectrum - but such a changeover is still years away. 

The government-backed Digital Switchover Taskforce 
is managing the transition from analogue to fully digital 
TV over the next few years. 

Mildura, Victoria, will be the first area to shut off 
analogue altogether later this year, with a staggered 
switchoff moving through rural areas and culminating 
with capital-city switchoffs throughout 2013. 

— David Braue 
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www.niche.com.au 

Niche marks milestone 

Melbourne-based publishing and events company, Niche 
Media, recently celebrated 20 years in the industry with 
more than 250 guests attending a special screening of 
Clint Eastwood’s Gran Torino at the Jam Factory in 
Melbourne’s South Yarra. The event was held to recognise 
Niche’s clients and contributors for their support over 
the decades. 

Niche Media publishes a range of mastheads across print 
and online, with titles comprising Architectural Review , 
Australian Macworld , Desktop , Marketing , Inside , Facility 
Management , Helinews and the luxury travel series 
Welcome to. The stable also includes a consumer-oriented 
discount coupon booklet, MoneySaver, which launched 
an online offering earlier this year. Niche hosts the annual 
event and awards evenings IDEA and CREATE. 

Managing director Paul Lidgerwood has been with Niche 
for eight years and is excited about the upcoming projects 
for 2009: 

“We are doing incredibly well in a challenging environ¬ 
ment, which is testament to an intelligent, experienced 
and hard-working team,” he said. 


“We have a diverse range of publications that over the 
past 20 or so years have developed an affinity with 
their markets. In tough economic times advertisers tend 
to gravitate to media that offers either very little wast¬ 
age or great return on investment and Niche is well 
positioned to take advantage of that.” 

The company has bucked the industry trend of falling 
readership with subscriptions to its special interest 
publications increasing by 17 per cent during the past 
year. Australian Macworld has been among the leading 
magazines in the group, with a healthy increase in 
subscription revenue. 

Niche Media plans to continue broadening its scope 
and reach by pursuing new publishing projects. 

“Mid-year, we will witness the highly-anticipated 
launch of Crystal - a custom magazine for Crown 
Casino and the introduction of at least one expo,” 
Mr Lidgerwood said. 

We will also launch another two websites and become 
more active in the custom communication space. It will 
be an active year for us, that’s for sure.” ^ 


MUG activities: May 


Fri 1 

SA Apple Users Club [SA] 

www.saauc.org.au 

Sat 2 


Wed 6 

SA Apple Users Club [SA] 

www.saauc.org.au 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

BEAUT [VIC] 

www.beaut.org.au 

Thu 7 

Hervey Bay Mac User Group [QLD] 

www.hbmug.com 

TasMac [TAS] 

groups.yahoo.com/group/tasmug/ 


Sat 9 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Sun 10 

Gold Coast Apple Users Group [QLD] 

goin.to/gcusers 

Mon 11 

Southern Highlands Computer Users’ Group 
[NSW] 

www.shcug.org.au 

Macintosh Users Group Sunshine Coast [QLD] 

www.mugsunco.org.au 

Tue 12 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au 

www.imug.com.au 

North Queensland Macintosh Users Group 
[QLD] 

www.nqmug.org 

Wed 13 

Retiree & Others [VIC] 

www.ausom.net.au 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

ClubMac [NSW] 

www.clubmac.org.au 


Sun 17 

Apple-Q [QLD] 

www.apple-q.org.au/pages/calendar.php 

Mon 18 

Southern Highlands Computer Users’ Group 
[NSW] 

www.shcug.org.au 

Byron Shire Macintosh Users Group [NSW] 

www.ozshop.net/bsmug/ 

Tue 19 

North Queensland Macintosh Users Group 
[QLD] 

www.nqmug.org 

Wed 20 

Melbourne Cocoaheads [VIC] 

www.melbournecocoaheads.com 

Sun 24 

Apple-Q [QLD] 

www.apple-q.org.au/pages/calendar.php 

Mon 25 

Southern Highlands Computer Users’ Group 
[NSW] 

www.shcug.org.au 

Tue 26 
iMug [VIC] 

www.imug.com.au 

Thu 28 

Central Victorian Macintosh Users Inc [VIC] 

www.cvmu.net 

— List compiled by Nicholas Pyers 


AUSOM Incorporated [VIC] 

www.ausom.net.au 

Mon 4 

Southern Highlands Computer Users’ Group 
[NSW] 

www.shcug.org.au 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Tue 5 

MacTalk - Newcastle & The Hunter Macintosh 
User Group [NSW] 

www.mactalkhunter.org.au 
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HELP THEM OPEN THE DOOR 
TO A BETTER, BRIGHTER FUTURE 


They come knocking on our door every day. The homeless, the isolated, the 
exploited and the broken. People in crisis, desperately seeking Salvation. 
By opening the door to us, you’re helping us open the door to them. 

Your donation is the key to helping men, women and children across Australia 
lift the crushing weight of despair that is enveloping their lives. You’ll help 
free their spirits and provide them with hope for a better, brighter future. 
So please give now to The Salvation Army 2009 Red Shield Appeal. 


Donate online at salvos.org.au/rsamac 
or call 13 SALVOS (13 72 58) 



RED SHIELD APPEAL 
















[OFF THE NET] 


Hetgnks 

Presentation Assistant is available on CD for $10 from participating 
Apple User Groups, including: 

homepage.mac.com/sydamug 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.bsmug.ozshop.net 

Byron Shire Mac User Group 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

groups.yahoo.com/group/coffs_mac_users 

Coffs Harbour Mac Users Group 

www.gmug.org.au 

Geraldton Macintosh User Group 

goin.to/gcusers 

Gold Coast Apple Users Group 

www.mactalkhunter.org.au 

MacTalk Hunter 
www.saauc.org.au 

South Australian Apple Users Club 

Presentation Assistant 

T his month’s list is a collection of applications 
and resources to help get the most out of your 
Keynote Presentations. These have been broken 
up into three categories - one to help in pre-produc¬ 
tion, the next with presenting, and the lat comprising 
helper apps for after the show. 

Pre-production 

Art Text: Create high quality text graphics, headings, 
logos, icons, web site elements and buttons. Shareware 
Clips: Your Mac OS X clipboard reinvented: manage 
snippets, expand text on-the-fly. Shareware 
Keynote Jam: 56 high-quality, 3D-rendered images 
specifically designed for Keynote. Freeware 
Keynote Objects: 50 Keynote Objects FX including sand, 
glass and spheres. All images are included so a designer 
can find the ideal objects for their presentation. Freeware 
Screenium: Quickly make live videos of your Mac’s 
screen capture including mouse pointer, selections and 
movements in real-time! Shareware 
Snapz Pro X: Effortlessly record anything on your screen, 
saving it as a QuickTime movie or screenshot. Shareware 
TextExpander: Listens to what you type and inserts us¬ 
er-defined snippets on the fly prompted by correspond¬ 
ing abbreviations. Shareware 

TextSoap: The premier text transformation tool 
designed to make you more productive with all your 
text. Shareware 

Presentation helpers 

MacTimer: Makes it easy to run multiple timers on your 
Macintosh. Freeware 


Mira: Take personal control for any application, on any 
Mac, using the Apple Remote Control (additional hard¬ 
ware required on some systems). Shareware 
Mousepose: Dims the screen and puts a spotlight on 
the area around the mouse pointer, easily guiding the 
audiences attention to an area of interest. Demo 
On Air Recorder: A highly visual digital timer applica¬ 
tion that provides the ability to control audio and video 
recording through its start and stop buttons. Demo 
Pointer-!-: A simple application that enlarges the section 
of your screen underneath the pointer. Demo 
Poster Print: Create a poster with only a few clicks and 
you can extend your poster using other elements such as 
text and images. Trial 

Present Your Apps: Lets you easily remove or hide the 
Dock and menu bar when launching selected applications. 

Donationware 

ProfCast: Versatile tool for recording lectures and 
creating enhanced podcasts using an integrated work- 
flow that makes creating, recording, and publishing 
podcasts easy. Demo 

Remote Buddy: Allows you to remotely control any¬ 
thing on your Mac with your iPhone, iPod Touch, 
Apple Remote or Wii Remote. Includes a virtual on¬ 
screen keyboard and mouse and virtual remote control 
emulating an Apple Remote. Demo 
Sofa Control: Control applications with the Apple 
Remote Control using a specialised Front Row-inspired 
user interface accessing application-specific menus or 
select movies and documents. Demo 
Stage Clock: Control information monitors for all your 
production team and stage performers. Demo 

Post-production 

Business Card Composer: Create and print business 
cards, calling cards and badges. Shareware 
Cheap Impostor: Takes any PDF (such as your Keynote 
Notes) and turns it into a booklet that can be folded and 
stapled. Shareware 

Watermarks: Tool for creating watermark-imprinted 
PDF files. And for extra security, you can use Water¬ 
marks to rasterise your PDF document, eliminating the 
editable text completely. Demo 
— List compiled by Nicholas Pyers 

The CD of Presentation Assistant has dozens of free Keynote 
templates to get you started with your presentation and the online 
blog has bonus links to various iPhone and iPod touch applications 
that can help with your presentation. 


You can link directly to software downloads for all 
of these titles and more via Nicholas Pyers’ blog at 
www.macworld.com.au/blogs 


► 024 AMW May 09 


www.macworld.com.au 

















6 iPhone3G 


There's an app for just about anything. 




8GB iPhone3G 


over 24-months 
the Optus $79 cap 
for iPhone 3G 



Visit your local My Mac store today. 

My Mac Melbourne, 172 - 192 Flinders St, Melbourne VIC, T. (03) 9662 9666 
My Mac Sydney, 20 Bronte Rd, Bondi Junction, Sydney NSW, T. (02) 8383 1600 




yes' 

OPTUS 


Premium Dealer 



Terms and Conditions. 1. ‘yes’ $79 Cap + Unlimited Text for iPhone 3G: Copyright© 2008 Apple Inc. All rights reserved. Requires 24-month connection with a minimum monthly Cap 
amount of $79 for the iPhone 3G 8GB. Minimum total cost over 24 months is $1896. Included value may be used for National Voice and Video Calls, Standard international SMS, Voicemail, 
1800,13 and 1300 numbers after which these services are free up to a maximum of the $550 per billing period. Cap Included value excludes some call and message types including calls to 
national fixed or GSM mobile services that then divert/switch or re-route overseas. When you reach your Cap included value, your calls are charged at standard Plan call rates. Included 
value excludes all other call and message types. Optus 3G/HSPA Service: Use of Optus 3G/HSPA Services is only available with compatible handsets and Optus 3G/HSPA SIM card. To access 
3G services on iPhone, you must be in a 3G/HSPA coverage area. The Apple iPhone will not provide you with access to 3G services in Optus 3G/HSPA service areas where a dual band (UMTS2100/ 
UMTS900) 3G/HSPA handset is required. For coverage details on 3G/HSPA please see www.optus.com.au/coverage. If connection is not maintained for 24 months, early cancellation fees 
apply. Offer applies to new and credit-approved customers only. While stocks last. Offer ends 30/04/09. AL09062 04/09 



























Danny Gorog 
is wondering when 
Apple will expand its 
product line to include 
car stereos, white 
goods and TVs. 


doubleTwist is only half-baked 


D oubleTwist is a new media 
player developed by a small 
team that includes the infa¬ 
mous DVD Jon, creator of the DeCSS 
DRM-stripping software. 

As a Mac user, you know that when 
you buy anything with an Apple logo 
on it, it should play nicely with all 
your other Apple devices. But things 
get tougher if you try and introduce 
a third-party product into your Apple 
ecosystem. 

In particular, trying to share 
the media that’s on your Mac (in 
iTunes, iMovie and iPhoto) with any 
smartphone or other media player 
that’s not an iPhone or iPod can be 
tricky for the non-geek crowd. To 
simplify things, you’ll either need a 
third-party product from your phone 
manufacturer (such as RIM or Nokia) 
or know how to mount a USB volume 
and manually copy files over. 

But doubleTwist, among other 
things, aims to make this process as 
seamless and Mac-like as possible. 

First up, doubleTwist lets you copy 
any media (images, music or videos) 
to any device you plug in, such as an 
Android G1, Sony PSR Windows Media 
device and even the Amazon Kindle 2. 
This includes any music you have that 
is wrapped in Apple’s Fairplay DRM. 

Rather than break Apple’s DRM, 
doubleTwist simply plays your DRM- 
protected music file and re-records it 
as a non-DRM file to transfer to your 
media player. 

Also, doubleTwist can transfer 
photos and videos to your media 
device but these need to be non-DRM 
files, yet can be in any format you want 
as doubleTwist will transcode them 
depending on the requirements of your 
media player. 

HoyiQks 

doubleTwist is a free download from 

http://tinyurl.com/yrr39o 



This software is being marketed as 
more than just a tool to transfer media 
to your device. Like many products, 
there’s an aspect of social networking 
thrown in for good measure. Photos 
can be uploaded directly from 
doubleTwist to Facebook or Flickr and 
you can send any other media file to 
your friends as long as they’ve signed 
up to doubleTwist. To send a file just 
click on the media file and use the 
Send link at the bottom of the toolbar. 

When transferring media this way, 
doubleTwist uploads the media to 
their data servers and then sends the 
recipient a link. 

The Mac version of doubleTwist is 
in beta. In my testing the product 
worked but not reliably. Firstly, I had 
problems signing up for an account. 
Until you register and verify your 
account, you can’t run the software. 

After a number of emails over 
as many days I finally received my 
verification code that let me use the 
software. In all likelihood, if I weren’t 
reviewing the software I probably 
would have given up at that point. 

I tested doubleTwist with an HTC G1 
and a Nokia E71. On a number of oc¬ 
casions doubleTwist froze while I was 
trying to move photos and music over 
to the handsets. When doubleTwist 


freezes it stays responsive but doesn’t 
do anything. It all felt like too much 
hard work and made me appreciate 
the work that Apple does to create 
such an integrated experience. 

If you’re looking for more advanced 
syncing technology you won’t find it 
in doubleTwist. There’s no playlist or 
album support, so adding and moving 
content is a manual process. The 
concept of sync-this-file-but-don’t- 
sync-that-file doesn’t exist. 

Likewise, I couldn’t see the benefit 
in using doubleTwist as a social 
networking tool. 

On the plus side, the interface is 
very Mac-like, consistent and easy 
to use. It’s easy to see that with a bit 
more development and with more 
user feedback doubleTwist might 
actually be on to something. 

However, with iTunes Plus and DRM 
fading (on music at least) there’s not 
much room for this type of app in my 
library. Couple that with the fact that my 
iPhone and iPod syncs with everything 
on my Mac (with full playlist and album 
support) makes me feel sorry for those 
that have to bother with a program like 
doubleTwist. 

Honestly, you have to wonder, why 
on Earth wouldn’t you just get yourself 
an iPhone? 
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Announcing New FileMaker Pro 10 

Manage people, projects, assets and more-the easy way! 




FileMaker 

p J*Q "IQ 


Sleek new look. Intuitive new design. 



New FileMaker Pro 10 

FileMaker Pro is the world's leading easy-to-use database application. Regardless if you're 
a Mac or Windows user - you can create and share information with each other through a 
network, over the web, or in popular formats such as PDF. 


Get started quickly 

With the award-winning ease of use built into every aspect of FileMaker Pro 10, installation 
and setup takes just a matter of minutes. 



Reporting made easy 

FileMaker Pro 10 comes complete with step-by-step reporting tools that help you (and 
your colleagues) make sense of all your data and automate those repetitive tasks. 

Share in a couple of clicks 

Safely share FileMaker Pro 1 0 databases with both Windows and Mac users. Plus control 
what data you let other people see - right down to a specific field. 


Learn more, visit: www.filemaker.com.au/mac09/Products 


© 2009 FileMaker, Inc. FileMaker and the file folder logo are trademarks of FileMaker, Inc., in the U.S. and other countries. Mac is a trademark of Apple Inc. registered in the U.S. and other 
countries. Windows is a trademark of the Microsoft Group of companies. All other trademarks are the property of their respective owners. The example companies, organization, products, 
domain names, email addresses, logos, people, places and events depicted are purely fictitious, and any resemblance to existing persons and companies is purely coincidental. 


* 

FileMaker 





















AUSSIE! 


AUSSIE! - APP, APR APP! 



Strewth. Apps built forAussies and more of them than you could 
poke an IPhone at. Chris Oaten, Danny Gorog and Anthony Caruana 
scoured the Oz iTunes Store for apps made specifically for or by 
Australians, and nominate their must-have international apps that 
should be on every iPhone. 
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Australian Broadcasting Corporation 

There are some very clever people at the ABC. The 
national broadcaster’s website is a joy to use and so is this 
app. Get news stories, check program schedules, get radio 
shows over Wi-Fi, check movie reviews from the At The 
Movies show with Margaret Pomeranz and David Strat¬ 
ton, and more. And it’s free! Further proof that the ABC is 
a national treasure. A great range of stories and impartial 
coverage makes this a compelling app to have. 

Price: Free 

Developer: Australian Broadcasting 
Corporation 

Australian First Aid - Pocket Guide 

There is no substitute for actually taking a first-aid 
course. You might just save someone’s life with the 
right knowledge. This app, however, is the next best 
thing, offering a wealth of information on dealing 
with medical emergencies such as an asthma attack or 
common injuries such as burns and cuts. 

Price: $4.99 

Developer: LoL Software 

Aussie Insult Generator 

Miss out on this one and you’d be a legless boofhead 
with a block like a stopped clock. Or something like that. 
This app seems to randomise loosely connected strings 
of insults rather than quote anything that you’re likely 
to hear in a front bar on a lonely highway but... it’s a bit 
of fun all the same. 

Price: $1.19 

Developer: Phlogistic Apps 

Aussie Rules Live 

The perfect app if you’re into AFL. Aussie Rules Live 
sources its data from Champion Data and Sportal. Both 
are the official stats provider to Telstra, which owns the 
mobile AFL football rights so it’s as official as you can 
get. It’s got all the info you’ll need including live scores, 
fixtures, and a complete profile of each team including 
the latest injury lists. 

Price: $3.99 
Developer: Room tone 

Australian Rugby Time 09 

There’s not a lot to this app, but if it’s an Australian 
rugby app you’re looking for, there doesn’t seem to be 
much else on offer. It takes the Australian National 
Rugby League fixtures and converts the scheduled 
time to your local time zone, so no matter where you 
are, you know if your favourite team is about to hit 
the field. 

Price: $1.19 
Developer: Ian Limm 







Aussie Slang Mate 

Crikey! You’d be up the creek without this little bewdy 
from a true-blue Aussie developer. Learn the lingo. 
Have a cackle. It’s a bloody rippa. Finding a more 
ridgie didge Aussie slang guide would be harder than 
week-old damper. 

Price: $1.19 
Developer: kolordesign 

Australia Zoo: Zoo Quest 

Here’s one for the kids. Zoo Quest is a race against the 
clock to stop Aussie animals from becoming extinct. 
Before you unlock each level, Zoo Quest rewards you 
with information and photos about the animal you’ve 
just saved and you can upload your high score to the 
online ranking system to see how you compare against 
the rest of the world. 

Price: $2.49 im^ri 

Developer: Wired Developments 

Australian Learner Driver Test 

It costs a pretty penny to sit for your driving test, what 
with a required number of professional lessons and the 
cost of the test itself. You’d want to do your best to ensure 
the best chance of success. This app can run you through 
as many trial tests as you like so you feel absolutely 
confident when the real thing comes around. Other than 
that, it’s a handy way for licensed drivers to 
check their road rule knowledge. 

Price: $3.99 


Australian Oxford Dictionary 

The Australian Oxford Dictionary lets you carry around 
the definitions of more than 110,000 words plus 10,000 
encyclopaedic entries with special attention to Austra¬ 
lian culture and history. The iPhone/iPod Touch edition 
includes progressive look-up for quick searching, a three 
way cross-referencing index and the ability to bookmark 
words. 

Price: $29.99 
Developer: Enfour 

Australian Postcodes 

If you’re constantly looking up Aussie postcodes, this app 
is a godsend. Search for postcodes by number or name. 
Much faster than loading the Auspost website in Safari. 
You may be surprised at how often you use it. 

Price: Free 
Developer: Zebrafive 

Banjo Blue Bushfire 

Back in the “olden days” we used to have Blinky Bill and 
Snugglepot and a wealth of bush characters to enter¬ 
tain us. Banjo Blue is the iPhone-friendly, 21st century 
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equivalent, presented in a “Talkie Book” with Zoe the 
Crocodile and Rusty the Kangaroo, narrated by Richard 
Galbraith. Other titles in the series include Banjo Blue’s 
Party and Banjo Blue Goes to Sea. 

Price: $1.19 

Developer: LoL Software 

BOMRadar 

There are other weather apps that have radar infor¬ 
mation but radar is all this app does. You can specify 
locations to obtain animated radar images in local time 
in 64k, 128km, 256km and 512km radii. The animation 
comprises the last four area-specific images issued by 
the Bureau of Meteorology. You can store locations as 
favourites and the Locate Me option shows readouts 
specific to your map coordinates. 

Price: $1.19 
Developer: ZethosOrg 

Constitution 

What do you mean “boring”? The Constitution of 
Australia lies at the cornerstone of Australian law 
and your rights as a citizen of this wide, brown land. 
Surely you should at least take a glance at it? There 
is, after all, a clause that supports your right to fol¬ 
low “Jedi Knight” as a religion. This is not an “of¬ 
ficial” reprint, warns the developer, and should not 
be used for offering legal advice. It’s intended only 
as a reference. 

Price: Free 

Developer: Ben Kremer 




FileAid 

FileAid uses Wi-Fi or USB to let you copy files between 
your iPhone and desktop system by FTP. That can be 
tricky but the documentation guides you through the 
process. There’s no need to install a desktop app and 
FileAid lets you view files on your iPhone from a va¬ 
riety of different formats. Among its many uses is the 
ability to transfer PDFs of useful data (such as public 
transport timetables) that have not yet become iPhone 
apps. 

Price: $5.99 
Developer: DigiDNA 


Fringe 09 

OK, so this is not actually much use now that the Ad¬ 
elaide Fringe Festival has passed but we’re making the 
assumption there will be a 2010 version. Based on the 
’09 version, it’ll be an app to look out for. Get info on 
who’s playing, where and when. 

Price: Free 
Developers: 2moro 

IceTV 

If you’re using Elgato’s EyeTV software and the IceTV 
EPG then the IceTV app is practically mandatory. IceTV 
provides an online TV program guide. If you spot a show 
of interest, hit the record button and, assuming you’ve 
done the correct setup on your Mac, you’ll have remote¬ 
ly programmed EyeTV to record your show. 

Price: Free (requires subscription) 

Developer: IceTV 




Didg-Session 

The hard thing about playing the digeridoo is the cir¬ 
cular breathing required to keep that growling sound 
constant. It’s made difficult mostly by the good deal 
of air pressure required on the player’s part to get a 
sound out of the instrument. Not so on the iPhone. The 
gentlest breath into the iPhone’s microphone will keep 
the didge going, making it much easier to push air from 
the cheeks while inhaling. Add sound effects and four 
types of didgeridoos and this becomes one of the most 
fun apps on the market. 

Price: $1.19 

Smack Down Productions 

Fairfax Radio News 

We reckon Aunty’s done a pretty good job of radio news 
for free but if you’re after another flavour, this one’s a 
pretty good option. News bulletins are of three-minute 
duration and are updated hourly around the clock and 
half-hourly between 6am and 11am. 

Price: $1.19 

Developer: Fairfax Radio Syndication 




iCricket 

If you’re a cricket tragic and must have the latest scores 
and news in your pocket then you need iCricket. It scrapes 
content from Cricinfo, presenting it in a mobile-friendly 
format. There are live scores and access to news from the 
cricketing world. As well as matches involving the Auss- 
ies, it covers all international matches. 

Price: Free 
Developer: Kuchbi 



iiQuota 

If you need to keep a check on your Internet account 
usage, this is a must-have. Simply input your username/ 
password details for iiNet, Optus, Bigpond, Internode, 
Telstra Mobile or Vodafone Mobile. A very useful aid for 
avoiding excess charges. 

Price: $3.99 

Developer: SouthFreo Software 


Mu 


Income Tax Calculator 

Not sure whether you can afford to take that job or not 
because you can’t figure out your take-home pay? If 
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you’re in the job market or need to know for whatever 
reason, this app will help you figure the tax man’s cut. 
There’s another app with more features called Australian 
Tax Calculator, priced at $1.19. 

Price: Free 

Developer: Perceptionz.Net 

iSkateboard 

Skaters rejoice. Here is the easiest way to find the 
nearest place to grind and ollie. Info is split into four 
streams: skate spots, skate parks, skate shops and 
skate news. Once you’ve found a spot, you can invoke 
a map to find your way there. The only thing we’re 
left wondering about is how iPhones stand up to the 



abuse. Do skaters do their thing with iPhones in their 
pocket? 

Price: $4.99 

Developer: Sneaker Pimps 

Macca’s Free Wi-Fi Store Locator 

Take the “Wi-Fi” out of the title and this app would be 
appropriately named but, surprisingly, it wasn’t developed 
by McDonald’s. In case you didn’t already know, every 
golden arches “restaurant” is a free Wi-Fi hotspot. Yes, 
hence the value of being able to find one. You don’t think 
we’d be recommending the food, did you? 

Price: $1.19 

Developer: redbridge solutions 




Ready, willing, Enabled 

Among Australia’s iPhone app success stories, few 
shine more brightly than that of South Australian com¬ 
pany Enabled Solutions, which made a big splash 
with the release of Newton’s Cradle last year. 

The app - a simulation of an apparatus that demon¬ 
strates conservation of momentum and energy and 
which has become a popular “executive toy” - shot to 
top-10 downloads lists around the world, eventually 
attracting more than 1.5 million downloads. 

Not bad for a proof-of-concept project, which com¬ 
pany director Grant Hull, pictured, explained was 
pursued to test the requirements of app development 
- from the initial idea through workflow to getting the 
app on the iTunes Store. 

Enabled recently released Newton’s Cradle Pro as 
a paid app, which is receiving positive reviews with 
steady sales. 

“This success cemented the concept of creating a 
dedicated iPhone development team, which we im¬ 
plemented this year,” said Grant. 

“It has definitely formed a new facet of our business, 
giving us another method of helping clients market 
themselves, but also in creating our own IP, which can 
very quickly reach a mass market. 

Grant said Enabled also has a number of clients 
with whom they’re working to develop iPhone apps 
as part of their marketing strategy but couldn’t share 
any details due to the “rapid development time and 
nature of iPhone apps, where a new idea today can 
be old news tomorrow”. 

“We aren’t so restricted with our own IP, though,” 
Grant said. “We are currently working on a number of 
apps for both short and long-term release.” 

One is a game called Shutup & Get Back to Work. 
Grant said the app plays on the irony factor consid¬ 



ering how much time people spend playing iPhone 
games. 

“It is also a bit of an inside joke. Watching the team 
having fun developing these games, I was often 
tempted to say ‘shutup and get back to work’. Can 
productive work really be so much fun?” 

The game will test the reaction time of players, who 
must have an excellent sense of rhythm to activate 
controls in time with music, with instructions barked 
by Frank the Foreman. 

“A longer term project of ours has the working title 
Mexican Jumping Bean. The idea behind this app is 
to use an episodic format where an underlying story 
builds over time with new levels and features. 

“We feel the episodic approach could be the future 
of gaming. It allows developers to put something out 
there quickly at a low cost. Consumers can then buy 
it affordably and get a feel for it. If the response is 
favourable, developers will add to it over time, allow¬ 
ing consumers to go further and deeper, resulting in 
a progressive and high quality game.” 


Newton’s Cradle Pro is a $2.49 dowload from the 
iTunes Store, www.enabled.com.au 
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Mobility magician 

It can happen to the best of us. We carefully prepare 
for some period away from our main computer by 
copying important files to our laptop. You get to the 
destination and realise that something’s missing or 
you need to change something and the application 
you need is on the computer back at the office. 

LogMeln is an online service that lets you remote¬ 
ly access your computer. While this is possible by 
installing software such as VNC or using Apple’s 
Remote Desktop, those options aren’t easy to use 
as they require configuring your router or firewall. 
A tricky task for many. 

LogMeln’s approach is simpler. Run a program on 
your computer that registers its presence with Log¬ 
Meln and then access it from any web browser. 

We tested LogMeln on a MacBook Air with Sa¬ 
fari, a PC running Internet Explorer and an iPhone 
with LogMeln’s Ignition application. Once you’ve 
created an account at www.logmein.com and 
logged in you can add a new computer that you’ll 
remotely control to your account. The free version 
of LogMeln supports basic connectivity. There 
are paid services that deliver this functionality if 
you need it. 

All communications are protected by SSL encryp¬ 
tion and logging in to a computer requires access 
to both your LogMeln account and a user account 
on the computer. LogMeln’s performance is de¬ 
pendent on the quality of your Internet connection. 
However, if you’re bandwidth constrained you can 
reduce the video quality from colour to grayscale. 

If you’re a desktop computer user who is on the 
road a lot with business, this is one app you really 
can’t do without. 

LogMeln Ignition 
Price: $36.99 
Developer: LogMeln 
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Mawson’s Hut 

It’s a lonely place, is Mawson’s Hut. It also holds an 
important place in the timeline of Australian Antarctic 
exploration. Offering a navigable 3D view of the hut’s 
interior and immediate surroundings, the app’s most in¬ 
triguing aspect, sadly, is figuring out how to use it. Worth 
a look, though, for it’s historical value. 

Price: Free 

Developer: Paul Bourke 


Metro Melbourne, Metro Sydney, Metro Perth 

Developer Nick Houghton provides detailed timetable 
information for the Melbourne, Sydney and Perth pub¬ 
lic transport system. The Metro apps use the built in 
A-GPS to work out where you are and suggest the clos¬ 
est stop (tram, train or bus) and even shows you how 
to get there. 

Price: $3.99 (Metro Melbourne is free) 

Developer: NCM Dev 



Navionics S.p.A. 

The company behind this app is one of the most re¬ 
spected names in marine charts, so you know you’re 
getting information you can trust. It’s pricey, but when 
you’re dealing with navigation through unfamiliar wa¬ 
ters, you won’t be thinking twice about how much it 
cost you. 

Price: $79.99 
Developer: Navionics 



NodeWiFi 

Those Internode guys have some cluey marketing ideas. 
When Adelaide opened its new airport, it was Internode 
that stepped up to provide what is probably the fastest 
public Wi-Fi network of any Australian airport. With 
this app, the company wants to help you find any one of 
their hotspots around the nation. 

Price: Free 
Developer: Internode 

Now Playing 

We still love the movies, so what could be more use¬ 
ful than an app for checking out the screening times at 
your nearest cinema? Type in your location (suburb and 
postcode); specify your search distance, date and review 
source (RottenTomatoes, Metacritic or Google) and make 
your choice. 

Price: Free 

Developer: Cyrus Najmabadi 

OzWeather 

Another app that provides local weather information 
from the Bureau of Meterology, with a different layout 
to Pocket Weather AU. While both apps provide radar 
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information, OzWeather lets you flick between cities in a 
similar fashion to the Weather app that comes included 
with the iPhone. 

Price: $2.49 i J 

Developer: ozPDA 


PennyTel Mobile 

The PennyTel app lets you make calls using your 
PennyTel account in a variety of different ways. If you’re 
connected to Wi-Fi you can call anyone using your 
PennyTel VOIP account, so overseas calls are incredibly 
cheap. But PennyTel mobile also lets you use a CallBack 
service which means you can access PennyTel rates even 
if you’re not connected to Wi-Fi. 

Price: Free 
Developer: defyne 


Pocket Weather AU 

Why get your weather from the iPhone’s built-in weather 
app (which uses yahoo.com) when you can get it from 
the Australian Bureau of Meterology? Pocket Weather AU 
uses up-to-date info from the BOM to provide you with 
accurate weather reports at each load. There are a num¬ 
ber of different “skins” which let you show more or less 
information (just shake the iPhone to change the) and full 
access to radars. Pocket Weather can also use your GPS 
to find the nearest weather station in case you want the 
weather but don’t know where you are. 

Price: $2.49 
Developer: Shifty Jelly 

Qantas 

If you’re a Qantas frequent flyer then you need the 
Qantas iPhone app. As well as regular timetables, the 
app provides up-to-date departure and arrival informa¬ 
tion for both domestic and international flights. Qantas 
contact numbers are there and can be dialed directly. 
This one is a must-have for Qantas customers. 

Cost: Free 

Developer: Qantas Airways 

Toilet Mate 

Provides a complete listing of all public toilets in Aus¬ 
tralia, with GPS functionality to work out your closest 
public toilet. Perfect when you need to go, but you don’t 
know where to go. Those who are likely to be caught 
short of comfort, and you know who you are, will find 
this one invaluable. 

Price: $1.19 
Developer: NCM Dev 

Traffic Australia 

Ever wondered why the traffic around you isn’t mov¬ 
ing, or whether you’ll encounter traffic en route to 
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King of rain 

It was once said that on the Internet nobody knows if 
you’re a dog. Similarly, in the iPhone app developer 
universe, nobody knows you’re not one of the “big 
boys” hunkered down in a development lab in a met¬ 
ropolitan technology precinct. 

When it comes to developing iPhone apps, you 
could be anybody. Anywhere. You could even be in 
a farming community in Tasmania. In Derby, to be 
precise. Just about the last place you’d expect to 
find an app developer. 

That’s where you’ll find Terry Monro, pictured, 
who developed Rain, an iPhone app that provides 
a selection of rain recordings for those who find 
it therapeutic, soothing or, for some, a vital aid to 
falling asleep. 

Just as well, then, that Terry lives in one of the wet¬ 
test states of Australia, where there’s no shortage of 
“talent” to make recordings of. 

Terry and his fiancee gave up Melbourne’s hectic 
pace 18 months ago and moved to Derby in north 
east Tasmania. With a background in film and sound 
editing, it was a snap to capture sounds for Rain. 

“Tasmania is blessed with rainfall and one dark, 
rainy and stormy night I thought to myself, why am I 
not recording this?” Terry said. 

“So I bought a Tascam Digital recorder on eBay for 
about $300 and a mic and off I went and have never 
looked back.” 

Rain is a free download from the iTunes Store. 
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Steaming success 

There’s more to a good espresso than buying the 
right machine. There’s technique. Your choice of 
beans and how you grind them. The way you heat 
the milk, and so on. You need help, don’t you? Rest 
easy, Barista is here to help. 

Developer Graham Clarke, pictured, created the 
iPhone app to help coffee lovers make the perfect 
brew. The app has been a massive hit, was nomi¬ 
nated in March as an App Store Pick of the Week, 
and has educated coffee lovers around the world 
about the do’s and don’ts of making coffee. 

Graham lists some of the plaudits. 

“Barista has been given positive feedback from 
the CEO of a 500-plus room hotel in Beijing. An 
ex-Starbucks employee has told us he’s glad to be 
‘unlearning’ what he was taught at the ‘big green 
monster and, probably most surprisingly, the owner 
of an Italian cafe in London wanted a hard copy of 
our instructions in order to train his staff.” 

Graham explained that Barista’s development 
kicked into gear after a chance Facebook collision. 

“Rewind to November. I was just checking my 
Facebook status on my iPhone and saw that one of 
my mates said he was working on an iPhone app for 
one of his clients when we discovered our fields of 
expertise were totally complementary and two months 
later we had Barista ready to go,” Graham said. 

He said that one of the major aspects of being a 
success on the App Store was that even if you get 
over the initial hurdle of creating an application that 
fills a need and is well-designed and bug-free, you 
still somehow need to reach your customers. 

“This is no easy task,” he said, though of course 
he’s managed to do a pretty good job of it thus far. 

Graham is looking forward to iPhone 3.0 ... “From 
our point of view, maps, push notification and in-app 
purchases are all great advances”. 



Barista was on special as a 99c download when Australian 
Macworld visited the iTunes Store but its usual price is $2.99. 


your next destination? Traffic AU sources traffic data 
(the same stuff you see on those electric boards as 
you roar down the freeway) from the SUNA Traffic 
Channel and can determine traffic conditions based 
on a user-configurable radius and your current loca¬ 
tion. Use it and you should never find yourself stuck 
in traffic. 

Price: $3.99 

Developer: CLO Software 


e 


Trapster 

If the traffic’s not holding you up there’s more chance 
you’ll be caught speeding, but not if you’ve got 
Trapster running on your iPhone. Trapster taps into 
the database at trapster.com to source details on fixed 
speed and red light cameras, and can even tell you 
where mobile speed cameras are located provided 
other Trapster users report them. Because iPhone 
apps don’t run in the background, you’ll need to keep 
Trapster running while you’re driving so Trapster can 
give you an audio alert if you’re about to come across 
a reported speed trap. 

Price: Free 
Developer: Trapster 


trapster 


Westpac 

Westpac customers will find this iPhone app indispens¬ 
able. It provides a single port of call to access online 
banking and find the nearest ATM or branch using the 
iPhone’s GPS receiver. If you need to call Westpac, a list 
of the main phone numbers for business and personal 
banking are just a screen tap or two away. 

Price: Free 

Developer: Westpac Banking 

WiFi Finder 

JiWire is a searchable database that uses Location Ser¬ 
vices to let you know of which Wi-Fi hotspots, both paid 
and free, are near you. Despite finding the database to 
be a little out of date - for instance, the local McDonalds 
is now a free hotspot but JiWire 
payment - it’s very useful. 

Price: Free 
Developer: JiWire 

Internationals 

While the following apps weren’t designed specifically 
for Australian users, they should still be on eveiy iPhone 
user’s list of must-haves. They are: AroundMe, eBay, 
fring, Google, Stanza and Urbanspoon. Look them up at 
the iTunes Store. 


still thinks it requires 




— Did we miss some apps? Head to the AMW forums to discuss your 
favourite Aussie apps that didn't make it to this list. 
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log on to our new webstore at 


for our monthly specials on all 
product lines 


1300 136 557 

www.creativefolks.com.au 



*Be the 50th online order from the 1st May 2009 to 
WIN a great 8GB iPhone 


For info on these great offers, call the 
Creative Folks team on 1300136 557 or 
email sales@folks.com.au 



The iPhone is supplied by Vodafone and requires a phone and data plan to utilize all of the 
applications. Creative Folks recommend connection to the Vodafone network and can arrange this 
for you. If you are with another network please discuss with them their options and plans. 


realivefol 









































Open up 


Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


ReadMe: 

you don't need me anymore. 


F or most of the 12 or more 
years that I’ve been writing 
this column it has been called 
ReadMe, not Command-O. But now, 
by mutual agreement between the 
management of Australian Macworld 
and myself, it’s time to call it a day. 
So this last time I’m reflecting on 
some of the changes that have 
occurred since I first began. And 
musing on a few other things as a 
final indulgence. 

For starters, I’m not hunched over 
the keyboard any more as I was for 
most of this column’s history. I’m 
leaning back in my chair talking into 
MacSpeech Dictate via a headset 
microphone. It still seems like magic 
as my text appears instantly on the 
expansive 24in iMac display. When I 
started this column it was hunt and 
peck on the keyboard of my sexy new 
black Mac 5500, which, unfortunately, 
was the only lemon of all my 15 Macs. 

Then there are the changes over 
time in the instructional materials I 
have been privileged to review, largely 
driven by the increase in speed and 
efficiency of the Internet. 

For example, for one of my recent 
projects, I needed to remind myself 
how to produce an animated GIF. I 
set out with a search for “animated 
road map”. Within a couple of 
minutes I had decided from 
a number of Googled 
alternatives that an 


Hotjjnks 


www.atomiclearning.co.uk 

Atomic Learning 

Video/digitutor/eng/d90/index.html 

Nikon D90 tutorials 

www.takecontrolbooks.com 

Take Control books 

http://missingmanuals.com 

Take Control books 


animated GIF was probably the most 
effective way to go. A subsequent 
"animated GIF” search led me to a 
very concise text tutorial based on 
nice big screenshots. 

The whole procedure looked 
easier than it used to be. In those 
days, I used Adobe Image Ready. 
Some time since then, apparently, 
the construction of simple animated 
sequences has been moved inside 
Photoshop’s Animation window. 
Anyhow, 10 minutes of trial and error 
in Photoshop and I had the animated 
GIF I was after, of a ship’s route from 
England to Australia via Rio. No 
book, no Help file or DVD tutorial. 
Just a focused Internet search. 

This short, targeted approach 
is very much like the way Atomic 
Learning delivers its online video 
tutorials. Most people don’t want 
to do a three-year degree on a 
particular software package just to 
produce something like an animated 


GIF. They just want to know how to 
perform a particular technique or 
routine. Atomic Learning therefore 
breaks down the material into very 
short segments - “atoms” - which 
quickly teach you a particular skill. 

The online instruction revolution has 
filtered through to some company 
websites. Recently, I was considering 
purchasing a new digital SLR camera. 
One of the particular models I was 
considering, the Nikon D90, was 
featured on the company website. 

A 40-minute Digitutor video 
package, beautifully produced and 
cleverly designed, showed me - even 
with my inbuilt hype filter set to the 
Very Cynical point - most of what I 
needed to know. 

And don’t forget the online help 
manuals that accompany most soft¬ 
ware packages. In revisiting Final Cut 
Express after a separation of some 
years I found Apple’s instructional 
material, in hyperlinked PDF format, 
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very accessible and useful. It stays 
open on the desktop whenever I’m 
using FCE. 

It’s become obvious over the years 
that much of the tutorial material 
has moved from books alone, firstly 
augmented by CD-ROMs and then by 
DVDs, to total online delivery. 

Not that books don’t still have 
their place. In this column I have 
been featuring, over the past few 
years, reference manuals for popular 
software packages and titles which 
demonstrate, both in print and usually 
on an accompanying DVD, practical 
examples and routines to achieve 
professional results in image and text. 

Two other highlights of my journey 
have been the TidBITS series of Take 
Control ebooks and the ground¬ 
breaking Missing Manual series. 
Adam Engst and his team at Take 
Control have made great advances 
in bridging the gap between print 


and online materials. They do this 
by massaging initially print-based 
manuals into more user-friendly 
online readable tracts. Increase the 
font size and white space a little, 
provide generous hyperlinks to 
other parts of the manual, but also 
to video, print and sound files on 
the Internet, and you are starting to 
merge into a different experience. 

David Pogue and the Missing 
Manual folk stayed within the traditional 
boundaries of print but managed to 
move far beyond the often ignored 
printed or online manuals that come 
with many software packages. 

Lively, tightly-written and profusely 
illustrated, these publications were a 
delight to review. I still use their iLife 
titles for quick reference. 

And to all the other writers and 
illustrators of the myriad outstanding 
books I’ve reviewed, thank you for 
the care you have taken to make your 


teaching accessible to your readers 
and for the passion for the task that 
shines from your pages. 

Anyhow, the executioner awaits. But 
as they say, one door closes, another 
opens. I’ve been lucky to be able to 
choose when to go. Better than being 
dragged out of the door screaming. 

Management at Niche Media has 
been very supportive of my decision 
to wind up my current contribution to 
Australian Macworld magazine. And 
then to offer me a gig producing the 
second coming of the AMW podcast, 
how good is that? 

I’m looking forward to working with 
AMW editor Chris Oaten, the regular 
contributors and, most importantly, 
the ordinary folk from the Australian 
Mac community to produce infor¬ 
mative, entertaining and thought- 
provoking podcasts celebrating 
the special delight of working with 
Macintosh. ^ 
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Access Your Desktop From your iPhone 


Maximize your mobility with LogMeln Ignition. 
Now available in the iTunes App Store. 


□DubhhuDBB 


► Learn more at www.LoaMeln.com/iPhone 































Head in the cloud 


Michael Jenkin 

is a Windows guru 
who turned to the 
Mac for inspiration. 
We hold the iPhone 
responsible. 


Business in a browser 


T he everyday tasks of running 
a business can be challenging 
enough but in addition to the 
mundane chores of enterprise, you 
need to locate and obtain the right 
business software and tools, at the 
right price, for your industry. 

Over the last month, l‘ve replicated 
key aspects of my business into 
applications in the cloud. My first 
goal was to find the right functionality 
and solution, for my industry (IT 
Professional services IT support), 
and then see if the subscription 
costs outweighed owning software, 
licences and infrastructure. 

To run my business I need to be able 
to use spreadsheets, word processors, 
email and a client retention manage¬ 
ment system (CRM). 

To satisfy my goal, the solution 
needed to be fast, accessible over 
the Internet, and secure. I needed to 
feel like I had control of my data while 
maintaining the illusion that I was 
using a local suite of applications at 
my workstation. I have been pleas¬ 
antly surprised by what I found. 

Paying GoogleApps $12 a mailbox 
for spam prevention and using docu¬ 
ments in their other online business 
(or personal) GoogleApps stable, from 
anywhere in the world, is fantastic. 

I can increase productivity and 
complete my tasks from anywhere. 
This has now become foundation 
technology for me. 

I now need to build on this. I need to 
push the envelope and find some real 
business intelligence tools. I need a 
tool to present information that is 
easily gathered and then will mine 
data that is useful to me. I need to 


Hotgnks 

http://creatiq.com/ 


extract information on prospective 
clients or other key information that 
will ultimately bring value into my 
business. I need a client retention 
management system, too. 

My search for these tools started 
and ended with Haiku from Creatiq. 

I started a 30-day trial with this online 
application and ran the simple set-up 
wizards. I was then introduced to a 
whole new world, and some of what 
I saw was familiar. Most of it I 
experienced for the first time. 

Two other solutions I considered 
were absolutebusy.com and 
salesjunction.com but in each case 
I found the depth of their services 
package a bit shallow. 

Haiku now runs my website and 
is my central customer database. It 
is my email marketing, eCommerce, 
web analysis and customer profiler. 

It’s my central console with everything 
I need to run my business online. 

Garnering awareness and acquiring 
customers is one of my great 
challenges. It’s fair to say that any 
customer who finds your business or 
website is highly valuable to you and 
you want to hold on to them as long 
as possible. That’s where the idea 
of the database comes in, allowing 
members to logon, request help, post 
in the forum or for you to email them. 

Certainly, this covers me for my 
website, email tracking, CRM and 
data mining services but does it give 
me more time and money to get on 
with my business? 

The Haiku technology is updated 
and maintained online. You don’t 
install upgrades. It is backed up and 
protected. When you log into Haiku, 
you can see the latest updates on the 
right side of the dashboard. 

The updates and new features so far 
have been frequent. 


One of my favourite Haiku features is 
Archive and Rollback. Daily back-ups 
are generated and stored in the cloud. 
Anytime I want to rollback a specific 
page to a certain date, I can do this 
quickly and simply. 

Sitting back and reviewing my 
weekly emailed Haiku report, I get 
email statistics, website visitation 
statistics, who bought what and how 
much from my eCommerce site, and 
a list of new users and forum posts. 

I don’t have to generate the report, 
it just arrives via email with pie charts 
and graphs showing me my week in 
review. It’s an easy way to manage 
my activity and enables cost-effective 
strategic planning. 

I am certainly happy with this cloud 
application but does it do this for less 
cost than buying a mainstream CRM 
application? 

It certainly does. In assessing the 
costs of an upgrade cycle of every 2-3 
years for my server-based software, 
licences, patches and maintenance, 
it all makes sense to head for the 
cloud. If I were a sole trader without 
a network server, it would make even 
more sense. 

The costs for Haiku are subscription- 
based, paid monthly, and based on 
the number of users. I am not going to 
list those prices here as the cost and 
cost savings will be different for each 
business operator. 

For me, the costs are worth it 
compared to my previous solution. 
What you should consider when 
examining your own cloud solution 
is the amount of time you can save. 

In my case, I was up and running in 
less than 25 minutes. ^ 


► 038 AMW May 09 


www.macworld.com.au 













9II771833II75801 



MUMS 


FROM THE EXPERTS 




SUBSCRIPTION: 


1800 804 160 
Corporate Deals Available 
subscriptions@niche.com.au 
www.niche.com.au/magazines/view/MB 

















WATERPROOF WONDERS 

Take your music to the beach, to the pool, on your kayak, anywhere 
you wouldn’t normally mix gadgets and water. You can now submerse 
yourself in sound with H20 Audio Surge waterproof headphones and 
Amphibx waterproof iPod and iPhone cases. With small, medium and 
large cases to fit all iPods, and a dedicated integrated second-gen 
shuffle headset swimcase endorsed and used by Natalie Coughlan of 
USA Olympic swim team fame, H20 Audio provides the highest quality 
waterproof protection to 3m. A deep dive case to 90m is also available, 
so you can listen or watch a movie while decompressing. 

H20 Audio Amphibx Waterproof Armband 
RRP: $110 - $130 
Surge Waterproof Headphones 
RRP: $110 

www.h2oaudio.net.au 



KEY CONCEPT 


Brilliant! LaCie has released a range of USB thumb drives 
shaped like keys. Some call these devices key drives. Get it? 
Keys, shaped like key drives? Of course you do. The keys, in 
three models - itsaKey, iamaKey and passkey - are built tough 
to last and are available in 4GB and GB versions. The keys not 
only look cool, they offer transfer rates of up to 30MB/s (read) 
and lOMB/s (write). 


LaCie Key Drives 
RRP: From $44 
LaCie 

www.lacie.com/au 





GORILLA WITH GUSTO 


The strongest, largest Gorillapod yet, the Gorillapod Focus is 
designed with the professional photographer in mind. Its machined 
aluminium sockets offer incredible flexibility while ensuring a rock- 
solid hold in almost any environment. Best of all, it supports a 5kg rig 
Like Joby’s entire line-up of Gorillapod tripods, the Focus is cleverly 
designed to help you capture the perfect time-lapse, available-light, 
night-time or long-exposure image. 

Wrap it around a railing, hang it from a tree, or stand it on a table in 
the studio... the Gorillapod Focus provides the stability of a professional 
tripod at a fraction of the size, weight and price. 


GorillaPod Focus 
RRP: $239 

Maxwell International Australia 
www.maxwell.com.au 
1300 882 517 
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POWER TRIP 

You can’t have enough chargers for USB devices, right? 
Absolutely. This adapter can power up to five USB devices 
simultaneously from one wall socket off four built-in female ports 
and one mini-B connector. It is an ideal charger kit for travellers 
who need to support a number of USB devices with the minimum 
burden. International plugs for the AC socket are available, 
making this charger even more versatile. 

USB multi-port charger 
RRP: $31, plus shipping 
www.shop.brando.com.hk/ 



CANS WITH COPIOUS COMFORT FACTOR 

Razer, manufacturer of high-end precision gaming and electron¬ 
ics peripherals, has launched the latest addition to its headset 
range with the Carcharias, a circumaural gaming audio headset 
designed for extended hours of gameplay. With a focus on 
uncompromised comfort and audio clarity, the Razer Carcharias 
features a circumaural shape to allow full over-ear coverage, as 
well as interchangeable ear pads for a custom fit. Coupled with 
a fully adjustable headband, the headset delivers a comfortable 
package that any user can wear over long periods of time. 



Razer Carcharias Headphones 
RRP: $199.95 
Audion Innovision 
www.audion-mm.com/v2/ 

1300 300 364 


POINTING THE WAY 

It seems literal design interpretations of hardware devices is 
all the go. Elsewhere, we have a thumb key shaped like a key. 
Here we have a mouse shaped like an arrow. You know, as in 
a pointer. This USB Arrow Optical Mouse tracks at 800dpi, has 
a retractable USB cable design with a 75cm cable, and comes 
in red or black. 

USB Arrow Optical Mouse 
RRP: $17, plus shipping 
www.usb.brando.com.hk/ 
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Gear, gizmos and goodies for your 
Mac or iPhone 


TINY TYPERS 

Anyone with a gadget that can accept an external keyboard input and who wants the smallest 
possible keyboard or mouse to plug into it, look no further. Brando has a range of miniature 
keyboards that will get you out of, or perhaps into, a tight space. The maker seems to have an 
infatuation with miniaturisation. A visit to the company’s site reveals all manner of Lilliputian 
wonders. There are USB-powered Christmas trees, a fridge, waterfalls and, well... take a look 
for yourself. Frivolous? Definitely. We enjoyed the maker’s gear so much we’ve featured some 
more products on the inside pages of Gadget Central. If you’re familiar with ThinkGeek.com, 
you’ll feel right at home here. This is like the oriental version of ThinkGeek. Go lose yourself. 

Brando miniature keyboards, mouse, pretty much any USB gadget you can think of. 

RRP: prices vary 

http://usb.brando.com.hk/ 
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SOUND INVESTMENT 

For listeners after a great sounding speaker system with easy 
portability, Canadian audio company Edifier offers the MP300 2.1 
Audio System. The system features a unique, aluminium tube 
subwoofer, which works to deliver detailed bass designed to handle 
audio from your notebook, PC, MP3 player or portable DVD player. 
Completing the system are two spherical full range speakers - no 
bigger than the palm of your hand - for added sound clarity. With 
three colours available - black, silver and white, the MP300 can fit 
into any environment. 


Edifier Sound System 
RRP: $149.95 


Audion Innovision 
1300 300 364 


www.audion-mm.com 


HITTING THE RIGHT NOTES 

Featuring stereo speakers built into a panel sitting above the 
keyboard, this Verbatim keyboard is just the thing for users 
with cramped desks who want more oomph in their tunes than 
their iMac or laptop can offer. It also has easy keys to control 
volume and boost bass and a media console designed for 
iTunes. It also has backlight illumination you can turn on or off 
- depending on your surroundings or your mood. 

Verbatim TuneBoard 
RRP: $74.85 
Verbatim 

www.verbatim.com.au 


DISPLAYING THE WAY FORWARD 

Sony’s XEL-1 is the next development in TV technology, with 
an astonishingly thin 3mm organic light-emitting diode (OLED) 
panel that delivers high contrast (1,000,000:1 ratio), high peak 
brightness, amazing colour reproduction, and rapid response 
time. Really, you have to see it to believe it. OLED is a light- 
emitting technology, which eliminates the need for a separate 
light source such as a backlight system. The XEL-1 panel 
consists of an organic layer of material with two extremely thin 
glass panels on either side, resulting in a new TV form factor. 
Many pundits believe OLED will be the dominant display 
technology in the near future. The XEL has an 11 in screen. 


(03) 9823 0999 


Sony XEL-1 OLED TV 
RRP: $6999 
Sony Australia 
1300 720 071 
www. so ny. com.au. 



















EYETV DIVERSITY - SUPERCHARGED TV 

Enjoy superior digital TV (DVB-T) reception on your Mac deep 
indoors and in conditions that are challenging for reception out¬ 
doors. Where HDTV is broadcast, enjoy stunningly clear 720p or 
1080i HDTV (MPEG-2 as well as H.264/AVC). In Dual-Tuner mode, 
EyeTV Diversity becomes two conventional DVB-T receivers in one, 
enabling you to watch two live TV channels Picture-in-Picture, or 
watch one show while you record another. Send your recordings to 
iTunes to sync with other devices, share them over a local network 
with other Macs, and access your recordings on an iPod Touch or 
iPhone via Wi-Fi. Comes complete with EyeTV 3 software and an 
EyeTV Remote. 

EyeTV Diversity 

RRP: $249 

Simms & Conexus 

www.apple.com/au 

www.elgato.com/wheretobuy 



LOOK MA, NO WIRES 

FM transmitters that bring iPods and iPhones together with car 
stereo tuners are nothing new but iLuv seems to have cured the 
problem of static interference that plagues other devices of this kind. 
Macworld will have a full review next edition but early trials of this 
very useful device are looking good. 

iLuv FM transmitter 
RRP: $119.95 
iWorld Australia 
www.iworldaustralia.com.au/ 



DIGITAL FRAMES WITH SPARKLE 


Apparently, one of the biggest markets for digital photo frames is with 
grandparents, with the frames bought for them by their children, who want to 
show off their children. We have a feeling nan will love the Transcend digital 
photo frame, which features inlaid crystals for a bit of photo frame bling. 

The 20cm frame houses an 800x600 display, an auto-rotation sensor, 2GB 
memory, full-motion video playback, plus alarm clock, radio and calendar 
functions. 



Transcend Digital 
RRP: $259 
Synnex Australia 
www.synnex.com 
















Martin Levins 

likes empowering 
people to create 
using computing 
technologies 


A change in the air 


W hen Apple released the 
Macbook air at Mac Expo 
in San Francisco last year, 
I was intrigued by the, well, “airiness” 
of that slim slab of aluminium. 

Facing the 14-hour flight back to 
Sydney suddenly made the plastic 
Macbook I was toting seem like 
excess baggage. But, following 
grandfather’s rule that you never 
buy version one, I held off until after 
Christmas this year before making a 
purchase - as it turns out, an appro¬ 
priate time for a couple of reasons. 

Firstly, Apple had boosted the 
storage size and has improved the 
graphics capability of the machine. 
Secondly, January marks the annual 
weight loss program in our western 
societies as we try to overcome the 
excesses of the holiday season. 
Now, this last was important as I 
was accustomed to my old 250GB 
internal - now I had to lose some 
serious storage weight. 

I had decided to adopt the air in its 
most gaseous form with a Solid State 
Drive, giving me 128GB of storage. 

Of course, no one ever gets to use 
the amount of storage indicated on 
the box, so in reality, I had even less. 
My intention to create a separate 
partition for Boot Camp ate into my 
allocation, leaving me with just on 
100GB of Mac data goodness. 

As it turns out, 100 is a handy 
number because percentages 
become relatively easily to calcu¬ 
late: most vendors recommend 10 
per cent or so of scratch space for 
use by virtual memory in modern 


operating systems, reducing my 
available space to less than 90GB. 

I used Monolingual (see Hot Links) 
to remove the language support files, 
making sure I read the accompany¬ 
ing ReadMe file, which tells you how 
to avoid Adobe’s habit of "fixing” 
things such as missing languages. 

Monolingual has other tricks, such 
as removing support for arcane 
System architectures which will never 
be used on an Intel machine unless 
you are using a very old application 
that is not universal and requires 
Apple’s Rosetta to interpret the file. By 
the way, the advent of Snow Leopard 
10.6 will remove all these and 
other bloatware in the OS as Apple 
prepares for more devices that use 
smaller, Solid State Memory storage. 

After that, it gets personal: you 
have to decide what personal data 
you need to keep, what applications 
you really need. 

One of the advantages of the Mac 
is that applications tend to live in one 
location, and, once installed, can 
be removed from the Applications 
folder to save space, and copied 
back from a hard drive or USB stick 
when needed. This is easy, but it’s 
the personal data that’s the hardest 
to trim, so first let’s look at how to find 
storage hogs. 

If you’re a Good Computer User, 
then your day-to-day login won’t be 
as an administrator of your machine, 
so all your data will be contained in¬ 
side your user folder. Take a trip to the 
Terminal, in Utilities, in Applications 
and type “du -sh *’’ (without quote 


Hotgnks 

www.apple.com/server/macosx/snowleopard/ 

Apple’s declaration of ZFS support in Snow Leopard (10.6) 

monolingual.sourceforge.net 

Use this to remove unnecessary language resources from Mac OS X, 
but make sure you read the accompanying documentation first. 

www.id-design.com/software/whatsize/ 

Download Whatsize? (Shareware) 


marks and observe the spaces). This 
will show you a Disk Usage Sum¬ 
mary in human-readable form of all 
files and folders - the asterisk means 
match everything. The same incanta¬ 
tion can be used after navigating with 
“cd foldername” to any folder within 
your home or folder that you have ac¬ 
cess rights to. (Or you can use a nice 
GUI app, such as Whatsize? for your 
weight-watching regime.) 

In my case, and I suspect every¬ 
one’s, it was my Music folder that 
held the most data, and inside this, 
the iTunes, iTunes Music, Movies and 
Podcasts folders which held not only 
Movies, but video podcasts and my 
collection of ABC’s Science Shows. 

But all is not lost. You don’t have 
to remove them, just copy to a 
USB storage device and create a 
Symbolic Link to the remote storage 
device. iTunes doesn’t seem to mind 
if the files are missing, until you play 
them. If you remember that you need 
to plug in another storage device 
before playing, all will be good. As 
usual, back up your machine before 
trying this. 

Copy any large folder, such as 
"Podcasts" in my example above, to 
an external device, delete the origi¬ 
nal, then hold Command-Option as 
you drag the copied file back to its 
original location. This will create an 
alias of the files: iTunes is happy as 
it will resolve the alias to the remote 
device, as long as it is plugged in. 

To watch movies, plug in the USB 
stick and off you go - it’s that simple. 

In a world that has become accus¬ 
tomed to cheap hard drive space, 
this process helped me in organis¬ 
ing the image for distribution at our 
school and is helping me 
understand what I’m going to do 
when new, netbook style machines 
become more prevalent. And I think 
that’s going to be soon. ^ 
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THE WORL 
IS YOUR 
PALETTE. 


THE INNOVATIVE NEW WAY TO CREATE 


des 

beyond creation 


THE COLORMUNKI DESIGN 
-A Masterstroke from X-RITE 


YOUR OWN WORLD OF COLOUR. 

ColorMunki design is an ideal designer’s tool. 

The All in One device gives you the freedom to capture 
any colour from any surface and build your own custom 
palette. Easily transferable to Adobe suite and Quark 
Express,the colours become active with click of a button. 
The snap tool lets you visualize the nearest Pantone colour 
next to your creation and Print Safe offers soft proofing 
option for your creation. 


<§> 

colorminki" 

DESIGN 


And YES it can also calibrate the monitor by capturing the 
ambient light,create custom printer and projector profile 
and plus more... 


1300 728 411 sales@des-pl.com.au www.des-pl.com.au 













APPLE 


OPENS 


THE 


^^OOOCAT^ 


from consumer 

.,, Mac machines - „f 

A vc-®""afic-on.®® 

’£££*■* £££» -:ss 3 * 

Here are the re 


^ilf 


n lSSl§P 




90 Pm 

I 

a 

' MnlWjMr 


► 044 /\MW May 09 


www.macworld.com.au 










macworldxom.au 




JS4 

5®. ii 

1 .• u ^ 

! V-w$c i 

n 







3fr3 


By Dan Frakes 



Apple’s affordable desktop Mac gets graphics boost 


I t took Apple so long -11 months - to release the pre¬ 
vious update to the Mac mini line that many people 
wondered if Apple would discontinue the baby bear 
computer. Debate raged in Mac forums everywhere about 
how Apple would evolve what CEO Steve Jobs called a 
“hobby” project at Apple. 

But Apple finally gave the company’s least-expensive 
computer another refresh, and that update brought the 
Mac mini line its most significant upgrades yet. 

Already, the reaction to the mini has been positive and 
mostly because Apple gave it some much-needed oomph 
in the graphics department. 

As many observers have commented, what’s the point 
of not having some gaming capability in a device that is 
so well designed to take up residence on a shelf alongside 
other components in a home entertainment system? 

Not-So-Mini Improvements. On the outside, the newest 
Mac mini models look all but identical to their prede¬ 
cessors, using exactly the same aluminum-and-white, 
16.25cm x 16.25cm x 5cm enclosure. The tiny shipping 
container hints at the lack of included peripherals. All 
Apple includes is a power adapter and cable, a mini- 
DVI-to-DVl video adapter, DVDs containing Mac OS X 
and iLife ‘09, and documentation. You provide the key¬ 
board, mouse, and display. Missing this time around is 
Apple’s Remote, now a $19 option. 

But a quick glance at the back of the new Mac mini 
makes it clear this is an updated machine. The new model 
now sports five USB ports and replaces the previous 
model’s FireWire 400 port with a faster FireWire 800 
connection. It also sports two video ports: a mini-DVI 
port and a mini-DisplayPort connector. The former 
connects to standard DVJ displays using the included 
adapter, the latter works directly with DisplayPort- 
equipped displays such as Apple’s 24in LED Cinema 
Display. You can use both video ports simultaneously 
and attach two displays, in either mirrored or extended- 
desktop mode. 


Remaining the same are the mini’s gigabit Ethernet port, 
the digital/analog audio input and output jacks, and the 
security lock slot. 

Under-the-hood improvements include the addition of 
a graphics processor, the same NVIDIA GeForce 9400M 
found in the current MacBook line. On top of more pow¬ 
erful processing capabilities, the 9400M can take advan¬ 
tage of up to 128MB of the mini’s main memory when 
1GB is installed or 256MB if there’s 2GB of main memo¬ 
ry. The mini’s Intel Core 2 Duo processor is now a 2.0GHz 
Peniyn chip with a 3MB level-2 cache and a faster sys¬ 
tem bus (1066MHz). A 2.26GHz version is available as 
a build-to-order option. Memory is now 1066MHz DDR 
SDRAM (also known as PC8500), with the $1049 model 
getting 1GB and the $1399 model equipped with 2GB. 
Both models can handle up to 4GB of RAM, with the 
1GB model shipping with a single 1GB DIMM, leaving 
the other free for expansion. 

Both mini models now sport SATA hard drives of 
120GB or 320GB capacity. However, these drives are still 
2.5in running at 5400rpm, which keep the mini’s energy 
use low - less than 13W at idle, according to Apple - but 
offer relatively poor performance. Now standard across 
both models are 802.lln wireless, a dual-layer Super- 
Drive, and Bluetooth 2.1+EDR. 

Performance. The Mac mini has never been about perfor¬ 
mance and the latest models don’t change that. While our 


Speedmark 5 Test Results 


Mac mini/2GHz, 320GB hard drive 

202 

Mac mini/2GHz, 120GB hard drive 

189 

Mac mini/2GHz, (August 2007) 

167 

Mac mini/1.83GHz, (August 2007) 

154 


Longer is better. Reference systems are in italics. Speedmark 5 scores are relative to 
those of a 1.5GHz Core Solo Mac mini, which is assigned a score of 100. All systems 
were running Mac OS X 10.5.6, with 2GB of RAM.—MACWORLD LAB TESTING BY 
JAMES GALBRAITH, CHRIS HOLT, AND HELEN WILLIAMSON 
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benchmarks show a notable jump in Speedmark scores 
since the August 2007 Mac mini models, individual tasks 
that aren’t graphics-intensive show more modest gains. 

Larger gains are found in tests of hard-drive perfor¬ 
mance. In our Finder Unzip Archive test, the new models 
are 17 and 35 per cent faster than the previous top-of- 
the-line mini. This is still slow relative to other desktop 
Macs; in fact, when booted from a FireWire 800 drive, 
the entry model Mac mini outperformed either new 
model booted from its stock drive. 

It’s in the graphics department that the new models 
really shine compared to older Mac minis. The $1399 
mini’s performance - measured in frames per second - 
was seven times that of its predecessor in our Quake 4 
test and nearly three in our Unreal Tournament 2004 
test. Even more telling, the new mini generated 35.6 
frames per second in Call of Duty 4; the previous mini 
couldn’t even run the game. (The $1049 model didn’t 
fare quite as well, due mostly to inadequate RAM, but 
still outperformed its predecessor.) 

Real-world testing returned similar results: Call of 
Duty 4 is quite playable on the higher-specced model, 
which also works well with Apple’s iLife suite. I also 
imported a number of 720p video clips into iMovie ‘09 
and was able to use all of iMovie ‘09’s features. 

Unfortunately, the entry-level model’s paltry 1GB of 
RAM can hamper its performance considerably, even 
if you mainly use your computer for Web browsing, 
e-mail, and an office suite such as Microsoft Office or 
Apple’s iWork. And performance in Call of Duty 4 is 
noticeably worse. Upgrading this model to 2GB RAM 
removes nearly all the performance shortcomings. 

Australian Macworld’s buying advice. The new Mac 

mini models provide significant upgrades to the line 
- for the first time, the Mac mini is truly capable of 
handling the iLife suite. More than ever, it’s an appealing 
computer for those who already have a display, keyboard 
and mouse, or those looking to build a Mac system on 
the smallest budget (or in the smallest space). 

It’s also a good upgrade for owners of the PowerPC 
and first-generation Intel Mac minis. 


On the other hand, if you purchased a Mac mini in 2007, 
the new models are worhtwhile upgrades only if you 
play games or do other graphics-intensive tasks. 

Although the entry-level model’s 1GB of RAM is dis¬ 
appointing, it’s tough to justify the additional cost of the 
$1399 mini. Those willing and able to perform their own 
upgrades should do so. (Apple’s policy has always been 
that as long as you don’t break anything in the process, 
you’re free to upgrade your Mac mini yourself. The com¬ 
pany confirmed to Macworld that this is still the case.) 

Those who aren’t skilled with putty knives and spudg- 
ers should instead consider purchasing the cheaper 
model with Apple’s $90 2GB RAM upgrade and then 
attaching an external drive; you’ll get more storage for 
your money, and if you go the FireWire route, you can 
actually get better performance than that of even the 
$1399 mini. 

We think the Mac mini has always been a great option 
for anyone who doesn’t need the power of an iMac. It’s 
now an even more compelling buy for this reason. 


Mac mini 2.0GHz: 120GB 


m 

PROS: Tiny size; performance comparable to that of the $799 model; significantly 
improved graphics performance compared to older models; dual video outputs 
with support for extended Desktop mode and 30in displays; five USB ports; 
FireWire 800. 

CONS: Even slower hard drive than $799 model; too little RAM; difficult to 
upgrade. 

PRICE: $1049 

COMPANY: Apple www.apple.com 
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A pple seems to be happy with releasing iMae 
updates once per calendar year. The new 
iMacs replace models that were released 10 
months ago, which seems like an eternity in technol¬ 
ogy. And before that, there was an eight-month gap 
between iMac updates. 

Fortunately, the new iMacs feature significant changes 
that result in a performance boost. 

Changes inside. This is the third generation of the alu¬ 
minium iMac and the design hasn’t changed much since 
its introduction in 2007. The grey bezel, the black Apple 
logos front and back, the aluminum stand, the matte 
black plastic rear, it’s all there - including the big glossy 
screen, much to the chagrin of anti-glare proponents. 
And there’s no anti-glare option, either. 

Apple offers four standard configurations of the iMac, 
with three 24in models and only one 20in iMac. The 
iMacs use the same TFT active-matrix LCDs as before, 
and the 20in LCD is 1680x 1050 pixels, a 6-bit color 
display that achieves millions of colors by dithering. The 
24in LCDs, at 1920 x 1200 pixels, are 8-bit displays. 

Behind the glossy screen is where all the changes 
have been made, resulting in a performance boost that 
reinforces the iMac’s value. The iMae’s Core 2 Duo 
processor speeds start at 2.66GHz and include 2.93GHz 
and 3.06GHz. Previously, iMac processor speeds started 
at 2.4GHz and included 2.66GHz, 2.8GHz, and a built- 
to-order 3.06GHz. 

The system bus, used in communications between the 
processor and system memoiy, is still at 1066MHz, but 
now Apple uses 1066MHz DDR3 RAM instead of the 
800MHz DDR2 RAM in the previous iMac - this bump 
in RAM speed also contributes to the impressive speed 
increase over the previous iMac. Apple also doubled 
the amount of RAM in the standard configuration, with 
2GB in the 20in iMac Core 2 Duo/2.66GHz, and 4GB in 
the other three models. 


The hard drives in the standard configurations received 
a nice jump in capacity, too. Previously, there was a 
250GB drive in the entry-level iMac and 320GB drives 
in the other models. Now, the entry-level iMac has a 
320GB drive, the high-end iMac has a 1TB drive, and the 
two models in between have 640GB drives. 

The iMacs no longer use ATI video cards as standard 
equipment. The two 2.66GHz-based iMacs use NVIDIA’s 
GeForce 9400M, which shares 256MB of memoiy with 
the CPU. The 2.93GHz iMac uses NVIDIA’s GeForce GT 
120 and the 3.06GHz iMac uses NVIDLA’s GeForce GT 
130; those two iMacs have 256MB and 512MB of dedi¬ 
cated video memoiy, respectively. For users, artists and 
designers, and, of course, gamers, that means better 
performance for graphics-intensive apps. 

Apple made two major changes regarding the rear 
ports. First, the FireWire 400 port has been replaced by 
an additional USB 2.0 port, bring the total number of 
USB ports on the back of the iMac to four. The FireWire 
800 port is still there, so you can use a FireWire 400 
to FireWire 800 adapter cable to connect your FireWire 
400-based peripherals. The second change is that the 


Speedmark 5 Test Results 


20-inch iMac Core 2 Duo/2.66GHz 

256 

24-inch iMac Core 2 Duo/2.66GHz 

270 

24-inch iMac Core 2 Duo/2.93GHz 

297 

24-inch iMac Core 2 Duo/3.06GHz 

308 

20-inch iMac Core 2 Duo/2.4 GHz (April 2008) 

230 

24-inch iMac Core 2 Duo/2.8GHz (April 2008) 

277 

24-inch iMac Core 2 Duo/3.06GHz (April 2008) 

284 


Longer is better. Reference systems are in italics. Speedmark 5 scores are relative to 
those of a 1.5GHz Core Solo Mac mini, which is assigned a score of 100. All systems 
were running Mac OS X10.5.6, with the 20-inch iMacs outfitted with 2GB of RAM, and 
the 24-inch iMacs with 4GB.—MACWORLD LAB TESTING BY JAMES GALBRAITH, 
CHRIS HOLT AND HELEN WILLIAMSON. 
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mini-DVI port for connecting an external display has 
been replaced by a Mini DisplayPort. You can connect 
a DVI-equipped display by using-you guessed it-an 
adapter, such as Apple’s Mini Display Port to DVI. 

The final major change is with the keyboard. The stan¬ 
dard configurations now come with a compact wired 
keyboard that doesn’t have a numeric keypad, or the 
home/end/page up/page down/delete group of buttons. 
It’s as if Apple chopped off the right side of the keyboard. 
The full-sized keyboard is available as a customisation 
option at no additional charge if you order an iMac from 
the online store. 

Performance. It may sound trite to say that the new 
iMaes are the fastest iMacs we’ve seen - every new iMac 
is faster than the previous generation - but there are 
significant speed gains in this new generation. Let’s start 
with the fastest iMac, the 3.06GHz 24in iMac, which 
posted an overall Speedmark score that was 24 points 
(8 per cent) higher than the previous 24in iMac with 
the same 3.06GHz Core 2 Duo processor (available as 
a build-to-order model). The new entry-level iMac, a 
2.66GHz 20in model, had a Speedmark score that was 
26 points higher (11 per cent) than the previous entry- 
level model, a 2.4GHz 20in iMac. 

The new 2.66GHz 24in iMac doesn’t simply offer a big¬ 
ger screen, more RAM (4GB versus 2GB), and a larger 
hard drive (640GB versus 320GB) than the entry-level 
2.66GHz 20in iMac, which has the same processor speed. 
For the extra $300, you get a performance boost, too-the 
2.66GHz 24in iMac posted a Speedmark score that was 14 
points (5 per cent) higher than the 2.66GHz 20in model. 

There’s a $400 difference between the high-end 3.06GHz 
iMac and the 2.93GHz iMac. Looking at the Speedmark 
score, there’s only an 11 -point difference (4 per cent) be¬ 
tween the two iMacs. But the key difference between the 
two is the graphics card; the 3.06GHz iMac has a 512MB 
NVIDIA GeForce GT 130, while the 2.93GHz iMac has 
a 256MB NVIDIA GeForce GT 120. The 3.06GHz iMac 



©Audio out, ©Audio in,© USB 2.0,® FireWire 800, ©Gigabit 
Ethernet,© Mini DisplayPort 


posted 7 more frames per second (11 percent) than the 
2.93GHz iMac in our Call of Duty frame rate test. 

Australian Macworld’s buying advice. The iMac con¬ 
tinues to be a desktop Mac that’s powerful enough to 
please both general consumers and some professionals. 
Users who have a sizeable investment in FireWire 400 pe¬ 
ripherals may be discouraged from upgrading, but we’ve 
probably seen the last of FireWire 400 - you’ll have to 
buy adapter cables sooner or later. And if you’re waiting 
for a matte screen, don’t hold your breath. Glossy is here 
to stay. An Apple representative told me that users can 
always use an anti-glare film to cut screen glare. 

While the 20in iMac is an attractive model for the 
price, spend the extra dollars for the 24in 2.66GHz iMac 
- you’ll get more RAM, twice the storage capacity, and 
better performance than the 20in iMac. The 3.06GHz 
iMac is the iMac to get if you want the best graphics 
performance. 





24in iMac Core 2 Duo/3.06GHz 


tttt 

PROS: Compact, all-in-one design; big, beautiful screen; good video frame-rate 
performance. 

CONS: Glossy screen may frustrate some users; no FireWire 400 port. 

PRICE: $3699 

COMPANY: Apple www.apple.com 
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By James Galbraith 



Mac Tower’s update boosts performance 
despite processor speed drop 



T hough you wouldn’t know by looking at it, 
Apple’s new tower, the Mac Pro, has just received 
a major overhaul. In fact, judging by the specifi¬ 
cations, it would be easy to mistake the new systems as 
a downgrade. However, despite their lower clock speeds, 
the current Mac Pros are packed with a brand new pro¬ 
cessor, video system, and internal design. 

Last year’s standard Mac Pro featured a 2.8GHz 8-Core 
Intel Xeon processor based on Cloverton architecture. 
This year there are two models: a Quad-Core system 
with a 2.66GHz Nehalem Xeon processor, and an 8-Core 
model running two Quad-Core processors at 2.26GHz. 
Also new to the Mac Pros are Nvidia GeForce GT 120 
graphics cards and a revamped interior designed to ease 
user access for upgrading internal components. 

Similar but different. Aside from the second optical 
drive slot on the front, the Mac Pro continues to use the 
same big-handled, aluminium case as the original Power 
Macintosh G5, introduced nearly five years ago. There 
are some minor changes to the exterior, however, in the 
type and number of connections. First, the two FireWire 
400 connectors from previous generations have been 
replaced with backward-compatible FireWire 800 ports, 
bringing the number of FireWire ports to four - two on 
the front and two in back. The five USB 2.0 ports, two on 
the front and three on the back, remain. On the graphics 
card, one of the two dual-link DVI connectors at the rear 
of the system has been replaced with a Mini DisplayPort 
connector, which can be used with Apple’s 24in LED 
Cinema Display or, with adapters (not included), to a 
second DVI display. 

Opening the case, you immediately notice major 
changes in the layout of the components. The memory 
is no longer installed on two sliding trays - instead, the 
memory and processor are all on a sled at the bottom 


of the case, which you remove by releasing two latches. 
These look just like the batteiy latch found on the Uni¬ 
body MacBook and 15in MacBook Pros. 

The Quad-Core Mac Pro has four memoiy slots that 
can handle up to 8GB of 1066MHz DDR3 ECC SDRAM 
modules. The 8-Core Mac Pro has eight DIMM slots with 
a limit of 32GB of RAM. The memoiy no longer requires 
the large heat sinks, like the 800MHz DDR2 memoiy 
from the last generation of Mac Pros, so they look more 
like standard DIMMs. 

The Mac Pro still has four internal cable-free hard drive 
slots, using a sliding tray to attach the drives directly to 
the motherboard but the large plastic piece holding the 
fan near the front of the Mac Pro has been reduced in 
size, giving your fingers more room to grip the hard 
drive sleds. This is a small, but welcome change. I can’t 


Speedmark 5 Test Results 


Mac Pro/ 

quad-core 2.66Ghz 

348 

Mac Pro/ 

eight-core 2.26Ghz 

343 

Mac Pro/eight-core 

2.8GHz, 3GB RAM (Jan 2008) 

301 

Mac Pro/eight-core 

2.8GHz, 6GB RAM (Jan 2008) 

319 

Mac Pro/ guad-core 

2.66 (Aug 2006) 

262 

24-inch iMac/ 

3.06GHz (Mar 2009) 

308 

Power Mac G5/quadcore 

2.5GHz (Oct 2005) 

226 


Longer is better. Reference systems are in italics. All systems were running Mac OS 
X 10.5.6. The quad-core systems were tested with 3GB of RAM, the iMac was tested 
with 4GB of RAM, and the eight-core systems were tested with the RAM specified 
in the system description. Macworld lab testing by James Galbraith, Chris Holt and 
Helen Williamson. 
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tell you how many times I’ve struggled over the years to 
remove that first drive. 

Another nice design change helps ease the removal 
of PCI cards from the four full-sized, PCI Express 2.0 
card slots. In the past, to remove a card, you’d first need 
to turn two large thumbscrews that held a small plate 
keeping the cards in place. Then you’d need to feel your 
way around behind the card, searching for a little plastic 
tab mounted on the motherboard, which you’d need to 
lift up on in order to release the card. With the new Mac 
Pro, that second step is much easier. You now simply 
push a single thin bar that extends across all of the PCI 
Express 2.0 slots to release any or all cards. Apple has 
also made installation of its add-on Apple RAID card 
much easier: you just put it into the clearly marked, top 
slot and you’re ready to go. No extra wires need to be 
connected to the motherboard. 

Installed in the first PCI Express 2.0 slot is the new 
Nvidia GeForce GT120 graphics card with 512MB of vid¬ 
eo RAM; the last generation of Mac Pros came standard 
with ATI Radeon HD 2600 XT graphics card with 256 
MB of memory. 

New processor. The new Mac Pro uses Intel’s Xeon 
3500 or 5500 Quad-Core processors, part of the new 
Nehalem family of microprocessors. Several major archi¬ 
tectural innovations have the new processors featuring 
all four cores on a single die, making its 8MB of L3 cache 
available to any and all processing cores. 

The memory controller is now on-chip, giving the pro¬ 
cessor faster access to the main memory, and eliminat¬ 
ing memory latency by up to 40 per cent. That hastens 
operations in nearly every category. 

Previously, the Mac Pro had 12MB of L2 cache per 
processor, with 6MB shared between pairs of processing 



Mac Pro 8-Core/2.26GHz 


W '/ 2 

PROS: More powerful Nehalem microprocessor; easier to upgrade internal 
components; lower price. 

CONS: Most applications perform better with fewer, but faster, processors. 
PRICE: $5899 

COMPANY: Apple www.apple.com 


cores. Each processor now has full access to all 8MB of L3 
as well as 256K dedicated L2 cache. A technology called 
Hyper-Threading creates two virtual cores for each physi¬ 
cal core, allowing each physical core to run two processes 
at once, which helps use the available processing power 
more efficiently. Also new to the Nehalem processors is 
a technology Intel calls Turbo Boost. Turbo Boost helps 
speed up the majority of applications that haven’t been 
written to take full advantage of multi-core processors by 
allowing the system to spin down idle processing cores 
while increasing the speed of the processors in use. This 
lets a 2.93GHz Xeon, for example, run at speeds as high 
as 3.33GHz, according to Apple. 

Performance. So, do all of these innovations translate 
into increased performance? The Quad-Core Mac Pro 


Keypad missing in action 

When Apple debuted its aluminum keyboard line 
back in August 2007 - the full-size wired Keyboard 
and the numeric-keypad-less Wireless Keyboard - 
many Mac users expressed their desire for a wire¬ 
less version of the full-size model, complete with 
numeric keypad. Along with the introduction of the 
latest iMac and Mac mini models, Apple finally add¬ 
ed another keyboard... one that’s exactly the oppo¬ 
site of those requests. 

The new Apple Keyboard is essentially the Wire¬ 
less Keyboard without the wireless functionality 
(or the wired Keyboard with the numeric keypad 
chopped off, depending on your perspective; in 
fact, the previous Apple Keyboard has been re¬ 
named Apple Keyboard with Numeric Keypad). The 
new model provides the same full-size keys, special 
functions and sturdy, compact design as the Wire¬ 
less Keyboard, as well as the identical (and contro¬ 
versial) “chiclet”-style keys. 

Lacking are the numeric keypad; and the home, 
end, forward-delete, page up, and page down keys. 
The new keyboard is likely to appeal to those who 
want a compact keyboard but don’t need wireless 
functionality. Apple is also shipping the keyboard with 
all new iMacs, although you can opt for the larger, 
keypad-equipped model at no charge. —DanFrakes 
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2.66GHz posted faster speeds in Photoshop, Compressor, 
iMovie, iTunes and 3D game benchmarks than the pre¬ 
vious standard 8-Core Mac Pro, despite using only half 
- and at slower speed - of the processing cores of last 
year’s standard configuration. The new quad’s score in 
our overall system performance suite, Speedmark 5, was 
16 per cent faster than the previous 2.8GHz 8-Core Mac 
Pro, 27 per cent faster in our Photoshop tests, and 20 per 
cent faster at Compressor than the older system. 

The new 8-Core 2.26GHz Mac Pro has twice as many 
processing cores, but each runs 15 per cent slower than 
the new 2.66GHz Quad-Core Mac Pro. 

Because most applications have a difficult time us¬ 
ing four processors efficiently, the advantage of having 
eight was not apparent in most of the application tests 
that comprise our Speedmark benchmark test. In fact, 
the new 8-Core system posted a lower Speedmark score 
than the Quad-Core system, and bested that lower-end 


system in just one test - Cinema 4D, where it posted a 28 
per cent faster time than the Quad-Core system. 

We run Speedmark on everything from G4 systems, 
Mac minis, and multi-processor Mac Pros, so the suite 
is light on the few industrial strength professional 
applications that take full advantage of multicore 
processors. Also, Speedmark tests are run one at a time, 
which can mask the advantage of increased RAM. For 
those reasons, we decided to add a couple of tests to the 
suite to better test the Mac Pro, namely our professional 
multi-task test where we time our standard Photoshop 
action script, while the system is encoding an MPEG 
movie with Compressor, as well as rendering a 3-D 
scene with Cinema 4D. 

In this test, having multiple cores and more RAM did 
speed things up. This was, for instance, the only test 
in which the previous 8-Core 2.8GHz Mac Pro bested 
the new quad core 2.66GHz Mac Pro. The new 8-Core 
2.26GHz was the top performer at this test, scoring 13 
per cent faster than the new Quad-Core 2.66GHz and 5 
per cent faster than the old 8-Core 2.8GHz. 

The new Mac Pro’s graphics performance showed 
much improvement when running 3-D games at high 
resolution. With the systems’ NVIDIA GeForce GT 120 
graphics, the new Mac Pros were able to push through 
44 per cent more frames per second than last year’s 
standard 2.8GHz 8-Core Mac Pro when running Call 
of Duty 4 at 1920x1200 pixels. With Quake 4 at high 
resolution the new Mac Pros displayed nearly twice as 
many frames per second as last year’s model. 

Australian Macworld’s buying advice. The new 

Mac Pros, with their cutting edge Nehalem processor 
technology, are able to execute more tasks at a 
faster clip, despite lower processor speeds. With their 
improved graphics, memory bandwidth, and reduced 
memory latency, the 2.66GHz Quad-Core Mac Pro was 
faster than the 2.8GHz 8-Core Mac Pro it replaces, 
and will make a fine purchase for anyone replacing 
an older Mac or buying a new one for the first time. 
That is especially true for people who habitually work 
with processor-intensive applications such as video or 
graphics. 

With its new internal design making Apple’s most 
expandable Mac even easier to add additional hard 
drive, memory and PCI Express 2.0 cards, there’s no 
doubt that this is the pro platform for power users. It’s 
harder, however, to recommend spending the extra $800 
for the new 2.26GHz 8-Core Mac Pro to anyone other 
than those using the rare software written for the top-of- 
the-line Mac Pro’s eight processor cores. Though it was 
faster at most individual tasks than the previous 8-Core 
2.8GHz Mac Pro, it was slower than the new Quad-Core 
model at all but a couple of application tests. ^ 
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NETWORK SWITCHING 


FIREWALL 


VPN 


IP CAMERA 


VOIP 


NETWORK STORAGE 


SERVICES & SUPPORT 


Improve your wireless performance... 

.. J 


Leave your old technology behind 
and trade-up to D-Link Wireless N 

Trade-up Benefits: 

» Faster wireless speed and greater coverage 
» SharePort™ Technology - share USB devices 
» $50.00 trade-up reward* 

Trade-up Now! 



dlinktgreen 

D-Link Green 
Technology'" 


DIR-635 | Wireless Connectivity 


DIR-655 | Wireless Productivity 


DIR-855 | Streaming Multimedia 


DGL-4500 I On-Line Gamers 


Wireless N performance subject to all wireless devices being N compatible 


r 


SharePort™ 

Technology 

What is SharePort™: 

Available ONLY from D-Link, 
SharePort™ Technology for 
sharing USB devices like 
printers and storage over your 
entire network. 


HERE'S WHAT TO DO.. 


Stepl. 



Simply purchase any of the following 
selected SharePort™ enabled D-Link 
Wireless N Router products from any 
retailer: DIR-635, DIR-655, DIR-855 
or DGL-4500 


Step2. 



Go to www.dlink.com.au/tradeup2N and complete the online product registration form 
and follow the instructions. Your trade-up/trade-in product can be any brand of wireless 
router working or non-working and YOU DON'T have to send it to us. You can still keep your 
old product. Your choice. Any old returned product will be processed with our local recyclers 
in an environment safe way. 


‘Conditions apply see website. 


www.dlink.com.au I www.dlink.co.nz 

D-LINK AUSTRALIA Sales: 1300 700 100 | Support: 1300 766 868 
D-LINK NEW ZEALAND Sales: 09 356 2158 | Support: 0800 900 900 


D-Link 

Building Networks for People 


Copyright © 2009 D-Lmk Australia Pty. Ltd. All rights reserved. D-Link, the D-Link logo and the SharePort logo are trademarks or registered trademarks of D-Lmk Corporation. Specifications are subject to changes without notice. 









































Divine Design Creative Services (03) 9387-2797 






Authorised 

Reseller 


The smarter way 
to manage your 
business, payroll 
and inventory 
requirements 
on a Mac. 
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AccountEdge 

Network Edition 


and receive a copy of Microsoft Office 2008 Home & Student FREEH 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


% Streetwise.com.au 

STREETWISE SOFTWARE P/L 


TIT 


Office (nac^ 




8GB $59 


The key-shaped design is functional and 
ultra-mobile and one of the most durable 
and thinnest USB keys on the market. 
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The turbo.264 is a HD video hardware 
encoder that allows you to easily 
convert any video file into a 
format that you can play 
anywhere and share 
with anyone. 


MacBook 13" White 


13" MacBook 2.0GHz r$2049l 


13" MacBook 2.4GHz 


MacBook Pro 15"2.4GHz fSilMl 


MacBook Pro 15"2.66GHz 


MM 


Ph: (03) 9818 2100 826 Glenferrie Rd, Hawthorn Victoria 

Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac, iPhone and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 

All prices include GST. Prices and specifications correct 31/3/09, but may be subject to change without notice. Errors and omissions excepted. 


The Government's additional 30% tax deduction 
on capital purchases ends June 30! 

Don't miss out, buy now to get the full 30%!* 


iMac 20" 2.66GHz 


iMac 24" 2.66GHz 


iMac 24" 2.93GHz 


iMac 24" 3.06GHz 


* Consult your tax adviser about your eligibility. 
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Hotgnks 


www.apple.com/support/garageband 

Apple’s tips on GarageBand ’09 

http://movies.atomiclearning.com/k12/garageband 

Atomic Learning has a stack of free preview and subscription tutorials 

www.macloops.com/ 

Need more loops? Freebies on offer 

www.macworld.com.au/podcasts 

Get your AMW podcast here 




GarageBand - whoa to go 

David Holloway reveals how the new Australian Macworld 
podcast theme was created. 


G arageBand is simple, right? It is indeed, but 
even the simplest application has a particu¬ 
lar workflow and some idiosyncrasies that 
will challenge and annoy. With the resurrection of the 
Australian Macworld podcast, the perfect opportunity 
to showcase a project from start to finish presented it¬ 
self. Ladies and gentlemen, here is how I created the 
new AMW podcast theme. 



Piano Electric Guitar Voice Loops 



Keyboard Collection Acoustic Instrument Songwriting Podcast 


Getting started. Choosing the type of project template 
to use initially isn’t that important - it’s easy to add and 
delete tracks later. For the sake of this example, I double¬ 
clicked on the Loops icon. 


Save As: My Song 2 


Where: [ £3 Desktop 

T) 


Tempo: « .. = 0 - '- L - . => 

Signature: [ 4 / 4 S | 120 bpm 

Key: f C i j { major $ I 

r Cancel ^ r Create 

Settings. In the next window, the standard settings can 
be left as is, unless you know from the outset you want 
a different time signature (i.e. 7/4) or tempo. 

Going Loopy. One reason I did choose the Loops option 
is that it provides a blank canvas and presents the loop 
browser ready to go. Loops are sometimes viewed as 
“cheating” but there’s a creative process in using them. 
Plus, they make a great song foundation from which you 
can create your final work. Let’s start with a drum track 
- it’s a common thing to do and I find it can actually set 
the flavour for the whole piece. Click on All Drums in 
the Loop Browser. 
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Jazzy Drumset 11 
12-8 Jazzy Drumset 12 
12-8 Jazzy Drumset 13 
12-8 Jazzy Fill 02 
1 2-8 Jazzy Fill 08 
2-Step Back Flip Beat 
2-Step Back Flip Beat 
2-Step Balancing Beat 
2-Step Balancing Beat 
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Bang the drum. Now start auditioning drum loops by 
clicking on them one at a time. Once you’ve found one 
you like, drag it over to the middle section of Garage- 
Band labelled Drag Apple Loops Here. The loops don’t 
have to be Apple Loops either - MIDI files, AIFF and 
WAV files all work fine. 



Drag and drop. Once the loop has appeared in the main 
work area, drag it to the start of Bar 1 - some peope like 
to start everything at Bar 2 so there’s a count-in time. 

Copy-Paste-Rock. To ensure I have the drums playing 
throughout the piece, I did the following: clicked once 
on the loop and selected Command-C (copy); placed the 
playhead (the vertical red line that follows the stage of 
the song) at the start of bar 9, which is where the loop I 
dragged had finished; then selected Command-V (paste) 
and a copy of the first loop appeared for bars 9-17. By 
pressing Command-V multiple times, further copies add 
onto the end of the previous one. 

Mix it up. Once the rhythm track is established, it’s time 
to start putting some other instruments into the mix. I 
tend towards auditioning bass lines next, but with loops 
this can lock you in a little too much this early on, so 
in this case I’ve started out with guitars. I’ve chosen 
three variants of the one type of loop (Delicate Guitar 
Echoes) and placed them to start at Bar 1. GarageBand 
automatically matches tempos and it’s starting to sound 
like a song. 

Getting funky. I can’t resist getting a bass line into play 
at this stage. After some browsing I chose the Funky Pop 
Bass variations. This is where loop names can become 
counter-productive. If you just read the names of the 
guitar and bass loops, you may make the decision that 
they don’t match. It’s actually testing unlikely combina¬ 
tions that can bring the best results. You need to audi¬ 
tion lots of loops to find the “magic”. 


Adding some flavour. After playing back what I had 
to that point, I was keen to add something of the non- 
Apple variety. After 15 minutes of trawling through 
a bunch of AIFF files I have, I stumbled across a 
sound recording I made of some radio traffic advisory 
warnings playing through the speakers of the car I was 
travelling in at the time. The two-minute recording 
contains three gems for this project. The first is the 
female announcer saying “is being broadcast” and 
in the second she says “24 hours a day”. Both are 
worthy of addition to a podcast theme, but it’s not 
complete. After a few more listens I realise that at 
different junctures the announcer clearly enunciates 
the letters A, M and W. 



Staying on Track. To join them together I first need to 
remove them from the main file. GarageBand’s Track 
Editor is best suited to that sort of work. To open it, I 
double-clicked on the audio waveform in the main win¬ 
dow that I wanted to edit, and the Track Editor opens at 
the bottom of screen. 


HP 



9B 
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Zooming in. I played the file back until the playhead 
reached the section I wanted, then I kept replaying the 
specific section until I could determine which part of 
the waveform equalled the section I wanted to use. 
Don’t forget that the Track Editor has a slider at the 
very bottom left of GarageBand, which zooms in on 
the waveform, making it much easier to analyse. 

You can see I’ve selected the waveform that corre¬ 
sponds with the announcer saying “W”. Once the wave¬ 
form section is selected, pressing Command-C then 
Shift-Command-N creates a new track under the cur¬ 
rent one. Press Command-V and the snippet of audio 
will appear. One limitation is that any effects applied 
to a segment of a track apply to the whole track. In my 
theme, I wanted to alter each of the A, M and W files 
slightly, so that’s why I created a track for each. 

Effects time. Now it’s time to apply some effects. Click¬ 
ing on the middle icon at the bottom right of GarageBand 
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(the i in a circle) will bring up the Track Info section. Click 
on the Edit tab and the virtual effects rack will display. As 
a default, nothing is enabled - that’s done by clicking in 
the little square to the left of each effect’s picture, which 
turns the square blue. For each enabled effect you can 
then select particular settings. 

Echo and pan. I applied the Echo effect to the final AMW 
vocal at the very end of the theme. Another important 
aspect here is panning - each track allows you to set in¬ 
dividual panning parameters. Panning effects the place¬ 
ment of audio in the stereo space, making it sound louder/ 
softer in the left/right channels. For this project I tweaked 
the panning of the different vocal components, which 
you’ll pick up on if listening with headphones. Note: I 
didn’t apply any effects to the whole project by selecting 
the Master Track tab in the Track Info window. Doing 
so applies effects project-wide and we don’t want that to 
happend in this instance. 

Punch it out. To complete the project, I needed to flesh 
out the sound more and give the intro some more punch. 
I found a great Apple Loop called Electro Static Accent 2 
and decided to start the theme with it. To do so, I needed 


to move the whole project back a few bars, so I pressed 
Command-A (Select All) and then clicked and dragged 
on a track waveform, with all the others following suit. I 
also adjusted the volume of the new loop so that it fades 
out quickly after the main part of the theme starts. 

Finishing touches. Finally, I added a warm pad sound 
to give some more ambience to the second half of the 
theme. I completed a couple more playthroughs to 
double-check comparative volumes between tracks and 
to ensure it had a full sound. 

Sending it out. Sharing your finished song is simple - 
export it via the Share menu to your hard drive, iTunes 
or burn it directly to CD. 

The wrap. This process is one of a number of ways of 
using Garageband, and it led to a fairly catchy AMW 
podcast theme song. Or, at least, we’d like to thing so. 
Add GarageBand’s live recording, podcasting and ring- 
tone functions, and you’d have to agree that Garage- 
band is one hell of a sketch pad application with a lot of 
power if you can just make the time and effort to pick 
up some basic techniques. ^ 
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Fix boot problems with a zap 


Resetting PRAM and NVRAM can help solve a 
problem in which a Mac fails to properly boot 
and hangs at the Apple symbol. 

Here’s how you do it. 

1. Shut down the computer. 

2. Locate the following keys on the keyboard: 
Command, Option, P, and R. You will need 
to hold these keys down simultaneously in 
step 4. 3. Turn on the computer. 

4. Press and hold the Command-Option-P-R 
keys. You must press this key combination be¬ 
fore the gray screen appears. 

Hold the keys down until the computer restarts and you 
hear the startup sound for the second time. Once prop¬ 
erly booted, release the Command, P and R keys. 
TLCAUS 
via AMW forums 

Each month, Microsoft gives an Arc Mouse valued at 
$99 to the Australian Macworld reader who submits (via 


e-mail or the AMW website) the best and most useful 
tip. Preference will be given to undocumented tips but it 
is not an exclusive condition. 

The award-winning Arc Mouse fuses fashion and 
functionality with its sleek, collapsible design that folds 
the mouse almost in half, providing the comfort of a full- 
size mouse with the portability of a notebook mouse. 

Flipping the mouse shut automatically turns the power 
off to save battery life. The Arc Mouse also features a 
snap-in magnetic micro-transceiver which effortlessly 
snaps into the bottom of the mouse, making packing up 
easier than ever. Other features of the Arc Mouse include 
battery status indicator, customisable buttons, and an 
ergonomic design. 

E-mail your tip with the subject header “Help reader 
tip ”, including your full name, address and phone number, 
to amweditor@niche.com.au or make a contribution in 
the Help section of www.macworld.com.au. 

All reader tips offered online or via mail/e-mail become 
the sole property of Niche Media. ^ 


Print non-contiguous pages in 
Leopard’s Preview 

You can use the Mac’s Print dialog box in any program 
to print a single page or a range of pages, but you can’t 
use it to print a non-contiguous selection of pages such 
as pages two, four, five, and nine. Luckily, Preview in OS 
X 10.5 (Leopard) lets you do just that. 

Open a multiple-page PDF in Preview and make sure 
that the sidebar is visible (View: Sidebar). Hold down 
the command key and then click on the thumbnail for 
each page you’d like to print. With more than one page 
selected in the sidebar, the File: Print menu item chang¬ 
es to read File: Print Selected Pages. Choose that, or just 
press command-P, and you’ll print the selected pages. 

Using Preview in OS X 10.5, it’s easy to print non¬ 
contiguous selections of pages - just hold down the 
command key as you click page thumbnails in Preview’s 
sidebar. Once you have your pages selected, choose File: 
Print to print just those pages.” — Rob Griffiths 

Temporarily disable laptop screen dimming 

If you use a laptop on battery power, you’re probably 
well aware of its penchant for slightly dimming your 
screen after a period of inactivity. This dimming helps 
reduce energy consumption, thereby stretching bat¬ 
tery life. But it can also be very annoying if it happens 
when you’re in the middle of something - for example, 
when you’re reading a long story on a Web page. 


You can permanently disable this feature by opening the 
Energy Saver preferences panel, selecting Battery set¬ 
tings, clicking on the Options tab, and then deselecting 
the Automatically Reduce The Brightness Of The Display 
Before Display Sleep option. 

However, you’ll lose the option’s battery-saving 
benefits even when dimming your display makes sense, 
such as when you walk away from your machine for a 
while, or when maintaining battery life is critical, such 
as when you’re a long way from a power outlet. 

A better solution would be a way to temporarily 
disable this option when you don’t want it active. You 
can achieve just that with the Desktop 8t Screen Saver 
preference panel. 

Go to System Preferences and open that panel, click on 
the Screen Saver tab, and then click on the Hot Corners 
button. In the sheet that appears, decide which screen 
corner you’d like to use. (I use the upper right corner.) 
Click on the menu button next to that corner. In the 
menu that appears, select Disable Screen Saver and then 
click on OK. 

From now on, when you start reading a long docu¬ 
ment - or do anything else where you’d rather not have 
the screen go dim - just flick the mouse into your “do 
not activate” corner, and the screen will no longer dim. 
After you’ve finished reading, move the mouse out of 
the hot corner, and the screen dimming function will 
become active again. — Rob Griffiths 
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Skip Keynote slides using the keyboard 

If you do much work in Apple’s Keynote, you’re prob¬ 
ably aware of most of the useful shortcut keys you 
can use during a presentation - things such as press¬ 
ing the spacebar to move forward to the next build 
on your slide, pressing H to hide the presentation and 
switch to the last program used, and pressing the 
home or end key to jump to the first or last slide. 

There are actually a ton of these shortcuts, and you 
can see the full list by pressing the slash key (/) while 
in presentation mode. 

Two of the more useful shortcuts are the open ([) 
and close (]) brackets, which jump to the previous or 
next slide, respectively - most of the time, that is. They 
sometimes don’t work as expected. It turns out that if 
your slide has timed builds - where one action happens 
automatically after some time interval - these previous 
and next slide shortcuts may not work. I’ve found that 
they seem to work OK on some timed build slides but 
not others. 

The solution turns out to be easy. Just hold down 
the option key prior to pressing the bracket keys, and 
Keynote should skip the timed builds and jump directly 
to the previous or next slide. — Rob Griffiths 


Reveal obscured Desktop icons 

OS X allows you to move the Dock to any edge of the 
screen you like - left, bottom, or right. Just hold down 
the shift key and then drag the Dock by clicking and 
holding the line that separates its left and right sections. 
(Alternatively, you can change the Position On Screen 
option in the Dock preferences panel.) 

However, if you move the Dock from the bottom of the 
screen to one side of your screen, it will cover any icons 
you have on that area of your desktop. (The right side of 
your screen is usually more troublesome in this regard, 
because that’s where icons appear by default). 

You can hide the Dock by pressing command-option-D, 
of course, to get access to the obscured icons, but that’s 
a bit of a pain. Instead, click on the desktop and then se¬ 
lect View: Clean Up, and the icons will magically move 
out from under the Dock. — Rob Griffiths 
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Seeking a meaningful exchange 


Several times I have had to transfer files from 
PC laptop to Mac sitting next to each other. 
I did it using a USB stick - first plugging it 
into the PC, then copying files, then plug¬ 
ging the stick into the Mac’s USB port. I 
used the same procedure to move files 
from Mac to PC. I wonder if there is there a 
better way to connect PC and Mac directly 
with USB cable and make them exchange 
files in both directions? I am not techni¬ 
cally very advanced so if this direct Mac\PC 
cable connection via USB ports is possible, 
any step-by-step guide will be appreciated! 

My Mac is running OSX 10.3.9 and PC has Windows 
XP Professional. 

Julia KG 

via AMW forums 

I can speak from personal experience here. After abandon¬ 
ing my PC a few years ago I left some files on there. A few 
months ago I decided to move everything I still wanted to keep 
from my old PC to my aluminium Mac. I read any number 
of tutorials and it all seemed so easy and on the Mac end it 
was. However, as usual, the Windows side of things was a 
complete nightmare. 

I was trying to connect my PC into my LAN, not directly to 
my Mac, so that may have had a bearing on the matter, but 
I don't think so. The problem I had was fluking the correct 
settings on the PC to allow the Mac to connect to it. Even¬ 
tually, I stumbled on the right checkbox about four menus 
deep. I was faced with some dire warning about resetting the 


permissions for all parents/children. However, at this point I 
had been trying to connect the two for about six hours so 
I said, "Go ahead. Make my day." Or words to that effect. 
Finally it worked and I wept. 

The advice to "stop thinking like a PC" is valid. However, it 
can be a trap when you need to do something with Windows. 
Dylstra 

via AMW forums 

This topic drew many detailed responses but I've found the 
easiest way is to use a Belkin or Targus PC/Mac File Share ca¬ 
ble, as featured on p57 of the April edition of Australian Mac¬ 
world. I've tried the Targus cable and it works a treat. — CO 

Each month STM (02 8338 0222) gives a medium 
Rogue backpack to the Australian Macworld reader 
who sends in or posts to the AMW forum the most 
intriguing query. 

STM’s medium rogue backpack creates mischief for 
would-be thieves by concealing the laptop compartment 
from view and hiding it in an internal wall of the bag - 
so nobody knows you’re carrying a laptop except you. 

Medium rogue features STM’s unique protection 
system , cushioning the laptop with high-density pad¬ 
ding and a foam suspension cradle. 

Its clean design makes the backpack ideal for 
streetwear as well as the boardroom. 

Send your query to amweditor@niche.com.au or 
post in the forums at www.macworld.com.au/forums. 
All queries and solutions offered are the sole property 
of Niche Media. ^ 


What’s up, Dock? 

Like many Mac users, I was once a Windows user. For 
nearly 20 years I have dutifully learned, worked with, 
migrated between and endured eveiy version from Win¬ 
dows 3.0. Occasionally, I am still forced to use it. And 
each time I’m thankful I took a leap of faith and switched 
to the Mac. 

I made the switch more than a year ago, and I’ve 
been taking notes because, despite what Mac fans say, 
working in Mac OS X is not totally intuitive. I know, 
I’ve been there, and I’m here to help those who have 
followed. 

Your new desktop. Navigating the Mac OS X Desktop is 
like eating Chinese food in China for the first time: a lot 
of it looks familiar, but has a strange flavour. 

Consider the Dock. There it is, lots of icons lined up 
along the bottom of the display. Run your mouse over 


CSE3®' 1 



it and the icons get larger - it’s eye candy at first but 
indispensable as you add more things to it. 

There are some adjustments you can make to the way 
the Dock looks and behaves. Head into System Prefer¬ 
ences (to get there, click the Dock icon with gears on it) 
and have a look through the Dock pane (top row, third 
from the left). 

Although the Dock is a handy way of keeping your 
most-used programs within close reach, its design 
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is also a problem in that programs that aren’t even 
running swallow some screen real estate. If you’re 
used to the Windows Task Bar, the move to the Dock 
is a major change that does take some getting used to; 
the Windows Task Bar, after all, only shows programs 
you’re actually using. 

The right side of the Dock is where Mac OS X keeps 
icons for all the documents you’re currently working 
with. You will also find, or can add, folders that you 
frequently need to use. 

On the bottom right-hand corner is the Trash, which 
works pretty much like the one in Windows except that 
it doesn’t appear to have size limits; this means you need 
to remember to empty it every once in a while. 

The Dock is an eye-grabbing feature, but it’s not the 
only place you need to look. The top-left of the screen 
has an Apple logo, which remains in place no matter 
what application you’re running; click on it for system- 
wide tools such as a list of recently opened documents, 
options to shut down or restart the computer, logout, 
and check for system updates. 

Next to the Apple menu is the name of the currently 
running program. Apple design standards mandate 
that this menu item should include the About dialog, 


Preferences, and Quit. The rest of the menu items al¬ 
ways relate to the program that has “focus” - the one 
in which you’re working. This is a big difference com¬ 
pared with Windows, in which each window has con¬ 
textual drop-down menus. 

Macs keep drop-down menus in the same place all 
the time, which is theoretically more consistent but can 
cause the recent Windows convert to spend a lot of 
time looking for commands in the wrong place. 

Finally, look in the upper right-hand corner of the 
Mac OS X desktop. You’ll see the time, a magnifying 
glass that launches the Spotlight search service (more 
on that in a coming column), and controls for volume, 
language control, wireless LAN settings, Bluetooth, 
data synchronising, and other features. These icons 
are like the icons on the bottom right-hand corner 
of the Windows Task Bar, providing each access to 
control services that are running on the computer all 
the time. 

— Author David Braue is AMW's online editor whom we affectionately 
refer to as the "switcher sensei". Follow his tips for switchers each 
month in the help pages and look online for his show-and-tell screen- 
cast of this article. 
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Lab test - 

budget photo printers 



L et’s be clear from the start that there’s no such 
thing as a great photo printer at less than $200. 
And by great, I’m talking about a printer that de¬ 
livers prints you could charge money for, with sparkling, 
saturated colours, archival quality ink and paper; lifelike 
prints that do justice to the image the photographer saw 
when they pressed the shutter. 

So what are we talking about here? The printers in 
this round-up are built to offer a print that will satisfy 
camera users who don’t have pro-level expectations; the 
so-called “average” user - people who, for the most part, 
are happy to print photos for their family album and 
perhaps an occasional special print worthy of framing. 

We’re talking about users with moderate expectations 
from a printer and there’s nothing wrong with that. It 
should be affordable to make a print. You are, after all, 
going to spend a lot of money on back-up drives and 
optical media to safeguard your digital assets (the digital 
photos themselves) over the coming years. This expense 
makes economical printing all the more compelling. 

That said, some of these printers delivered surprisingly 
good results given their price and there’s a good argu¬ 
ment for buying a budget photo printer for everyday 
use while planning to pay an expert for an occasional 
quality print. 

Also, consumers are at an advantage in this product 
category with fierce pricing wars forcing manufacturers 
to offer the biggest bang for the buck. 

Test procedure. In each case, the printer was assessed 
for ease of set-up and how easy it was to get ready to 
print, including nozzle checks and head alignment. A 
benchmarking image was then printed for comparisons 
between models. Also tested was colour handling using 
Apple’s ColorSync technology, which is designed to help 


maintain colour accuracy between different devices (in 
this case the display and the printer). 

This was pursued on the basis that users of these types 
of printers would want the most trouble-free printing ex¬ 
perience possible. ColorSync colour management should 
provide this. Once that was established, a print was then 
sent using the printer’s colour management to see if 
there were any significant differences in colour output. 
In most cases, there was only the smallest difference. 

The printing time was measured from the printer’s first 
mechanical response to a print job to the finished print 
sitting in the output tray. This avoided any inconsis¬ 
tency in the computer processing the print job and any 
anomalies in network speed. 

Next, two “everyday” prints were tested for similar 
benchmarking purposes. Then the printer was sent the 
same print job repeatedly until the print monitor advised 
of an empty ink tank. This delivered some remarkably 
different results. 

When assessing the printers, only the device’s print 
capabilities were examined. Also, the printer utility was 
closely monitored to check the relationship between 
yield and usage. 

Where inks are referred to as C, M, Y or K, these letters 
stand for Cyan, Magenta, Yellow and Black. An L indi¬ 
cates Light, as in LC for Light Cyan. “Yield” refers to the 
number of prints achieved using a single set of replace¬ 
ment ink tanks. Print times are expressed in min:secs 
(4:40 is 4 minutes, 40 seconds). 

Epson R290. With Epson’s esteemed reputation in photo 
printing; Claria dye-based photo inks; six-tank system 
(Y, LM, M, LC, C and K); an archival claim of 200 years 
in an album and up to 98 years under glass, expectations 
were high. 
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Epson R290 


Canon Selphy CP770 


HP D5460 


Type _ 

Rating 

Pros 

Cons 

RRP_ 

Inks 

Max resolution 
Manufacturer 
Reviewer 
Hot links 



Dye-based inkjet 

best A4 prints in test, good yield 

set-up a bit flaky 

$149 

$18.29 or $31.78 (high capacity) 

5760 x 1440dpi 

Epson 

Chris Oaten 

www.epson.com.au 


Dye-sublimation 


Dye-based inkjet 



m 

excellent print quality, predictable yield. 


acceptable print quality 

a bit fiddly in use. 


poor ink economy 

$159 


$99 

36-sheet ink and paper pack, $25 


$18.93 or $32.95 (high capacity) 

300x300dpi 


9600x1200dpi (optimised) 

Canon 


Hewlett-Packard 

Chris Oaten 


Chris Oaten 

www.canon.com.au 


www.hp.com.au 



ca 





Indeed, this was the big, bold shiraz that should have 
come at the end of the tasting instead of leading the 
lightweight chardonnays. 

Best quality A4 prints completed in 4:40 and, at nor¬ 
mal setting, in 1:46. 

Postcard prints (15cmxlOcm) printed at best quality 
in 1:35 and at fast setting in 31sec. I ran out of pa¬ 
per before running out of ink. The R290 yielded 82 A4 
and 45 postcard prints and the tanks were only nearing 
depletion. 

Set-up was straightforward, apart from a warning that 
some features may not be available in my current OS. This 
turned out to be inconsequential. However, after decid¬ 
ing to replace all the ink tanks at once, the printer utility 
falsely reported empty ink tanks. Quitting and relaunch¬ 
ing the printer utility and then turning the printer off and 
on again set things right. This was the only hiccup. 

Images printed using Colorsync and the printer soft¬ 
ware’s Vivid setting were each consistent with on-screen 
colours, with only minor variation, and I expect the Vivid 
print with its punchier colours achieved through over¬ 
saturated reds would be more agreeable to most users. 

In a surprising twist, the normal print quality (the 
“fast” setting in the printer driver) delivered a print not 
far removed from the best quality setting (Photo RPM) 
and in about a third the time. The only obvious differ¬ 
ence is the lower quality setting delivered a print with 
softer edges between points of contrast. 

The Epson’s printer software offers the option to print 
in greyscale, which works well, though extra contrast in 
the image is required to get the best results. Ink economy 
was excellent. The best on test. 


Apart from the ability to lay ink onto printable CDs, the 
R290 offers no bells or whistles. It does one thing very 
well and it appears that Epson has preferred to focus 
all production costs into delivering a quality low-cost 
photo printer. 

Canon Selphy CP770. To be fair to the other printers, 
this device should be regarded in a class of its own. The 
Selphy is a dye-sublimation printer. It fuses ink onto pa¬ 
per by applying heat over a dye-infused film. The dye 
vapourises and settles on the paper, producing prints with 
high visual appeal. All the other printers in this test group 
were inkjet printers. 

This unit’s largest print output is postcard size but it 
also does business cards and stickers. A handy feature. 

The print quality is excellent. Deeply saturated images, 
bold colour, and a very appealing glossy, even glassy, 
surface. 

Printing costs are tightly controlled as print packs come 
with both cartridge and paper servicing a set number of 
prints and, under normal circumstances, there is no wast¬ 
age of consumables. Furthermore, the Selphy is easy to 
pack up and stow away - Canon calls it the “printer in 
a bucket” - making it easy to keep cost-ignorant young¬ 
sters and the computer’s print button well separated until 
supervision is possible. 

There were only two problems experienced under test¬ 
ing. First, the printer driver that shipped with the device 
was out of date, requiring a trip to Canon’s website to 
download the latest driver. Second, the Selphy doesn’t 
seem to be Colorsync-aware and prints were consis¬ 
tently too dark. This can be fixed through the printer 
software by saving a print setting configuration that 
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Kodak ESP-3 


Brother MFC-250C 


Canon Pixma Pro9000 



Pigment-based inkjet 

good print quality 
colour inks in one tank 
$153 

Black, $14.99; colour, $24.99 

not specified 

Kodak 

Chris Oaten 

www.kodak.com.au 


Dye-based inkjet 


Dye-based inkjet 

W'/ 2 


m 

good yield 


stunning prints 

blacks not black 


none of concern 

$149 


About$900 

Black, $24.94; color, $15.44 


$29 

1200x6000dpi 


4800x2400dpi 

Brother 


Canon 

Chris Oaten 


Chris Oaten 

www.brother.com.au 


www.canon.com.au 



adds brigtness/contrast to the image, but it’s still a bit 
of a nuisance. 

But the prints are lovely and, although the Selphy is 
very much a one-trick pony, by golly it’s a neat trick. 
Kodak ESP-3. This all-in-one device is a printer, scan¬ 
ner, copier and has built-in card-readers. Its inks come 
in two tanks - one black, one colour. 

Its ColorSync and printer colour management results 
were both good, delivering almost the same result. 

It printed an A4 at best quality in 2:10 and a postcard 
at best quality in 46sec, among the fastest on test. It 
managed to output 30 A4 prints and 45 postcard prints 
before reporting an empty tank. Also a good result. 

The ESP-3 pretty much lives up to expectations, 
delivering bold, vibrant colours on gloss paper that are let 
down by only one thing - a just noticeable banding that 
can be seen in large areas of a single, dark colour (in test 
prints, purple and black). 

You need to hold the prints just so at at angle to see 
it so many users may not care - until, that is, quite a 
few years down the track when a print begins to fade 
(they all do, eventually, especially if exposed to sun¬ 
light) at which time the banding will become obvious 
and the print will lose appeal. 

Compared to the Epson prints, the Kodak’s colour 
output was not quite as punchy, with a rather granular 
quality about the overall image. But I’m being ultra-picky. 
For its target buyer, such matters will likely be inconse¬ 
quential. I especially liked the Kodak’s greyscale prints; 
indeed, a little better than the Epson’s, and it’s a speedy 
printer, so users who want their prints in a hurry will 
appreciate this. 


Aiming a good deal higher 

What? How does Canon’s $900 PIXMA Pro9000 
printer qualify as a budget printer? Well, it does, 
and it doesn’t. In the sphere of A3+ printers, $900 
is at the low end of the range of better quality A3+ 
printers, so in that context it’s a budget printer. 
It doesn’t fit into the target price of the other printers 
in the test but it does offer a point of comparison. 

That A3+ paper size is 329mm x 483mm, a little 
larger than A3. The size is useful if you want to print 
at borderless A3 size but still want some extra paper 
around the edges for easier handling and matting. Or 
if you just want a print a little bigger than A3. 

This unit exemplifies everything that is desirable 
in an inkjet printer with deep, saturated blacks that 
still hold detail; subtle colour gradations; rich, vibrant 
colours using inks that have been developed to meet 
photographers’ expectations; and a range of papers, 
such as Canon’s superb Fine Art Photo Rag, that add 
a creative option difficult to achieve with low-cost A4 
printers. This unit was loaned by Canon to test images 
shot with the Canon 5D Mkll camera reviewed in the 
April edition of AMW and the combination of the two 
was a winning one. 

You may never choose to purchase a printer such 
as this one, but its main purpose here is to illustrate 
the huge divide between a “photographer’s” printer 
and one intended for printing family snaps. On the 
other hand, if you ever feel the need to move up the 
creative ladder, now you know what to budget for. 
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Bothersome, however, is the ESP-3’s printer software. 
On the one hand, the automatic detection and quality 
designation the printer applies when using photo paper 
robs the user of any decision-making about print out¬ 
put; if you want to print a draft version on photo paper 
you can’t do it. On the other hand, the auto-detection 
makes life very easy for users who value simplicity. 

But by far the greatest concern I had when setting 
this printer up was Kodak’s choice of a multi-colour 
ink tank. While the yield of the multi-colour tank was 
good (the yield was the second best on test) the printer 
displayed an ink status bar that showed the colour tank 
at three-quarters empty yet refused to output any more 
prints to fully deplete the colour tank. The affordable 
tanks make up for this but it’s still irksome. 

HP Photosmart D5460. With Vivera dye-based inks, 
five tanks (C,M,Y,K and photo-K) and excellent results 
from ColorSync testing, HP’s representative in this lab 
test started out looking very good. 

However, it printed an A4 at best quality in 6:12 and at 
normal setting in 1:13. That’s quite slow. Postcard prints 
at best quality completed in 1:58 and at normal setting, 
26sec. Its yield was poor, too - printing 29 A4 sheets and 
3 postcard prints before giving out. 

The D5460, compared to the all-in-ones that typify 
HP’s printers in this price range, is a relatively simple 
printer but not as bare-bones as Epson’s model. 

With the ability to read practically any memory card 
you are likely to use, the D5460 is ideal for those want¬ 
ing to print without reliance on a computer. A red-eye 
removal tool and a small LCD display further facilitate 
printing direct from cards. 

Whatever good you can find in a photo printer, and 
there was plenty of good prints in this one, is quickly 
overshadowed when ink efficiency, or ink management, 
is poor or apparently faulty. After only eight A4 prints, 
the D5460 was alerting to a near-empty magenta tank. 
Alerts for cyan and yellow tanks followed soon after. 
Not good. Worse, after a dozen prints, the ink monitor 
showed four of the five tanks as almost empty and kept 
throwing alerts which needed to be recognised before it 
would continue printing. To be fair, the alerts aren’t a 
bad thing as they may prevent a half-baked print. 

It would be easy to think - looking at the printer utili¬ 
ty’s ink monitor showing a solid white bar - that it would 
be a good time to spend $60 or more on replacing the C, 
M and Y tanks. Not necessarily so. Another 17 A4 prints 
were output before the yellow tank actually ran empty, 
at which point the monitor displayed a “depleted” status 
for the tank. If you print photographs infrequently, as in 
one or two a week, the need to rush off for another set 
of ink tanks could well be postponed for a month after 
seeing these messages, but in the meantime you must 
live with intrusive alerts. 


I was about to consider the ink management behaviour 
as anomalous or at least just different to other printer 
software until a message popped up advising that “the 
following empty ink cartridge was installed: (Y) yellow” 
when I hadn’t installed one and if I had, it certainly 
wouldn’t have been empty. At this point I decided the 
printer’s software was just plain screwy. 

While the D5460 is a capable budget photo printer its 
ink management is questionable, which is surprising as 
other HP printers I’ve tried fared much better. The printer 
otherwise qualifies as a good bargain buy. 

Brother MFC-250C. This machine impressed with its 
installer software, which configured the drive and util¬ 
ity software without requiring a trip into the Print 8t 
Fax pane in System Preferences. A big thumbs-up there, 
Brother, because for many users the installation of a new 
printer is a black art. The first fine quality prints to come 
out of this device were very impressive, with the test print 
displaying excellent skin tones and colour accuracy. 

However, once the ink had been given time to dry, 
initial impressions soured, as the blacks in photo prints 
on glossy paper weren’t saturated and didn’t hold detail 
in dark areas. Yet the Brother printer surprised with the 
even quality of its photo printing on plain paper, which 
would make this a veiy economical printer for a user 
happy to print this way. 

To get a print of a quality equalling the Epson’s nor¬ 
mal quality print, the Brother’s settings needed to be 
cranked all the way to finest quality, at which point the 
Brother delivered a satisfying print, notwithstanding the 
un-black blacks. 

Suspecting that printing at this quality setting would 
consume a lot more ink, I output the remaining test 
prints at finest quality and, sure enough, the yield was 
compromised, though still pretty good considering the 
heavy ink usage. 

Glossy prints had a granular look in areas of graduated 
colour that disappeared when printing at finest quality. 

Australian Macworld’s buying advice. Let’s first ac¬ 
cept that the Canon Selphy is in a class of its own, and 
if all you ever wanted were postcard prints along with 
predictable and manageable printing costs, it would be 
an excellent choice, although the cost-per-print is a bit 
high. If you want prints up to A4-size and expectations 
are weighted towards quality, you can’t go past the Ep¬ 
son, which also offered the best print yield. The Kodak’s 
and HP’s prints were acceptable but issues with the ink 
management prevents them earning a recommendation. 
The Brother offered surprisingly good printing on plain 
paper, but that didn’t fit with the objective of this lab test. 
Result? For my money, it would be the Epson. Best prints. 
Good yield. And after all else is considered, these must 
surely be the deciding factors. ^ 
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New Kensington Products 



Kensington 4-Port USB Charger RRP: $ 49.95 

The Kensington 4-Port USB Charger for Mobile Devices 
charges up to four iPods, PDAs smart phones and more, 
simultaneously from just one wall outlet. Includes AU, EU, 

UK and US plugs. 


1 



Kensington SlimBlade Trackball RRP: $ 149.95 

Your computing experience just got smoother, faster and 
easier. Choose navigation mode to control cursor and 
scrolling. Media mode controls volume, play, stop, and track 
control, while view mode zooms in/out, and pans. 



A 




SpaceStation RRP: $140 

Ergonomic laptop rest, with 
integrated 4-port USB hub & cord 
management. Also includes a 
business card slot and a very handy 
page holder to keep documents 
upright for easy reference. 


The Sanctuary RRP: $190 

Simple and compact design conceals a universal 
charger compatible with over 1500 electronic 
devices and a USB port. Works with iPhone and 
Made for iPod certified. 







Software MacKi 


ev Products 


CableBox rrp:$59 

Under or on the desk, next to the 
computer, or behind the TV, loose 
tangled cables are always untidy 
dust traps. CableBox is the solution 
to solve these issues. 




RRP: $79.95 


World Book 09 

Software MacKiev's new iPod- 
friendly 2009 World Book for Mac 
OS X is enriched with thousands of 
new and updated articles and 
photographs. This edition packs in 
loads of new features from a 
collection of kid-safe webcams to 
the Media Showcase widget. 




Mavis Beacon 


Mavis Beacon International 

Now available with British spelling, 
the International Edition of the 
world's most popular typing tutor, 
Mavis Beacon, is the right choice. 
Features integration with iTunes, 
two-player competitive typing 
games, and a floating typing gauge 
that lets you test your typing speed 
in other applications. 


E&0L Prices oik) specifications subject to change without notice. Prices do not indude dHrvenr. images lot Mustralion purposes onty 


Distributed by Try and Byte. 


Unit 17,6-8 Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 


































Olympus E-30 digital SLR camera 


Digital SLR 

m 

Accepts xD-Picture Card and CompactFlash. 
On/off switch fiddly. 

$1799 (body); 

$1899 (body plus f3.5-5.6/14-42mm kit lens; 
$2099 (body plus f4-5.6/40-150mm kit lens) 

Olympus 

Olympus Australia 
Barrie Smith 
www.olympus.com.au 


Olympus moves up a 
notch with E-30 

ith Olympus compact digicams there seems 
to be a model for every day in the week. 
With its array of digital SLRs, the options 
are fewer. My count is four, with three able to capture 
10-megapixels and one - the E-30 -is stuffed with 12.3- 
million pixels just waiting for your imaging efforts. Its 
pricing tells you where it sits: one for the amateur with 
pro ambitions but hampered by a restricted credit line. 

In experienced hands, the E-30 will shoot high quality 
pictures but also offer a few crazy options for the experi¬ 
menter. More on this later. 

The E-30 is smaller and lighter than other makers’ top 
end models. This is the Olympus style. There are relatively 
few external controls to battle with - I counted about 20 
- and the LCD menu options are more than sufficient to 
shape the camera’s functions and are easily navigable. 

Using the Four Thirds system you can hang a number 
of different makers’ lenses off the E-30, aside from Olym¬ 
pus’s, with models from Leica, Panasonic and Sigma 

There’s Live View on the 6.9cm LCD screen and a bright 
optical finder that gives you a rundown on the camera’s 
status: aperture, shutter speed, ISO setting, meter setting 
and shot count. 

The camera has a fair bit of grunt: it can shoot at a 
rate of five full frames for as long as you hold down the 
button and your memory card holds up. 

And that’s not all: you can preset the rate of shooting 
anywhere from one to four frames per second. Variable 
frame rate! Pretty ‘mazing stuff! 

Experimenters will have fun: in the Art Filter mode you 
use the mode dial to access any of six “looks” - Pop Art, 
Soft Focus, Pale £t Light Color, Light Tone, etc - then fire 
up Live View and enjoy the filtered preview. Two that took 
my fancy were Grainy Film and Pinhole. If, after all this 
time, you still hanker for some of the unique tricks of film 


cameras, this will feed your craving. It won me. Added 
to this is the usual collection of scene modes: Children, 
High and Low Key, Candle Light etc. This group is ideal 
when for when you hand the camera over to the less 
experienced so they can enjoy the thrill of operating a 
real camera but still get successful shots of the kids, in 
low light, action at the beach, and so on. 

The multiple exposure function is another area where 
adventurous photographers can apply their skills: the 
E-30 can shoot a final, layered collection of two, three 
or four shots. The brightness of each is set to half, a third 
or fourth of the final single exposure. Still more: you 
can begin with a RAW image and layer extra shots over 
it. Not content yet? Compress your layer of four and lay 
another four over it! 

With a maximum image size of 4032x3024 you could 
make a sharp print of 34x26 cm dimensions at 300 dpi. 
This amount of pixel territory lets you access another 
control that allows you to adjust the image aspect ratio to 
any of nine different settings: choose from 4:3, 3:2, 6:6, 
5:4, 16:9 and more. 

You can see where this is heading can’t you? The E-30 
now lets you shoot pictures the same shape as a Hassel- 
blad or a 5x4 camera. In operation, the images are written 
to memory as uncropped RAW images, complete with a 
suggested border indicating the chosen aspect ratio. 

Image stability is given the full treatment with four 
settings: on and off plus one each for panning a moving 
subject with the camera panning horizontally or tilting. 

This means you can capture the subject without shake 
but with a desirable blurring of the background action. 

Auto focus is treated royally and uses an 11-point detec¬ 
tion system plus the option of single frame AF detection 
(S-AF), continuous subject tracking (C-AF) plus manual 
focus. Each of these can be combined with manual fine 
tuning for precise control over focus. 

The shutter speed range is impressive: all the way from 
60 seconds to 1/8000 - and Bulb for extended exposures. 
Flash sync is at 1/250. 

There’s more: image capture can be made in RAW 
or JPEG or RAW+JPEG, with the latter variable as to 
quality; Live View’s brightness level and frame rate can 
be adjusted; face detection is available; a Level Gauge 
can be called up in the viewfinder and LCD screen to 
help set your horizon. A very useful feature if you build 
panoramic images using image stitching. 

Australian Macworld’s buying advice. This is a delight¬ 
ful, non-intimidating camera to use. I found metering to 
be spot-on and the auto-focus system very responsive. 
It’s ideal for the image explorer. I found myself dabbling 
with the Art Filters. Image quality is exceptionally 
good, apart from some noticable barrel distortion in the 
14-42mm kit lens. 
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Canon Powershot G10 


Pentax K-m 


Digital still camera 




Direct ISO and exposure control; RAW capture. 


Only SD quality video capture. 



$799. 



Canon 

Canon Australia 
Barrie Smith 
www.canon.com.au 


Digital SLR camera 

Simple to operate; small and light. 

Live View mode is limited; white model is $300 dearer than black. 

$1599 

(with f3.5-5.6/18-55mm and f4-5.6/50-200mm kit lenses) ^ m 

A 

I ' „ PENTAX 

Pentax 
CR Kennedy 
Barrie Smith 
www.pentax.com.au 



Top quality compact 


One for beginners 


I f you need higher quality imagery than the run- 
of-the-mill digi-eompacts supply, this could be it. 
Canon’s G series cameras have always delivered 
and this is no exception. With a 5x optical zoom, 14.7- 
megapixel image capture to a 15mm CCD, and RAW plus 
JPEG image processing written to an SD card, the cam¬ 
era’s specs far exceed those of its competitors. 

The maximum image size is 4416x3312 pixels, but in¬ 
light of the competition, its movie specs are significantly 
inadequate, with only 640x480 pixel video capture. 

Demanding photographers will enjoy the GlO’s sharp 
and vibrant 7.6cm LCD screen plus an optical viewfind¬ 
er. There are features that experienced photographers 
will applaud: the ISO setting (80-1600 plus a jump to 
ISO 3200 at the 1600x1200 size) is directly selected with 
an external dial; another dial applies exposure correc¬ 
tion of plus/minus two f-stops. Shutter speed range: 15 
seconds to 1/4000; metering options include evaluative, 
centre-weighted and spot readings. 

The image stabiliser is of the lens shift variety and can 
be set for any of three modes: continuous; at the time of 
shooting only; or for panning, where vertical instability 
only is controlled. 

The lens is fairly well corrected: the wide end has a 
little barrel distortion, with the tele end presenting no 
problems. Exposure options include auto, Program AE, 
shutter or aperture priority and manual; 17 scene modes; 
two custom modes. 

In AF, you can choose from single face detect, a cen¬ 
tral point, a variable-sized nine-point grid and a mov¬ 
able zone. And, of course, there’s face detection: up to 
35 faces can be logged. 

Australian Macworld’s buying advice. Quality stuff 
here, with sharp, faithfully coloured pictures. If you own 
a dSLR and want a companion camera, this is the one to 
get. In the jungle of digicams it’s a standout. ^ 


W hite is the new black. Or is it the other way 
around? After the original K-m dSLR arrived 
late in 2008 it was a surprise to see a limited 
edition, white version of the camera arrive just months 
later. And welcome it is, too! 

This albino picture maker answers one of my many 
grumbles - visibility of the controls and their function. 
The black buttons and text leaps off the white body. 

Claiming the “world’s smallest dSLR” title, this entry- 
level model has respectable but not earth-shattering 
specs: 10.2 megapixels on a 23.5x15.7mm CCD; ; 8-bit 
JPEG or 12-bit RAW capture plus JPEG+RAW; ISO range 
from 100 to 3200; SD/SDHC storage; shutter speeds from 
30 to 1/4000 second with flash sync at 1/180 second; 
6.9cm LCD and pentaprism viewing; auto/Program AE/ 
aperture and shutter priority, manual exposure plus 15 
scene modes and six “digital filters”; image noise re¬ 
duction; multi-segment/centre-weighted/spot metering; 
single and continuous mode auto and manual focus; and 
a burst mode of five JPEG frames at 3.5 fps. 

The internal shake reduction system is based on a float¬ 
ing CCD, so almost any Pentax lens can be accommo¬ 
dated. The CCD is not only dust-repellent but is shaken 
each time the camera starts up. 

Unusually, the Pentax uses four single use or recharge¬ 
able AA batteries that many will find a boon when high 
usage calls for a bagful of power. 

Thinking “beginner”, I enjoyed the Auto Picture mode 
as the camera jumped to attention and set the correct 
shooting mode for a portrait, landscape etc. 

Australian Macworld’s buying advice. This entiy level 
camera will encourage timid photographers to greater 
challenges. There is no jungle of controls to engage with 
and the viewfinder menus are sufficiently functional. 
I was veiy surprised at the quality of pictures taken by the 
camera: razor sharp, with full-blooded colour. ^ 
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Apple 17in MacBook Pro 


Power and the passion 


Notebook 

m* 

Performance, display 

No Firewire 400, no removable battery 

from $4499 

Apple 

Apple Australia 
Anthony Caruana 
www.apple.com.au 


T here was a time when buying a portable computer 
meant being prepared to compromise. In order to 
pack in all the requisite bits and pieces there was 
less RAM, a smaller hard drive and a slower processor. 
Apple’s 17in MacBook Pro bucks that trend. 

To truly understand the 17in MBP you need to think of 
it as more like a portable desktop workstation than a true 
laptop. With an Intel 2.66GHz Core 2 Duo processor, 4GB 
of RAM and 320GB hard drive, the 17in MBP has desk¬ 
top-like specifications. But add a 17in display running in 
high definition with a 1920x1200 resolution and you’ve 
got a portable computing powerhouse capable of running 
just about any operating system or application. 

Connectivity is covered with three USB and a Firewire 
800 port as well as 802.lln Wi-Fi, gigabit Ethernet and 
Bluetooth 2.1+ EDR. If you’re running a video camera or 
external hard drive with a Firewire 400 connector then 
you’ll need to source a Firewire 800 to 400 conversion 
cable. Most Apple resellers sell them for about $25. A 
second display can be connected via Mini DisplayPort but 
you’ll need to stump up for a cable as Apple no longer 
includes one in the box. 

Weighing in at almost 3kg, the 17in MBP is more 
luggable than portable. Created with Apple’s new(ish) 
Unibody manufacturing process, the aluminium casing 
feels remarkably solid. There’s no flexion or torsion even 
when the MacBook Pro is held by a corner. The iSight 
camera and microphone are camouflaged by the black 
border surrounding the glass-faced LED-lit display. 

One of the key features of this laptop is its graphics 
performance. Unlike the MacBook and MacBook Air, the 
pro model boasts two GPUs. There’s an NVIDIA GeForce 
9400M graphics processor with 256MB of DDR3 SDRAM 
that’s shared with main RAM. A second, discrete GPU, 
the 9600M GT, is included with its own complement of 
512MB of GDDR3 memoiy. This arrangement means that 
routine operations, such as menus and window manage¬ 
ment, are handled by the 9400M, while the heavy lifting, 
such as video editing, is handled by the 9600M GT. 


As far as performance goes, the 17in MBP delivers 
in spades. From a cold start, Adobe Photoshop CS4 
launched and was ready to use in about a second. Simi¬ 
larly, Final Cut Pro was up and running in a couple of 
seconds. Opening a 60MB EPS file in Photoshop took 
a couple of seconds, including the application’s launch 
time. Applying filters and other effects with Photoshop 
was very fast. 

Throttle the GPU. Photoshop CS4’s Preferences settings 
let you adjust performance by toggling OpenGL Draw¬ 
ing. The idea is that you can choose when to enable 
the dedicated GPU. With Photoshop CS4, we couldn’t 
discern an operational difference with OpenGL Draw¬ 
ing disabled. However, we can see that in some circum¬ 
stances disabling the dedicated GPU might be beneficial, 
particularly when conserving battery life is paramount. 
Also, though we didn’t experience this, there is some 
evidence that not using the dedicated GPU can lead to 
instability when working with some images. 

Unlike its predecessor, the latest iteration of the 17in 
MBP doesn’t have a removable batteiy. This is because 
Apple has squeezed a 95w Lithium ion batteiy into the 
Unibody casing. Apple suggests that this batteiy will 
drive the MBP for up to eight hours with the wireless card 
enabled. We found that with full-screen video running on 
one Space, Airport and Bluetooth enabled, and using other 
applications, we could get five hours of battery time. 

Unlike the 15in model, the 17in comes with a choice 
of glossy or anti-glare displays, which may in itself be 
enough to sway some pro users, especially graphics pros, 
towards buying it. 

Australian Macworld’s buying advice. For the mo¬ 
bile professional looking for a mobile workstation, the 
Apple 17in MacBook Pro delivers excellent performance, 
a beautiful display and excellent batteiy life. However, 
it doesn’t come cheap and you’ll need to factor in some 
extra money if you plan to connect an external screen 
or Firewire 400 devices. ^ 
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Apple 24-inch LED Cinema Display 


Display 


m 


Great image, connr 

jction options 

No height adjustment 

$1499 


Apple 


Apple Australia 


Anthony Caruana 


www.apple.com.au 




Innovation on display 

F or quite some time, owners of portable Macs have 
wished for a decent docking station but, until 
now, Apple has left that to third parties such as 
BookEndz. However, in true Apple style, a whole new 
type of docking station has been defined. 

The Apple 24in LED Cinema Display is like no other 
screen on the market. It’s a complete desktop solution 
for a mobile Mac user. It looks a lot like an iMac with 
its iSight camera, integrated speakers and USB ports. 
From the back there are two leads - one for power and 
a three-headed cable that delivers power, USB and video 
between a portable Mac and the display. The video con¬ 
nection uses Apple’s miniaturised version of the new 
DisplayPort standard. If you’re planning to use the 24in 
LED Cinema Display with an older Mac you’ll need an 
extra $25 to $45 for an adaptor. 

Getting this display into an ergonomically sound 
position may require some creativity. While there’s a 
generous amount of tilt adjustment there’s no vertical 
adjustment and the screen can’t be rotated between 
portrait and landscape orientations. At this price point 
we’d expect a broader set of adjustments. 

Image quality at the display’s native 1900x 1200 reso¬ 
lution was stunning. When (if?) Apple starts including 
Blu-ray support, the LED Cinema Display will support 
high definition inputs. 

We connected a MacBook Air and its external optical 
drive worked through the display’s USB port. Looking at 
the spec sheet, we were surprised to find that response 
time is rated at a mere 14ms. That’s at the low end of the 
market but didn’t impact office tasks or watching DVDs. 



irst-class 

performance 


HD 218 




Whether you're out and about in the street 

or at home, Sennheiser's three new headphones guarantee 
you'll have a smile on your face wherever you are. While 
the HD 218 and HD 228 are superb headphones in their 
own right thanks to the full bass sound they produce, the 
addition of the accurate, balanced sound of the high-end 
HD 238 Precision headphones makes the range a real 
winner. Experience a new level of audio quality from your 
personal music device. 


Australian Macworld’s buying advice. The Apple 24in 
LED Cinema Display is a great screen. It delivers excel¬ 
lent image quality and looks brilliant. Its innovative ap¬ 
proach at providing Mac users with a docking solution 
for a portable computer is innovative. If it had a decent 
set of ergonomic adjustments and a more reasonable 
price tag it would be close to perfect. 


For more information on Sennheiser contact; 
Australia: Free Call 1800 648 628 
New Zealand: Free Call 0800 100 755 
www.syntec.com.au 
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Sennheiser are proud to be the sound partner for Sydney Opera House 
























Three Mobile Broadband Internet Key El 80 


iLynx 
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Mobile broadband 

W 

Small. 

Performance concerns, 
from $20 per month 
Huawei 

Three 131 683 
Anthony Caruana 
www.three.com.au 


One step forward, 
one back 


M obile broadband services used to be expensive, 
slow and unreliable. Fortunately, the world has 
moved on and 3G delivers Internet speeds and 
reliability that have some consumers skipping on ADSL 
and using 3G as their main Internet connection. 

Three’s latest 3G modem, the Huawei El80, looks a lot 
like a regular memoiy stick but, unlike many other USB 
3G modems, the E 180’s USB connector folds away when 
not in use. Once it’s connected to your Mac, the Finder 
opens and there’s a simple application installation to go 
through to set up some connection software. 

The 3MobileBroadband application makes it easy to 
connect to the Internet and maintains usage statistics. 
The program lets you set your service so that it only uses 
3G and avoids excessive fees should you roam off Three’s 
network onto Telstra’s 2G network. You can also use the 
3G service to send SMS to friends and colleagues. 

Performance with the El80 was a mixed bag. Using 
the free speedtest.net service we found that the El80 was 
about 20 per cent slower than the older E160G modem 
that Three continues to sell, in some plans as a freebie. 

The El80 struggled to hit 1Mbps for downloads but 
the older E160G downloaded at about 1.2Mbps. Uploads 
were a different story, with the E160’s uploads hovering 
at about 180kbps, slower than the E180’s 500kbps. 

Despite its slim profile, the El80 can’t be used with a 
Macbook Air without some sort of extension as the El 80 
is too thick to slide into the Air’s poorly placed USB in¬ 
put. This is not the fault of the El80 but is worth noting 
if you’re an Air owner looking for a USB modem. 

Australian Macworld’s buying advice. If you’re a new 
entrant to the 3G market then Three’s services and hard¬ 
ware are worth considering - providing you stick to major 
cities and don’t roam onto Telstra’s 2G network. For Three 
customers with other USB modems, we can’t see a com¬ 
pelling reason to upgrade from older devices. ^ 



Hub of activity 


U SB hubs are not the sort of thing we usually 
review in Australian Macworld. What is there 
to know? You plug ‘em in, they work. As long 
as they don’t impede data flow, they’re doing their job. 
Except the iLynx is no ordinary hub. 

To begin with, its wedge shape styling is not just to 
look cute. It’s designed to fit neatly on top of the pedestal 
base of an iMae, where its brushed metal enclosure blends 
nicely into the background. 

The benefit lies with saving space. That pedestal base 
is dead space, so sitting a hub on top of will make sense 
to those with small desks. It provides four USB ports and 
two Firewire 400 ports and has built-in FW400 and USB 
cables for connecting to a ‘puter. 

In the box is a Firewire 400 to 800 converter, which 
can connect the iLynx’s single Firewire-out cable to a 
Mac with only a FW800 port. There is also a FW400 
cable and a USB extension cable supplied. 

For users who swap out peripherals on a regular basis, 
the iLynx’s position on the pedestal base can be a pain as 
there’s little room to maneuvre under the bottom of the 
iMac casing. 

As a bonus, it supports simultaneous operation of high 
power peripherals such as external hard drives without 
needing its own power supply. The maker explains this is 
due to its proprietaiy Dynamic Power Sharing technology. 
I tried it with a FW hard drive and video camera and four 
USB devices and the claim holds true. 

You’ll need to obtain the iLynx from the US via internet 
order because, as far as AMW knows, moshi still doesn’t 
have an Australian distributor. 

Australian Macworld’s buying advice. Cool factor aside, 
the iLynx provides a means for connecting two FW400 
devices to a single FW800 port and that counts for a 
lot but its buyer will want to be sure they don’t need to 
change cables often. Indulgent, yes, but top quality. ^ 


► 072 AMW May 09 


www.macworld.com.au 





































Targus Bluetooth Presenter 


Input device 

Programmable buttons. 
Set-up could be easier. 


$119 

Targus 



More than a 
mere controller 


A pple’s remote does an OK job of controlling 
a Keynote or Powerpoint presentation but it’s 
a little fiddly to use, especially if you have 
chunky fingers. 

The Targus controller, which feels in the hand more 
like a mouse, overcomes this and gives the user a 
more affirmative sense of control. It also features 
the Targus Touch Scroll button, a very agreeable 
scrolling device that uses an optical sensor in place 
of a physical scroll wheel - kind of like an upside 
down optical mouse. 

It certainly does a fine job of controlling a Keynote or 
PowerPoint presentation. Full marks on that score. It also 
has a good range. I moved to about 20 metres in line- 
of-sight from a paired computer before the connection 
flaked out. This should be enough roaming distance for 
most presenters. Another point scored over the Apple 
remote is the built-in laser pointer. The controller can be 
switched between mouse and presenter mode and with a 
driver download from the Targus site, the buttons can be 
programmed for added functionality. 

The only issue I have with this device is it can be a 
bit troublesome when pairing. Persistence is key. One 
thing to remember is to define it as a mouse rather 
than “any device” when beginning the pairing set¬ 
up. Furthermore, while experienced Bluetooth users 
wouldn’t be fazed by this, the manual doesn’t explain 
that the default pass key is “0000”. Indeed, the manual 
glosses over this step in the set-up. 

Apart from this, the Targus presenter is an excellent 
device. I also wonder if it might make a good device 
for mobility-impaired users who find it difficult to sit 
at a desk. 


Does the glare on your 
MacBook or MacBook Pro 
screen drive you mad? 

UPGRADE NOW TO 
ANTI-GLARE ! 



We replace the super glossy, super shiny LCD 
screen on your MacBook or MacBook Pro with a 
matte finish, non-glossy screen. We also remove 
the shiny glass cover on your MacBook/MacBook 
Pro and replace it with a matte black bezel that 
surrounds the matte finish screen. The replace¬ 
ment screen is brand new with a one-year 
Synergetic Australia warranty* and your laptop 
retains any remaining manufacturer's warranty. 

only $499 

Contact us or visit our web site 
for more information 



315-319 High Street, Kew, Vic. 3101 

(03) 9855 2323 


Australian Macworld’s buying advice. While it’s a 
bit pricey, anyone who regularly makes presentations 
should find this controller a worthwhile investment. 
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Monday-Friday, 9am - 6pm 
Saturday, 10am - 4pm 
www.synergeticaustralia.com 

* Terms and Conditions apply 























Logitech SqueezeBox Boom 


Voila 


Type 

Rating 

Pros 

Cons 
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Hot links 


Network speaker system 
W'/a 

Sound quality, volume. 
Fiddly set up. 

$899 

Logitech 

Logitech 1800 133 274 
Anthony Caruana 
www.logitech.com 


Squeeze me 



Screenshot tool 

easy to use. 
none of concern. 

$40 

Global Delight 
Global Delight 
Chris Oaten 

www.globaldelight.com 


1 


25% off 

for AMW readers when 
downloading Voila from the 
developer’s website. Just 

useMACWORLDAUasthe 

coupon code 


Get a better grabber 


L ogitech’s SqueezeBox Boom is part of a wave in 
a new product categoiy - the media streamer. Put 
simply, it’s a network-connected speaker rig that 
can take sound either from your music library or from a 
variety of Internet services such as last.fm. 

Initial set-up requires that you install Logitech’s 
SqueezeCenter software and then create an online ac¬ 
count. This all worked well, although we did run into a 
snag. As our unit had been used by another reviewer we 
couldn’t register it as it was locked to their account. The 
resolution required a call to Logitech’s support service. 
If you buy a used SqueezeBox Boom it’s worth ensuring 
that the previous owner deregisters the device. 

The SqueezeBox Boom connects to your LAN either 
by 802.11 g or 10/100 Ethernet. There’s no need for any¬ 
thing faster when streaming audio. If you want to use the 
SqueezeBox Boom as a speaker deck there’s also a 3.5mm 
audio jack. The supplied remote can be used to skip tracks, 
control volume and all the expected controls . 

SqueezeCenter automatically integrated with our iTunes 
library and we browsed by artist, genre, albums and play¬ 
lists. SqueezeCenter runs within a web browser - it worked 
perfectly with Safari 4 Beta - and allowed us to toggle the 
SqueezeBox Boom’s power and adjust the volume as well 
as controlling what content we sent to the device. 

Sound quality was excellent. We listened to a broad 
range of different musical genres, podcasts and Internet 
radio stations and found that the speakers delivered good 
bass. Even at high volumes, there was little distortion as 
long as the CD was ripped at an appropriate bit-rate. De¬ 
spite only having 1.9cm soft-dome tweeters and 7.6cm 
long-throw woofers, the SqueezeBox Boom was able to 
fill our office (a little over 20 square metres) with sound. 

Australian Macworld’s buying advice. The Logitech 
SqueezeBox Boom is a lovely piece of kit that can ex¬ 
tend the reach of your electronic music library and make 
accessing online audio easy. Sound quality is excellent 
but it comes at a premium price. ^ 


O S X’s Grab tool, for grabbing screenshots, may 
seem all that many users will ever need for taking 
snaps of the desktop or application workspace but 
for those who want more, Voila steps up to the mark. 

The installation process offers the option to use Voila 
as the default screenshot tool. In choosing to do so, 
the same keyboard shortcuts that work for Grab are 
applicable to Voila. However, Voila adds the option to 
capture a menu; a very useful feature if, for instance, 
you’re working in IT support, where you need to create 
a manul in which a traineed needs to see exactly the 
menu item you’re talking about. 

This example task is made easier with a selection of 
markup tools such as text boxes and arrows. You can 
take the idea further in a production workflow in which 
screenshots are put to use for reviewing progress. 

For instance, a supervisor at a remote location could 
drop in on a member of a production team using screen 
sharing, grab a screenshot of their colleague’s project, 
and mark it up with suggestions or corrections. 

Of course, this can work the opposite way, with a user 
grabbing a screenshot and marking it up with queries to 
send to a remote supervisor. 

There are other ways of doing this involving more 
than one application, so Voila’s ability to roll the task 
into a seamless process has a lot of appeal. 

Other endearing capabilities include built-in FTP or 
Flickr publishing, multiple screenshots stored for easy 
retrieval, a stamp tool for a quick “OK” or “Approved” 
stamp, and some effects tools that at first seem a bit twee 
but could come in very useful for easily communicating 
a visual concept. 

Australian Macworld’s buying advice. There may be 
other tools for capturing screenshots but Voila puts a very 
useful toolset into a lean package that will run in the 
background without bogging your system down. It’s a lit¬ 
tle pricey for what it is, though, but devotees of screenies 
will find it an excellent tool. ^ 
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CIRCUS 

PONIES 


PH: 1 800 817 1471 
Email: info@circusponies.com 
Web: www.circusponies.com 

Page: 61 



CREATIVEFOLKS 

nnovalnre lecbnolosr solutions 

PH: 1300 136 557 
Email: sales@folks.com.au 
Web: www.creativefolks.com.au 

Page: 35 



Building Networks for People 


PH: 1300 700 100 
Email: sales@dlink.com.au 
Web: www.dlink.com.au 

Page: 53 


Designwyse 

Professional Computer Solutions 


PH: 1800 334 684 

Email: sales@designwyse.com.au 

Web: www.designwyse.com.au 

Pages: 4 & 5 


FileMaker 


PH: 1800 028 316 (Aust) 
0800 444 929 (NZ) 
Web: www.filemaker.com.au 

Pages: 8 & 27 


i KeyOptions 

| Technology 

PH: 1300 721 769 
Web: www.keyoptions.com.au 

Page: 59 


A 

digital 


PH: 03 9896 1555 
Email: sales@pentagon.net.au 
Web: www.pentagon.net.au 

Page: 57 



PH: 13 SALVOS (13 72 58) 
Web: salvos.org.au/rsamac 

Page: 23 


-+- 

Gsimms 

| creating more opportunities 

PH: 1800 800 703 
Email: sales@simms.com.au 

Page: 14 



PH: 1300 728 411 
Email: sales@des-pl.com.au 
Web: www.des-pl.com.au 

Page: 43 

comp 

now 

compnow.com.au 


Log Me© 

PH: 1800 658 079 

Email: logmein-au@logmein.com 

Web: www.logmein.com/iphone 

Page: 37 

* 



PH: 03 9818 2100 

Email: salesteam@streetwise.com.au 
Web: www.streetwise.com.au 

Page: 54 

synergetic 

•/ Australia Pty Ltd 


Crows Nest 222 Pacific Hwy, 

Ph: 02 9951 7979 

UNSW On-Campus Quadrangle Main Campus, Randwick 
Ph: 02 9385 2377 

South Melbourne 64 Clarendon St, 

Ph: 03 9684 3600 
Malvern 1420 High Street, 

Ph: 03 9508 2600 

Geelong Level 1 Westfield Shopping Centre, 

Ph: 03 5223 1550 
South Yarra 409a Chapel St, 

Ph: 03 9827 5011 

Chadstone Lower Level Chadstone Shopping Centre, 

Ph: 03 9568 8655 

RMIT On-Campus Building 10, Level 4, Swanston Street 
Ph: 03 9654 8111 

Doncaster Level 1 Westfield Shopping Centre 
Ph: 03 9684 3688 

Monash On-Campus Building 10, Campus Centre, Clayton 
PH: 03 9684 3655 

UTS On-Campus Level 2 235 Jones Street, Ultimo 
PH: 02 9951 7940 
Email: sales@compnow.com.au 
Web: www.compnow.com.au 

Page: 13 


PH: 03 9662 9666 (Melbourne) 02 8383 1600 (Sydney) 
Web: www.mymac.com.au 
Page: 17 & 25 


PH: 03 9855 2323 

Web: www.synergeticaustralia.com 

Page: 73 



PH: 1300 555 111 

Email: sales@myob.com.au 

Web: www.myob.com.au/easyonamac 

Page: 79 



PH: 1300 361 119 
Email: sales@nextbyte.com.au 
Web: www.nextbyte.com.au 

Page: 11 


Other Worm Computing. 

PH: 815 338 8658 
Email: sales@macsales.com 
Web: www.owcomputing.com 

Pages: 6 & 7 



syntec 


PH: 1800 648 628 (AU) 64 9 263 9885 (NZ) 
Email: sales@syntec.com.au 
Web: www.syntec.com.au 

Page: 71 


TRY BYTE 


PH: 02 9906 5227 

Email: info@tryandbyte.com.au 

Web: www.tryandbyte.com.au 

Page: 67 
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Web: www.wacom.com.au 

Page: 80 
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macmarket 



PENTAGON DIGITAL 


BRAND NEW WEBSITE! 

HUGE Discounts & Deals Online 
Lots of New Products 
Australia-Wide Shipping 

www.pentagon.net.au 
03 9896 1555 sales@pentagon.net.au 



Quality Ex Demo 
Superseded Macs 
All with Warranty 


macs as new 



www.macsasnew.com.au 

always updated with current stock 


330D Miller Street 
CAMMERAY 
NSW 2062 

ph: (02) 9922 2327 


Apple Secondhand Reseller 


SECURITYfiCAM 


Security Software & Hardware for Mac 



YOUR HOME & BUSINESS 

SECURITY SPECIALISTS 
03 9895 2950 


www.securitycam.com.au 




WYSIWYG 

DIGITAL COLOUR PRINTING 

Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 

$ 

Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website > 

www.wysiwyg.com.au 

Request An Estimate | Place A New Order | Send A File | View A Proof 


DIGITAL COLOUR PRINTING 




Unit 26, 6 Herbert Street St Leonards NSW 2065 
- Tel 02 9922 7288 - Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■Email bureau@wysiwyg.com.au 


MacOAid 

SERVICE SOLUTIONS SUPPORT 

On-Site Mac Service 

l/l/ie come to you, anywhere in 
Melbourne Metro area 

RESIDENTIAL & COMMERCIAL 
« Apple Mac Troubleshooting 
c Installation & Maintenance 
• Networking, Internet & Email 
• Upgrades & Independant Advice 

Phone: 1800 762 040 

Email: support@macaid.com.au 
Visit: www.macaid.com.au 


insightful 

''SYSTEMS 

FileMaker Database Specialists 

Database solutions for your business 

1ft FileMak er 

f BUSINESS ALLIANCE 


03 9633 9786 

www.insightfulsystems.com.au/macworld 



ft Kensington* 



Quality peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TDV& DVTC Unit 17,2aHerbertSt ' StLeonardsNSW2065 

l\ I U(DI I L. Tel(02)9906 5227 -Fax(02)99065605 www.tryandbyte.com.au 


Own Shares? I 


Data Detect 

MAC Hard Drive Data Recovery Specialists 



Portfolio Management Software 

Easy to Use • Suits Home or Professionals • Year End 
Reports • Capital Gains, Profit/Loss Calculations 
• Multiple Portfolios • PC Version Now Available! 

Download a free demo at: 

www.sharemanager.com.au Version 4.22 

(03)9391 8993 Now Available 


s Australia's Premier Data Recovery Company 
s Hard disk recovery (internal HDD and USB) 

^ Free diagnostic evaluation and quotation 
✓ Your data back or NO CHARGE - GUARANTEED 


s Nation wide free return postage 
^ Quickest turn around time 
s Class 100 certified CLEAN environment 

! ✓ Emergency services _ 

s F*AID recovery experts j 


i 


www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au 
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www.liquiddigital.com.au 


Adelaide's Mac experts 


www.macsolutions.com.au | sales@macsolutions.com.au 


micro 




for Macintosh 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


apple help? 

apple computer & ipod service centre 


The Mac Doctors 

• Authorised Service Provider 


459 Flinders St Townsville City Ph: (07) 4724 5889 
449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service and repairs 
New and used Macs 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


The NEW aGent V4 webcam is compatible with all your Macs with its 
complete range of attachment clips for iMac and Macbooks. This new 
generation edition is available for the low price of $99.95 with free 
shipping and features a sleek design in high quality German polished steel. 
The high definition aGent V4 webcam is the ultimate choice for all your 
visual media needs. Buy yours online at www.liquiddigital.com.au 


iMac iPhone/iPod MacBook Pro 

Exciting new store - 08 8260 1311 


free quotes. 8 ^ 9 w ^ 0 L ^ s ° n free parking. 

uT? 
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sales, service, 
support, upgrades, 
onsite repairs. 


data recovery, new/ 
used showroom, 
ipod repairs/sales 


Apple sales/service 


y % Authorised Reseller 

/ Shop at Kew (vie) store or on-line 

✓ Convenient store trading hours 

Monday-Friday 9am to 6pm, Saturday 10am to 4pm 

✓ Extremely competitive pricing 

On new sales and Apple authorised service 

✓ Fast turn-around for service 

Average 4 business days for workshop repairs 


iPod/iPhone repairs 


✓ All iPods & iPhones repaired 

Warranty iPhone 3G repairs/replacements not available 

/ Free assessment for iPods 

A small postage fee payable if faulty iPod is to be returned 
after assessment; a $66 assessment fee applies to iPhones 

/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have repairing non-warranty iPods since 2005 and 
iPhones since 2007 


Phone (03) 9855 2323 • www.synergeticaustralia.com 




Now you can learn from 
trainers with real hands-on 
industry experience! 

KeyOptions 

Technology 


• Mac OS X Introduction & Advanced Training 

• ACSA Certification 

• Xsan Administration 

• Podcasting - Production & Delivery 

• Final Cut Pro & Final Cut Server training 

• Motion & Color 

• iWork and iLife 

• Tailored courses to suit your needs 


www.keyoptions.com.au/training 
or call 1300 721 769 
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One more thing... 



Brickbats 
and bouquets, 
when and where 
deserved. 


One button 

I ’m not sure if you’ve noticed 
but, from my desk, Apple’s main 
focus so far for ‘09 hasn’t been 
about revolutionary new products 
or great software. No, from where I 
sit, Apple’s sole focus this year has 
been about removing buttons from its 
consumer gadgets. 

First, the numeric keypad on the 
iMac keyboard went AWOL, and in 
March, Apple removed all buttons 
from the iPod shuffle. 

As always, it’s difficult to get an 
official statement out of Apple on what 
kind of decision-making went into its 
new products. 

If you did ask them a question, say... 
“Why did you remove the buttons from 
the new iPod shuffle?”’ you’d get an 
answer like “The all-new iPod shuffle, 
the world’s smallest music player, is 
nearly half the size of the previous 
model and the first music player that 
talks to you. Have you tried it?” 

So, the best we can do is guess. 

I’ll say two things in Apple’s defence 
regarding the numeric keypad-less 
keyboards that now ship as standard 
with the new iMac (beware, if you want 
a numeric keypad with your new iMac, 
remember to tick the box that reads 
"Keyboard with numeric keypad). 

First, most people don’t use ’em. 

I know you might, but I’m almost posi¬ 
tive that the vast majority of customers 
(accountants notwithstanding) who 
take home a new iMac use them pri¬ 
marily to surf the net, check emails and 
download music. A numeric keypad is 
not critical to any of these tasks. 

How quickly the Mac faithful forget. 
The original Mac, released in 1984, 
shipped with the Macintosh Key¬ 
board (Model M0110) that debuted 
without arrow keys or an integrated 
numeric keypad. You may also recall 
that it featured a “unique” telephone- 
cord style connector. If you wanted a 
numeric keyboard with your Mac you 


one too many 


had to buy the optional Macintosh 
Numeric Keypad (model M0120) and 
daisychain it with telephone cable to 
your keyboard. 

Actually, the first Mac that shipped 
with an integrated numeric keypad 
was the Mac Plus, introduced in 
1986. According to a Wikipedia entry, 
this keyboard was manufactured 
unchanged for five years until the Mac 
Plus was discontinued in 1991. 

This latest keyboard isn’t even the 
first Apple keyboard to ship in modern 
times without a numeric keypad. 

You may have forgotten the launch 
of this one, too. There was only a 
slight uproar, but most forgave Apple 
because, well, it was wireless, and 
only those stupid enough to want to 
replace batteries after every other 
keystroke might buy it. 

I’m a little ashamed to admit it, 
but I use one, and honestly, haven’t 
missed the numeric keypad for a 
second. And on a more positive note, 
I’ve appreciated the extra desk space 
that the wireless keyboard has given 
me. You see, when desk space is at a 
premium (and it is most nearly every¬ 
where) a smaller keyboard means you 
can have a messier desk. 

Secondly, and I think this is the real 
reason Apple ditched the numeric 
keypad, is that every keyboard with a 
numeric keypad has two keys of each 
number. Plus, Apple’s most popular 
line of computer, the MacBook, doesn’t 
have a numeric keypad, so the boffins 
running Apple probably (and rightly 
I think) reasoned it wasn’t a 
big risk. 

Remember, you’re talking 
about the company that was 
first to dispose of the floppy 
disk, which, by the way, 
was also received with a 
massive uproar of dismay. 

With regard to the button¬ 
less iPod shuffle, the device 


is purpose-built to be small and 
portable. It’s not as if older, buttoned 
shuffles were entirely useful to begin 
with. You could play/pause and skip 
tracks, and that was about all. 

If you’ve ever used a shuffle while 
walking, you’ll realise that using the 
buttons was difficult when the shuffle 
was clipped on to your clothes. 

I think Apple has done us a favour by 
moving the controls up to the headset 
where they’re in a constant position. 

I’m tempted to get a new shuffle just 
so I can use the headphones you get 
with it in my iPod nano. 

Thinking about the nano, it’s not 
too hard to imagine an updated unit 
that has the same size screen or 
larger but abandons the click-wheel 
controls altogether in favour of play¬ 
back controls on the headphones. 
Many of us with large hands will tell 
you that the click-wheel on the nano 
is too small and hard to operate 
effectively anyway. 

Regardless of your stance on 
this matter, at least it’s reassuring 
to know that when you eventually 
do settle down and accept a life 
without buttons, you can be sure that 
soon after, Apple will release their 
next latest and greatest gizmo that 
doesn’t have any buttons at all, and 
is instead powered by your thoughts 
alone. Now, wouldn’t that be cool? ^ 
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vJ/4h {WyoB f^ac solutions 


It's real easy doin' your books on a Mac. 

Get heavy with GST, BAS, time billing and payroll using MYOB 
FirstEdge and MYOB AccountEdge business management software. 

If we still need to twist your arm visit myob.com.au/easyonamac 
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| FirstEdge 




AccountEdge 


[Yl)nA Your Ow/i Business. 5r%Kr4er of i a fYltxc. 


MK8080/1108 









THROUGH YOU 

With the lntuos4® pen in your hand there is nothing 
between you and creative vision. lntuos4 captures 
every nuance of pressure, giving you a level of control 
you cannot get anywhere else in the digital world. 

lntuos4. Where it all begins. 
www.wacom.com.au/intuos4 
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